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IIPUBETCTBEHHOE CJIOBO IIPE/ICEJIATEJIAI CHMIIO3UYMA, PEKTOPA
TAPA3CKOIO I'OCYJAPCTBEHHOI' O YHUBEPCHTETA HMEHU M. X. AYJIATH
MAXMETI'AJIH CAPBIBEKOBA

Wness «MoHTUTIK e1», Bo3pokaeHHas mo wuHHnmartuee lleporo Ilpesmpenra Kasaxcrana
Hypcynrana HazapGaeBa, ocHoBaHa Ha mpuHsATHH Bennkoil crenu B kadecTBe POAMHBI BCeX TIOPKCKHX
HAapoJIOB, NpU3BaHa OOECHEYNTh COXpAaHCHHWE M Pa3BUTHE JPEBHEH HAIMOHAIBHON KylbTypel. B
HACTOSIIIEE BpeMsI pa3padaThIBAIOTCS CIEITHAIBHBIC TPOSKTHI «100 dernoBek TIOPKCKOro Mupa» u «CBsTas
3eMJIsI TFOPKCKOTO MUPa» JUIsl COXpAaHEHHUs CaKpalIbHbIX MECT B TIOPKCKUX cTpaHax. «Bemukuil Tropkckuit
OJb — 9TO Halla MpapoArHa ¢ OOIIUMHU MPEAKAMH U TepOSIMH, OOIIMMH TyXOBHBIMU OOTaTCTBAMH.

Jo cux nop, HaunHas oT Bocrounoro Typkectana mo Cpeau3eMHOT0 MODS MOYTH TPH AECITKA
TIOPKOS3BIYHBIX HApOJOB MOHUMAIOT ApPYr Apyra Oe3 mepeBoAguuKka. Mpl crapaeMmcs IOKa3aTh Hally
o01Iyro KyInbTypy, KOTOpas y Hac y BCeX TIOPKCKHX HapoJO0B ecThb. M Moka3ark, 4TO TIOPKCKUI HApOA
0orar CBOMMHU TPaguIUsSMH. MBI )KHBEM B OOIIMPHOM pETMOHE - HAauWHAs OT AJTas M 3aKaHUYUBas
bankanamu. CIUIOTHB CBOM KYJNBTYPBI, MBI MOXEM JOOUTHCS MHOTOTO M IOKa3aTb MHUPY Kakue y Hac
Ooratble TpaanIIvH.

Co st oOpeTeHHs He3aBUCUMOCTH KazaxcTaH akTHBHO pa3BUBAET MOJIMTHYECKHE, COIIMATBHBIC U
KyJIBTYPHBIE CBSI3U C TIOPKOSI3BIYHBIMH CTpaHaMu. OCHOBOW TECHBIX B3aWMOOTHOIICHHUH SIBIISIOTCS
A3BIKOBOE U KOH(heCCHOHATIBHOE POACTBO, CXOKECTh HCTOPHUUECKOIO M KyJIBTYPHOT'O HaClIEeAusI.

XKenanne wmerp Ooiee TeCHbIE B3aUMOCBS3W C ONHM3KHMMU MO TMPOMCXOXKICHHIO, SI3BIKY W
KyJlbType HapoJaMu — MHUpOBas TeHJeHIMs. V1 Becomblil BKIag B pa3BUTHE ITUX TEHIACHIMH BHOCHUT
TypusM. W Mbl pagpl, uro 5 CUMIO3UYyM CTpaH TIOPKCKOTO MHUpa MO TYPHU3MY IPOXOAUT B CTEHAX
Tapa3sckoro rocynapcTseHHoro yHusepcurera umeHun M.X.Jlynatu - Ha gpeBHed 3emuie Tapasa. Haiu
YHUBEPCUTET Ha3BaH B uecTb Myxammena Xaiigap ynatu - Tropka, aBTOp psiia UICTOPUYECKUX TPYIOB
XVI B., BEJUKOrO TIOPKCKOI'O T'OCYJApCTBEHHOTO JEATENs M BOCHAYAIBHUKA CPEIHEBEKOBOTO
rocygapcrBa Mamiakat-u Moronuiie.

MexayHapoHbIH CUMITO3MYM TYpH3Ma TIOPKCKOTO MHpa, OTKPBHIBAIOLIMH Ooratoe KyJbTYpHOE
Haclieine TIOPKCKOTO MHpa, IIaHUPYET OOCY)KICHHE Pa3BUTUS TypH3Ma YKe B ISTHIA pas. [lepBblil u
YyeTBEepPThId MeXayHapOIHbIM CUMIO3UYMbI opranuzoBan yHuBepcuter Kactamony, Typuus B 2015 u
2018 romax. Bropoit MexayHapoasslii cumno3uyMm mnpoxonun B 2016 romy B YHuBepcuTeTe
WHOCTPaHHBIX S3BIKOB M JIENOBOM Kapbepsl, I'. Anmatel, Kaszaxcran. Tperuii cummnosuym mpomiten B 2017
roay B Keipreizcko-Typenkom ynusepcurere «Manacy B I. buiikek, Keipreizcras.

Hay4noe coo01iecTBo 6 cTpaH B TeHUe€HHE JIBYX JHEH TUIAaHUPYET 00CYXIaTh BOIPOCHI TypU3Ma B
COBpPEMEHHOM OOIIECTBE, BO UMsI 00ECTICUEHUSI €r0 YCTOHUMUBOT'O Pa3BUTHSL.

Cpenu Tem CuUMIIO3MyMa U COBPEMEHHBIE TPEHABI, U NHGOPMALMOHHBIE TEXHOIOTUH B Pa3BUTUH
BCEBO3MOKHBIX BUAOB Typu3ma U TaiHbl Benukoit Ctenu u lllenkoBoro myTu, KOTOpbIA Ha MPOTSHKEHUN
BEKOB OBLT 3HAUMMBIM MaTepUATbHBIM M TyXOBHBIM IPOBOJHUKOM K MOJIEPKKE U Pa3BUTHUIO OTHOIICHUN
MEXIy CTpaHaMHU U KOHTUHEHTaMH.

CuMIIO3uyM OTKpPBIT JJsl BCEX MEXIMCIMIUIMHAPHBIX HCCIEIOBAaHUM, KOTOpBIE OyayT
CIOCOOCTBOBATH ATOM 00J1aCTH C aKIIEHTOM Ha TYPH3M.

MBI pagsl IPUBETCTBOBATH IMpEJICTABUTENEH CEeKTopa Typu3Ma U uccienoBareneil B Tapasckom
rocyaapcTBeHHOM yHuBepcutere uMeHnn M.X.Jlynatu u Hazmeemcs, 4ro padora Cummnosnyma npuHeceT
TUIOIOTBOPHBIN Pe3yJIbTaT COOOILECTBY.

C yBaxeHueMm,
[Ipeacenarens Cumiosnyma, peKTop M. CapribekoB



The speech of the CHAIRMAN of the SYMPOSIUM, the RECTOR of M. Kh. DULATI
TARAZ STATE UNIVERSITY of MAKHMETGALI SARYBEKOV

The idea of "Mangilik EI", revived on the initiative of the First President of Kazakhstan Nursultan
Nazarbayev, is based on the adoption of the great steppe as the homeland of all Turkic peoples, is
designed to ensure the preservation and development of ancient national culture. Currently, special
projects "100 people of the Turkic world" and "Holy land of the Turkic world" are being developed to
preserve sacred places in the Turkic countries. "The great Turkic El is our ancestral home with common
ancestors and heroes, common spiritual wealth.

Until now, from Eastern Turkestan to the Mediterranean sea, almost three dozen Turkic-speaking
peoples understand each other without an interpreter. We try to show our common culture, which all
Turkic peoples have. And to show that the Turkic people are rich in their traditions. We live in a vast
region - from the Altai to the Balkans. By uniting our cultures, we can achieve a lot and show the world
what rich traditions we have.

Since independence, Kazakhstan has been actively developing political, social and cultural ties
with Turkic-speaking countries. The basis of close relations is linguistic and confessional Kkinship,
similarity of historical and cultural heritage.

The desire to have closer relations with people of similar origin, language and culture is a global
trend. And tourism makes a significant contribution to the development of these trends. And we are glad
that the 5th Symposium of the Turkic world on tourism takes place within the walls of Taraz state
University named after M. H. Dulati - in the ancient land of Taraz. Our University is named after
Muhammed Khaidar Dulati - Turk, author of several historical works of the XVI century, the great
Turkish statesman and military leader of the medieval state Mamlakat-and Mogolia.

The international Symposium of tourism of the Turkic world, which opens the rich cultural
heritage of the Turkic world, plans to discuss the development of tourism for the fifth time. The first and
fourth international symposia were organized by the University of Kastamonu, Turkey in 2015 and 2018.
The second international Symposium was held in 2016 at the University of foreign languages and
business career, Almaty, Kazakhstan. The third Symposium was held in 2017 at the Kyrgyz-Turkish
University "Manas" in Bishkek, Kyrgyzstan.

The scientific community of 6 countries plans to discuss the issues of tourism in modern society
for two days in order to ensure its sustainable development.

Among the topics of the Symposium are modern trends and information technologies in the
development of all kinds of tourism and the secrets of the great Steppe and the silk road, which for
centuries has been a significant material and spiritual guide to the support and development of relations
between countries and continents.

The Symposium is open to all interdisciplinary research that will contribute to this area with a
focus on tourism.

We are pleased to welcome representatives of the tourism sector and researchers to Taraz state
University named after M. H. Dulati and hope that the work of the Symposium will bring a fruitful result
to the community.

Yours sincerely,
Chairman of the Symposium, rector M. Sarybekov



HELAL OTELLERIN GOZU NEREYE BAKIYOR? KARSILASTIRMALI BiR ANALIZ

Dr. Ogr. Uyesi Ayhan Karakas
Bartin Universitesi iktisadi ve Idari Bilimler Fakiiltesi Turizm Isletmeciligi
ayhankarakas74@gmail.com

Dr. Ogr. Uyesi Yusuf Bilgin Bayburt Universitesi Iktisadi ve Idari Bilimler Fakiiltesi isletme
yusufbilgin@bayburt.edu.tr

OZET

Islami ya da muhafazakar olarak tanimlanan turistlerin turizm endiistrisi igindeki paylarmin artmasiyla birlikte bu
pazara yonelik hizmet veren konaklama igletmesi sayisi da giderek artmaktadir. Helal turistlerin karakteristik
Ozellikleri dogrultusunda hizmet sunmaya c¢alisan helal otellerin varliklarinin ve karliliklarinin  devamliligt
miigterilerinin beklenti, istek ve ihtiyaclarini karsilama diizeyi ile dogru orantilidir. Bu bakimdan belirgin 6zelliklere
sahip bir pazara hizmet sunan helal otellerde miisteri yonliilikk igletme bagarisi i¢in kaginilmazdir. Bu arastirmanin
amaci, Istanbul destinasyonunda faaliyet gosteren helal otel isletmelerinin miisteri istek ve ihtiyaclarma odaklanma
diizeylerini incelemektir. Bu dogrultuda, helal otelleri tercih eden miisterilerin otel isletmelerine iligkin
degerlendirmeleri belirli periyodlar dahilinde karsilastirmal1 olarak analiz edilmistir. Arastirmanin evrenini, Istanbul
destinasyonunda faaliyet gosteren 22 helal otel igletmesi olusturmaktadir. Arastirmanin verilerini,
islamitatilyerleri.net, halalbooking.com ve tripadvisor.com web sayfalarinda 01.01.2015 tarihinden sonra yapilan
miisteri degerlendirmeleri olusturmaktadir. Miisteri degerlendirmeleri 01.01.2015-30.01.2017 ve 01.02.2017-
01.02.2019 tarihleri arasinda iki dénem olarak incelenmistir. Bu dogrultuda, miisteri degerlendirmelerinin birinci
periyodunu Bilgin ve Karakas (2017) tarafindan elde edilen arastirma bulgular1 olusturmaktadir. ikinci periyodu ise
belirlenen tarihler arasinda belirlenen web sitelerinde yer alan miisteri degerlendirmeleri olusturmaktadir. Aragtirma
verileri betimsel analiz teknigi kullamilarak analiz edilmistir. Analiz sonucunda, Istanbul destinasyonunda faaliyet
gosteren helal otel isletmelerinin 6zellikle teknik 6zellikler ve yiyecek icecek hizmetleri noktasinda miisteri yonlii
anlayis1 gelistiremedikleri goriilmiistiir. Buna karsin fiziksel ozellikler noktasinda helal otellerin miisteri
yonliiliigiinde gelismeler kaydedildigi ifade edilebilir. Ayrica, helal olma karakteristik o6zelliginin miisteriler
nezdinde daha belirgin bir sekilde ortaya ¢iktig1 goriilmektedir.

Anahtar kelimeler: Helal oteller, miisteri yonliiliik, Istanbul
WHERE DO HALAL HOTELS FOCUS ON? A COMPARATIVE ANALYSIS

Assist. Prof. Dr. Ayhan Karakas
Bartin University Faculty of Economics and Administrative Sciences Tourism Management
ayhankarakas74@gmail.com

Assist. Prof. Dr. Yusuf Bilgin Bayburt University Faculty of Economics and Administrative Sciences Business
Administration
yusufbilgin@bayburt.edu.tr

ABSTRACT

With the increase of the tourists, who are defined as Islamic or conservative, in the tourism industry, the number of
hospitality establishments serving in this market is also increasing. The continuity of existence and profitability of
the halal hotels trying to offer services in line with the characteristics of the halal tourists is directly proportionate to
meeting their expectations, demands and needs. In this respect, the customer orientation in halal hotels offering
service to a market with certain characteristics is inevitable for achieving business success. The aim of this study is
to examine the focusing level of the halal hotel enterprises located in Istanbul destination on customer needs and
demands. Accordingly, the reviews of customers, who prefer halal hotels, on the hotel enterprises were analysed
comparatively within certain periods. The population of the study consists of 22 halal hotel enterprises operating in
Istanbul destination. The customer reviews made after the date of 01.01.2015 on islamitatilyerleri.net,
halalbooking.com and tripadvisor.com websites constitute the research data. The customer reviews were examined
between the dates of 01.01.2015 and 01.01.2017 and 01.02.2017 and 01.02.2019 within two periods. In this
direction, the research findings obtained by Bilgin and Karakas (2017) form the first period of customer reviews.
The second period consists of customer reviews on the relevant websites between certain dates. Research data was
analysed by using descriptive analysis technique. As a result of the analysis, it was observed that halal hotel
enterprises operating in Istanbul destination could not develop customer-oriented understanding especially in terms
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of technical features and food and beverage services. On the other hand, it can be said that some improvements are
recorded in customer orientation of halal hotels. In addition to this, it is seen that the characteristic feature of being
halal is more evident from the perspective of customers.

Key words: Halal hotels, customer orientation, Istanbul
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YEREL BiR DESTINASYONDA KONAKLAMA iSLETMELERI ICIN MUSTERI
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YENI UFUKLAR

Dr. Ogr. Uyesi Ayhan Karakas
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ayhankarakas74@gmail.com
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OzZET

Turizm hareketlerinin ortaya ¢ikardigi sosyal ve ekonomik potansiyel, turistik ¢ekim giiciine sahip destinasyonlarin
kalkimmasinda ve bu destinasyonlarda faaliyet gosteren isletmelerin varliklarini devam ettirmelerinde oldukga
Onemlidir. Bu anlamda, turistlere temel konaklama ihtiyaclarimimn yani sira modern insanin ihtiyag duydugu diger
hizmetleri de sunan konaklama isletmeleri turistik iriiniin 6zelligine ve ¢ekicilik diizeyine bakilmaksizin
destinasyonun basarisinda 6nemli bir rol oynamaktadir. Destinasyonda turistik hizmet sunumunun 6nemi bir
parc¢asini olusturan konaklama isletmelerinin miisteri yonliiliik diizeyi hem isletmenin hem de destinasyonun basarist
icin 6nemli bir unsurdur. Bu aragtirmanin evrenini, Amasra destinasyonunda faaliyet gosteren konaklama isletmeleri
olusturmaktadir. Bu arastirmanin amaci, Bartin Amasra destinasyonunda faaliyet gosteren konaklama isletmeleri
icin miisteri degerlendirmelerinden hareketle miisteri yonliiliik noktasinda yeni ufuklar agmaktir. Arastirmada nitel
yontem kullanilmistir. Arastirmanin verilerini, Amasra destinasyonunda faaliyet gosteren konaklama isletmelerine
iliskin tripadvisor.com web sayfasinda 01.01.2017 tarihinden sonra yapilan misteri degerlendirmeleri
olusturmaktadir. Arastirma verileri, betimsel analiz teknigi ile analiz edilmistir. Analiz sonucunda, Amasra
destinasyonunda faaliyet gosteren konaklama isletmelerinin fiziksel 6zellikler ve teknik 6zellikler agisindan dnemli
problemler yasadiklar1 belirlenmistir. Konaklama igletmelerinin miisteri yonliiliik a¢isindan en 6nemli glicliniin ise
isletmelerde gorev yapan personel oldugu ortaya konulmustur. Bu dogrultuda, Amasra destinasyonunda faaliyet
gosteren konaklama isletmelerine fiziksel 6zellikler boyutunda isletmelerin tadilat ve tamir ¢aligmalarina dnem
vermeleri dnerilmektedir. Buna ek olarak, konaklama isletmelerine hizmet kalitesini artirma noktasinda isletmelerde
gorev yapan personeli korumaya yonelik ¢aligmalar yiiriitmeleri ve isletmelerin teknik 6zelliklerinde iyilestirmeler
yapmalari 6nerilmektedir.

Anahtar kelimeler: Konaklama igletmeleri, miisteri yonliilik, Amasra
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ABSTRACT

The social and economic potentials emerged from tourism movements have great importance in both the
development of tourist attraction destinations and the existence of enterprises operating in these destinations. In this
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sense, the hospitality enterprises, which offer basic accommodation services to tourists as well as other services
required by modern people, play an important role in the success of the destination regardless of the features and
attractiveness of the touristic product. The customer orientation level of the hospitality enterprises, which constitute
an important part of touristic service delivery at the destination, is an important factor for the success of both the
enterprise and the destination. The population of this research consists of hospitality enterprises operating in Amasra
destination. This study aims to open new horizons for customer orientation based on customer reviews made for
hospitality enterprises operating in Amasra destination of Bartin Province. Qualitative method was used in the
research. The customer reviews regarding the hospitality enterprises operating in Amasra destination made after the
date of 01.01.2017 on tripadvisor.com website constitute the research data. The research data was analysed using
descriptive analysis technique. As a result of the analysis, it was determined that the hospitality enterprises operating
in Amasra destination had some important problems in terms of physical and technical characteristics. It was also
presented that the personnel working in the hospitality enterprises were the most important strength of the
enterprises in terms of customer orientation. Accordingly, the enterprises operating in the Amasra destination are
recommended to give importance to renovations and repair works in terms of their physical characteristics. In
addition to this, the hospitality enterprises are also recommended to carry out activities in order to protect the
personnel working in enterprises for the improvement of service quality, and to make improvements in the technical
characteristics of the enterprises.

Key words: Hospitality enterprises, customer orientation, Amasra
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OZET

Ozellikle istihdam ve déviz geliri saglayici nitelikleriyle varigyerleri (destinasyonlar) ilgi odagi
konumundadir. Ancak biz, varigyerlerinin sahibi degil gelecek nesillerin emanetgileriyiz. Bununla
birlikteyeryiiziinde giiniimiize kadarisletmelerin cevresini teskil eden ve bu sebeple turizm firiinlerinin
iiretilmesinde vazgegilmez 6nem ve degere sahip, turizm planlamasinin kapsamini olusturan dogal, tarihi,
kiiltirel ve beseri turizm varliklari konusunda varigyerlerini ve turizm sektoriinii planlayarak,
koruyamadigimiz bilinmektedir.

Turizm sektoriiniin planlanamamasinin temelinde karar mekanizmalar1 olarak yerel, bolgesel ve
ulusal varigyeri yonetimi Orgiitlerininturizm sektoriinii bir biitiin olarak temsil edecek bigimde tasarlanip,
kurulamamis olmasi yatmaktadir. Plansizlik sonucu tagima kapasiteleri yeni isletmelerle ve gereksiz
yapilagsmalarla asilarak, varigyerineturizm canavari (veya sarmali) yerlesmektedir. Canavar, Kusadasi
orneginde oldugu gibi isletmelerin ve i¢inde yasadiklari varisyerinin iflas edip devre dis1 kalincaya kadar
geligerek biiylimesine devam etmektedir.

Caligsmada turizm sektdriine yonelik planlama yapmak iizere kurulmasi dngoriilen yerel, bolgesel ve
ulusal varigyeri yonetimi Orgiitlerinin, turizm sektorlinii olusturan turizm o6gretim kurumlarina, Turizm
Bakanligi’na (baz iilkelerde turizm genel midiirliigiine) ve turizm isletmelerine nasil dayandirilacagi ve onlari
etkin ve dengeli bir sekilde nasil temsil edecegi lizerinde durulmaktadir.

“Her basarii sosyal sistemin giiciinii kendi mesleklerinden ve diplomalarindanaldigi gergegini”
dikkate alarakcaligmada, turizmin giiclii bir sosyal sistem olarak kurulmasinda turizm mesleklerine ve bu
mesleklerin kanit1 olan turizm diplomalarina nasil dayandirilacagi ortaya konmaktadir.

Calismada intibak siireciyle ulusal varigyeri yonetimi sistemi kurulduktan sonra devlete ait klasik
karar mekanizmalariyla, kamu ayag1 olarak devletin ve Turizm Bakanligi’nin yerel, bolgesel ve ulusal
diizeylerde en iist konumda temsil edildigi turizm mesleklerine dayali bu ii¢ yeni karar mekanizmasinin uyum
icinde ¢alisarak, biitlin turizm varliklarini ve turizm sektoriinii nasil planlayacagi ve bu planlama sonunda
sektoriin sorunlarint siirekli ¢ozecek etkin turizm standartlarini nasil olusturacag: tespit edilmektedir.

Insanlik tarihini ve koklerini merak etmektedir. Ancak insanlik tarihinin yeryiiziinde gergege uygun
sekilde, siirekli olarak gbzden gegirilerek yazilmasi kanimizca finansmanla birlikte dogru turizm planlamasina
baglidir. Bu amagla turizm {iriinlerinin kaynagini teskil eden diger turizm varliklartyla birlikte tarihi ve
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kiiltiirel turizm varliklarini kapsayan dinamik turizm planlamasinin yapilmasi ve uygulanmasi, planlamanin
“olmazsa olmaz kosulu” olan varigyeri yonetimlerinin turizm mesleklerine dayandirilarak ulusal turizm sistemi
icinde orgutlendirilmesine baghdir.

Alt1 hiyerarsik karar mekanizmasina sahip ulusal turizm sistemininvarigyeri yonetimlerini bir arag
olarak kullanarak, ozellikle biinyesindeki Turizm Akademisyenleri-ArGe meslek subelerinin katilimiyla
varigyerlerinin ¢ekiciligini arttiracak tarihi ve kiiltiirel turizm varliklartyla ilgili siirekli turizm planlamasi
yapmalidir. Varigyerlerinde kadim toplumlara ait kazi ¢alismalarimi yerel, bolgesel, ulusal ve uluslararasi
diizeylerde belirleyecegi bilim insanlarina ve arastirmacilara yaptirmalidir. Kazi caligmalariyla tespit edilecek
tarihi ve kiiltiirel turizm varliklariyla, kadim toplumlara ait yasam tarzlarinibilimsel ve somut hale getirerek
tarihin, turizmin ve insanligin hizmetine sunmalidir.

NiSABUR’DAN SANLIURFA’YA GELEN SEYH MESUD’UN
TURBE ve MEDRESISININ INANC TURIZM POTANSIYELI

_ Dr. Ogr. Uyesi Mehmet AKBIYIK
Harran Universitesi, Turizm ve Otel Isletmeciligi Yiiksek Okulu. Sanliurfa
mehmetakbiyik@harran.edu.tr

OzZET

Tiirkiye’nin Giineydogu Anadolu Boélgesinde bulunan Sanliurfa ili dogudan Mardin, batidan Gaziantep, kuzey ve
kuzeybatidan Adiyaman, kuzey ve kuzeydogudan Diyarbakir illeri ile sinirlandirilmistir. Giineyden ise Suriye sinirt
ile cevrilidir.

Sanliurfa, cografi konumu nedeniyle {izerinde tarih boyunca bir¢cok devlet ve beyligin hiikiim siirdiigli, degisik
kiiltiirlerin gecis ve kaynasma alami olmustur. Ik ve ortacag da eski uygarlik merkezleri olan Cin, Orta Asya,
Mezopotamya ve Arap iilkeleri ile Avrupa arasindaki ipek yolunun bir kolu Sanliurfa {izerinden gegmektedir.
Cin’den baglayan ipek yolu orta Asya’dan gegerek Anadolu {izerinden Avrupa’ya kadar uzanan dnemli bir ticaret ve
kaltar yoludur.

Ipek Yolu sadece ticaret icin kullanilmamustir. Ipek yolu, ayn1 zamanda dogudan batiya ve batidan doguya alimlerin,
ordularin, fikirlerin, dinlerin, medeniyetlerin ve kiiltiirlerin de yolu olmustur.

Insanlarin Islam'1 daha iyi anlayabilmesinde ve Islaimiyet’in yayilmasinda ipek yolu ile birlikte Anadolu Selguklular
dénemindeki tekke ve zaviyeler dnemli rol oynanuslardir. Anadolu’yu Tiirklestirmek ve Islamlastirmak i¢in énemli
Islam bilginlerinden olan Hoca Ahmet Yesevi'nin halifeleri dervisleri ile birlikte kiiciik gruplar halinde Anadolu'ya
goc etmislerdir. Anadolu’nun degisik yerlerinde tekke ve zaviyeler kurmuslardir.

Seyh Mesud da 1183 tarihinden once dervisleriyle birlikte Nisabur’dan Sanlrfa'ya gelerek Sanliurfa'nin
Tirklesmesine ve Miislimanlasmasma hizmet etmis, Ahmed Yesevi halifelerinden biridir. Seyh Mesud’un
babasmin adi1 Said Hengel'dir.” Seyh Mesud'un tiirbesi ve zaviyesi Sanliurfa’da bulunan i¢ kalesinin de giineyinde
tepenin iizerindedir. Mezar1 bu tiirbenin igindedir. Bu tiirbe ve zaviye hem bir ziyaret hem de bir mesire yeridir.
Sanliurfa inang turizmi i¢in énemli bir ziyaret yeri olan Seyh Mesud tiirbesi ve zaviyesi her yil binlerce yerli ve
yabancti turist ziyaret etmektedir.

Bu ¢alismamizda Ipek yolunu kullanarak Nisabur’dan gelen Seyh Mesud’un Sanlrfa Inang turizmindeki yerini ve
Onemini tespit etmektir. Seyh Mesud tiitbe ve zaviyesinin inang turizm destinasyonlari igerisine dahil edilerek
tanitilmasini saglamaktir.

Anahtar Kelimeler: Sanlwrfa, Turizm, Inang, ipekyolu. Seyh Mesud.

THE RELIGIOUS TOURISM POTENTIAL OF TOMB AND MADRASA OF SHEIiKH
MASOOD COMING FROM NiSHAPUR TO SANLiURFA

ABSTRACT

Sanlurfa City is in the south-east of Turkey and it has borders with Mardin at east , with Gaziantep at west , with
Adiyaman at north and north-west , with Diyarbakir at north and north-east. Also it has border with Syria at south.
Because of the geoghrapgic location of Sanliurfa, many states and seigniories have ruled throughout history on it,
and it has been also different cultures' transition and coalescence area. One of the silkroad's part between China,
Middle Asia, Arabian countries and Europe, was in Sanliurfa at first age and middle. Begining from the China, the
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silkroad which is an important trade and culture road cross over Middle Asia and by way of Anatolia it reachs to
Europe.

The silkroad has not been used just for trade, it also has been a road, from east to west and from west to east, for
scholarly people, armies, ideas, religions, civilizations and cultures. Islamic monasteries and zawias had an
important role under favour of silkroad at the period of Anatolian Seljuk Empire and they served to be understood
and spread of Islam. Hodja Ahmet Yesevi's khalifas and dervishes who wanted to turkify and islamicize the
Anatolia, migrated to Anatolia in small groups and established Islamic monasteries and zawias in different areas of
Anatolia.

Sheik Mesud who is a khalifa of Hodja Ahmet Yesevi came to Sanlurfa with his dervishes from Nisabur and he
served to turkify and islamicize Sanlurfa. His father's name is Said Hengel. His zawiya and tomb is at the south hill
of Sanliurfa's castle. This zawiya and tomb is both a showplace and picnic area. Every year thousands of foreign and
domestic tourists visit Sheik Mesud tomb which is an important place for Sanlurfa's religionial belief tourism.

This study aims to determine importance of Sheik Mesud who came to Sanlurfa from Nisabur by way of silkroad
for Sanliurfa's religionial belief tourism.

Keywords: Tourism, Sanlhurfa, Religionial Belief, The Silk Road. The Sheik Massoud.

TURKIYE’NIN VE TURK DUNYASININ iLK VE TEK UNESCO ETIiKETLIi
JEOPARKI: KULA UNESCO GLOBAL JEOPARKI
THE FiRST AND UNIQUE UNESCO LABELED GEOPARK OF THE TURKEY AND
TURKIC REPUBLICS: KULA UNESCO GLOBAL GEOPARK

Ahmet Serdar AYTAC Tuncer DEMIR
Harran Univ.Fen-Edb. Fak. Akdeniz Unv. Edb. Fak.
Kula UNESCO Global Jeopark1 Kula UNESCO Global Jeopark1
aserdaraytac@harran.edu.tr tuncerdemir@akdeniz.edu.tr

OZET

Ege Bolgesi’nin I¢ Bat1 Anadolu Platolari’nin hemen batisinda yer alan Kula Jeoparki Manisa Ili simirlar1 i¢inde yer
almakta olup, yaklagik alam 887 km?dir. Gerilme tektoniginin aktif ve etkili oldugu bir bolgede bulunan Kula
Jeoparki ve gevresi jeolojik ve tektonik agidan olduk¢a karmasik, jeomorfolojik agidan oldukg¢a zengin yap1 gosterir.
Jeopark Paleozoik yasli metamorfik kayaglardan (sist, gnays) prehistorik volkanik piiskiirmelere dek yer kiirenin
200 milyon yildan uzun ge¢misinin delillerini barindirir ve bu yoniiyle oldukga zengin bir jeolojik cesitlilige
(geodiversity) ev sahipligi yapmaktadir.

Tiirkiye’nin en geng volkanik sahalarindan birisi olan Kula Jeopark sahasi dogal, jeolojik, kiiltiirel ve arkeolojik
zenginliginden 6tiirii Tiirkiye nin jeoturizm agisindan en 6nemli alan1 konumundadir. Bu 6zelligiyle her yil ¢cok
sayida ziyaretci alan Kula Jeoparki, antik donemlerden giiniimiize dek pek ¢ok seyyahin ve aragtirmacinin ilgisini
¢ekmis ve eserlerine konu olmustur.

Jeoparklar, Jeomirasin korunmasinin yaninda; Yore halkinin egitim seviyesinin yiikseltilmesi, Yorede bilimsel
arasgtirmalarin artmasi, Yorede turizm ve bagli yan sektorlerin gelistirilip yore halkinin ekonomik kalkinmasinin
saglanmasina katki saglayan alanlardir. 2013 Yilinda Global Jeoparklar ag1 catisi altina giren Kula Jeoparki, bu
tarihten beri kirsal turizmi gelistirmeyi, siirdiiriilebilir kalkinmay1 hedefleyen bolgeler icin  6nemli bir drnek
durumundadir.

Bu ¢alismada Tiirkiye’nin ve Tiirk Diinyasmin Ik ve Tek UNESCO tescilli Jeoparki olan Kula Jeoparki’nin
tanitilmast ve jeomirasin bir turizm ensturmani olarak kullaniminin ortaya konulmasi amacglanmaktadir. Bu
calismanin Tiirkiye ve Tiirk Diinyasinda jeoturizmin yayginlagsmasina 6nemli katki saglayacag: diistiniilmektedir.

Anahtar Kelimeler: Jeoturizm, Jeopark, Jeosit, Kula UNESCO Global Jeoparki

ABSTRACT

The Kula Geopark is situated immediately to the west of the inner West Anatolian plateaus of the Aegean Region,
within the borders ofManisa Province. It covers an approximate area of 887 km2. The Kula Geopark represents a

complex geology and geomorphology due to the ongoing active tectonic regime in the Aegean extensional
province. The Geopark contains evidence from more than 200 million years of earth history, from Palaeozoic


mailto:aserdaraytac@harran.edu.tr
mailto:tuncerdemir@akdeniz.edu.tr

metamorphic rocks to prehistoric volcanic eruptions. With these characteristics, the Geopark area exhibits a very
rich geological diversity.

The Kula Geopark, one of the youngest volcanic region of the Turkey, is most important geoturism area of the
Turkey due to its natural, geologic, cultural and archaeological richness. Because of these features, the Kula
Geopark receives many visitors every year and has attracted the attention of many travellers and researchers from
antiquity to the present and has been the subject of their works.

Apart from being the locations of the protection of geo-heritages, Geoparks areas also contribute to the economic
development of the local people by enhancing the education level of the local people, increase the scientific
researches and develop the tourism and its sub-sectors. In September 2013, The Kula Geopark joined to The
Global Geopark Network. Since then, The Kula geopark has been a model area for the regions which aim the
development of Rural tourism, sustainable development.

This study aims to introduce Kula Geopark, which is the only UNESCO registered geopark in Turkey and the
Turkish states, and to present importance of using geo-heritages as a tourism instrument to develop the socio-
cultural life and economy It is thought that this study will provide important contributions to the development of
geo-tourism in Turkey and the Turkic world.

Key words: Geotourism, Geopark, Geosite, Kula UNESCO Global Geopark

BIiRECIK SEHRININ ONEMLI BiR TURIiZM DEGERIi: KELAYNAK KUSLARI
BIRECIK CITY iS AN IMPORTANT TOURISM VALUE: KELAYNAK BiRDS

Dr. Ogr. Uyesi Abdulkadir GUZEL
Haran University
akdguzel@harran.edu.tr

SUMMARY

Kelaynak birds are an endangered species. These birds live only in Birecik in Turkey. They are known as
the ultimate in abundance. These birds of different looks have a touristic value nowadays .This study focuses on the
introduction of these birds and their habitats.

OZET

Teknolojinin gelismesi, ¢alisma sartlarinin iyilesmesi, kisi basina diisen gelir miktarinin artmasi, yerlesim
alanlarinin gittikge bozulmasina, insanlarin dogal yasam alanlara olan ilgi ve ihtiyacini artirmasina neden olmustur.
Dogaya dayali turizm; yaban hayati turizmi, macera turizmi, bisiklet turu, su ve kar kayagi sporu turizmi ile kus
gozlemciligi turizmini bunlar arasinda sayabiliriz.

Akbaba‘y1 andiran fakat gagalarinin uzunlugu ile Akbabalardan ayrilan Kelaynak Kusu, tamamen tiiriine has
Ozelliklere sahip olup giiniimiizde Diinya da nesli titkenmekte olan bir kus tiiriidiir.

Suriye, Tirkiye, Afrika ve Kuzey Sahra ¢ollinde yasama imkéani bulabilen kelaynaklarin dogal yasama alanlar1 tarim
alanlarinin zararlilara karsi ilaglanmasi sonucunda dogal ortamdaki sayilari gittikge azalmaktadir.

Firat nehrinin giineye dogru akisi sirasinda egim azalmasina bagli olarak menderesler ¢izdigi alanda
kalkerin eritilmesi sonucu meydana getirilen dik duvarlar insan tehdidine karsi giivenli barinma alanlart olarak
belirmistir. Dogu Anadolu bolgesine diisen karlarin Nisan ayimndan itibaren erimeye gecmesiyle kabaran Firat
nehrinin burada tagkinlar meydana getirmesiyle ortaya ¢ikan aliviyal topraklar tarimsal faaliyetler igin verimli bir
alan olusturmaktaydi. Kelaynaklar tarim alalarindakiKertenkele, yilan, Kiiciikk memeliler, Cekirge, Akrep, Oriimcek,
Danaburnu, cirgir bdcegi, kurbaga ve benzeri canlilarla beslenirlerdi. Ayrica Firat nehri vadisinin soguk kis
mevsiminde 1lik bir saha olmasi kelaynak kuslarinin burada kiglamasinin bir baska nedeniydi.Uzun yillardan beri
Birecik civarinda yuvalamalarinin beseri nedenini ise halkin, *“ Bereket miijdesi” olduguna inanmalar1 ve bu nedenle
kuslara ve yumurtalarina zarar vermemesidir.

Kelaynak neslinin tehlike altina girmesinin bir¢ok nedeni vardir. Avcilik, kuglarin gittigi iilkelerden geriye
donememesi, Bozkirlarin ve geleneksel tarim arazilerinin ilaglanmasikuslarinbeslenme alanlarinin yok olmasi,
ayrica 1950’lerde Suriye {izerinden iilkemize sokularin ¢ekirge afetine karsi devlet tarafindan Giineydogu Anadolu
Bolgesi genelinde yapilan yogun zirai ilaglama, (DDT) Birecik’teki kelaynaklarin ¢ok hizhi bir sekilde yok
olmasinin nedenleri arasinda sayilabilir. 1990 yilindan sonra, Birecik’te yabani kuglar ireme donemine hazirlik i¢in
Subat-Mart aylarinda kafeslerinden ¢ikarilan kuslar gé¢ zamanina dogru (Temmuz-Agustos) tekrar kafeslerine
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alinarak koruma altina almir. G5¢ mevsimi haricinde kuslar dogal ortamlarinda serbestge ugup, iireyebilirler. Ureme
istasyonunun i¢indeki kayaliklar ve tahta yuvalarda iireyen kelaynaklara giinde iki defa yemlenirler. Tiirkiye’de
yasayan yaklasik 75 bireyin go¢ etmesine izin verilmiyor. Fakat Suriye de 3-4 bireyden olusan ve hala kigin gog
eden kiiglik bir toplulugun varligina isaret edilmektedir. Fas orijinli Kelaynaklar yerlesik olup, sadece Birecik
Kelaynaklart gégmen kug 6zelligine tasimaktadirlar.

Sozii edilen kuslart gérmek icin 6zellikle yaz mevsiminde gerek yurt i¢inden gerekse yurt disindan gelen
gruplar Birecik sehrinin ekonomisine dnemli katkilar saglamaktadir.

Anahtar kelime: Yaban hayati, go¢men kuslar, Birecik, Kelaynak

TURKIYE’DEN CIKIS YAPAN TURISTLERIN GELME NEDENLERININ
2003 ve 2015 YILLARI ARASINDAKI DEGIiSiMi

Mehmet OZCANLI
Ars.Gor. Harran Universitesi
mehmetozcanli@harran.edu.tr

OZET

Turizm ¢aginda, insanlarin bagka iilkelere gitme sebeplerinin veya turizm faaliyetine baglama nedenlerinin bilinmesi
onemlidir. Bir iilkede turizm egiliminin saptanmasi ve gelen turistlerin davranmiglariin sebebine inilmesinin
kolaylagtiracak en Onemli veriler gelen turistlerin gelme nedenlerinin analizinin yapilmasindan ge¢mektedir.
Turistlerin bir iilkeye gitme sebebinin bilinmesi ayni zamanda o iilkenin hangi alanlarda cazibesinin oldugunu bu
cazibeler arasinda hangilerinin 6n plana gegtigi veya hangilerinin geride kaldigmi da gosterebilmektedir. Bu
calismada Tiirkiye’den ¢ikis yapan ziyaretcilerin Tiirkiye’ye gelme nedenleri arastirilmistir. Arastirmanin verileri
Emniyet Genel Miidiirliigii Pasaport Polisi kayitlar1 ile Tiirkiye Istatistik Kurumu Vatandas Giris Anketi
bilgilerinden elde edilen istatistikleridir. Bu istatistiklerden 2003 -2015 yillar1 arasinda Tiirkiye’den ¢ikis yapan
ziyaretcilerin gelme nedenleri analize tabi tutulmus ve bu analizler Tirkiye’nin Gezi, Eglence, Sportif ve Kilttrel
potansiyeli, Egitim, Saghik-Tibbi, Dini, aligveris, Transit gecis, Is amaclh potansiyeli ile iliski kurulmaya
calistlmistir. Calismanin sonucunda Tiirkiye’nin var toplan bu potansiyelinin ne kadarini kullandigi {izerinde
tartistlmigtir. Ayrica giiglii olan potansiyellerinin daha etkili bir sekilde kullanabilmesi i¢in Oneriler getirilmistir.
Arastirmada 2003- 2015 yillar1 arasinda Tiirkiye’den ¢ikis yapan ziyaretgilerin % 85,6’s1 yabancilardan olustugu
tespit edilmistir. Bu yabanci ziyaretcilerin Tiirkiye’ye gelme nedenleri ne gore dagilimma baktigimizda
ziyaretgilerin % 58,6 sinin gezi, eglence, sportif ve kiiltiirel faaliyetler igin Tirkiye’ye geldigi, %8,9’unun akraba ve
arkadas ziyaretine geldigi, %0.6’sinin egitim ve staj i¢in geldigi, %0.6’unun saglik ve tibbi nedenlerle geldigi,
%0.3’liniin dini veya hag amagl geldigi, %3.9’unun Aligveris amaciyla geldigi, %1.1’inin transit gegis yaptigi,
%8.9 unun akraba ve arkadas ziyaretine geldigi, %.1’inin is amaglh geldigi, %15.4liniin arkadasi ile beraber hareket
ettigi icin geldigi ortaya ¢ikmustir.

Anahtar Kelimeler: Yabanci Turistler. Gelme Nedenleri, Tiirkiye, Nedenlerine Gore Turizm

THE CHANGE iN THE REASONS FOR TOURISTS ARRiVING
FROM TURKEY BETWEEN 2003 AND 2015

ABSTRACT

In the age of tourism, it is important to know why people go to other countries or why they start tourism activities.
The most important data that will facilitate the determination of tourism trend in a country and the reasons for the
behavior of the tourists is the analysis of the reasons for the arrival of the tourists. The fact that tourists travel to a
country can also indicate which areas of the country are attractive and which ones are left behind. In this study, the
reasons for visitors coming to Turkey from Turkey were investigated. The data of the survey are the passport police
records and the statistics obtained from the citizen input survey of the Turkish Statistical Institute. Among these
statistics, the reasons for the arrival of visitors from Turkey between 2003-2015 were analyzed and these analyses
attempted to establish a relationship with the trip, entertainment, sports and cultural potential of Turkey, Education,
Health-Medical, religious, shopping, transit and business potential. As a result of the study, it was discussed how
much Turkey has used this potential. In addition, suggestions have been introduced so that stronger potentials can be
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used more effectively. In the survey, 85.6% of the visitors departing from Turkey between 2003 and 2015 were
foreigners. According to the distribution of these foreign visitors to Turkey, 58.6% of the visitors came to Turkey
for sightseeing, entertainment, sports and cultural activities, 8.9% came to relatives and friends, 0.6% came to
education and internships, 0.6% came to health and medical reasons, 0.3% came to religious or cross purposes, 3.9%
came to shopping, 1.1% went to transit, 8.9% came to relatives and friends,It has been revealed that 1 came for
business purposes, 15.4% of them acted with a friend.

Keywords: Foreign Tourists. Reasons For Coming, Turkey, Tourism Due To Reasons

DUNYA INANC TARITHININ BASLANGIC NOKTASI > GOBEKLITEPE”’

Dr. Ogr. Uyesi Mehmet AKBIYIK
Sanlurfa Harran Universitesi Turizm ve Otel isletmeciligi Yiiksek Okulu
mehmetakbiyik@harran.edu.tr

OZET

Sanliurfa’da bulunan Gobekli Tepe sadece Tiirkiye igin degil, tiim diinya i¢in ¢ok dnemli bir degere sahip bir tarih
oncesi arkeolojik alandir. Yaklasik 12.000 yasinda olan Gobekli Tepe’nin diinya tarihinde kabul edilen baz teorileri
degistirmistir. Bu Caligmaninim amac1 yiizyilimizin en énemli arkeolojik buluntusu olan Gébekli Tepe’yi Diinya’ya
tanitmak, Tirkiye ve Sanliurfa ekonomisine katki sunmaktir.

Harran Ovasi’nin kuzeyindeki tepelik alanin en yiiksek noktasinda, Sanlmrfa’ya 17 km uzaklikta, Mardin yolu
iizerinde ¢evreye hdkim bir konumda bulunan ve ayni zamanda son yillarin en gbzde arkeolojik-turistik
merkezlerinden biri olan Gobekli tepe ilk kez 1963 yilinda Istanbul ve Chicago iiniversitelerinin ortaklasa
gerceklestirdigi bir yiizey aragtirmasinda, Neolitik yerlesme olarak belirlenmistir. Ancak bu arastirmanin yapildigt
yillarda Neolitik donem hakkinda bilinenler, Gobekli Tepe’nin 6zel bir yer olarak anlagilmasina olanak vermemistir.
Buranin 6nemi, Alman Arkeolog Prof. Dr. Klaus Schmidt’in (Berlin Alman Arkeoloji Enstitlisii Orient bolimii
uzmam ve Erlangen Universitesi dgretim iiyesi), 1995 yilinda baslattigi ve giiniimiize kadar araliksiz olarak
stirdiirdiigli kazilar ile ortaya ¢ikmustir. Yapilan kazilar neticesinde, G6bekli Tepe’deki eserlerin yaklasik 12000 yil
oncesine ait oldugu tespit edilmistir. Bagka bir anlatimla, bu dénem insanoglunun gegici (avci-toplayici) bir yasam
tarzindan, yerlesik diizene (giftgi-Uretici) gegmeye basladigi devreye denk gelmektedir. Kazi neticesinde ortaya
¢ikan biitiin bu eserler binlerce yil 6ncesinde burada yasayan insanlarin sanildigi gibi miitevazi ve basit bir yagsam
tarziyla yetinmemis olduklarini, aksine, gérkemli bir evre yasadiklart seklinde degerlendirilmektedir. Ayni zamanda
da bu eserler, bu donem igin sasirtict bir diizeye ulagmig bir kiiltiirii ortaya koymaktadir.

Gobekli tepe, giinliik yasama yonelik bir yerlesme degildir. Aksine burasi dini, yani térensel amacgl inga edilmis ve
zaman zaman insanlarin bulustugu anitsal yapilardan miitesekkil bir mekandir.

Gobekli tepeinsanin kendi elleriyle yaptigi, bilinen ilk tapinaklardir.Boylesi karmasik bir tapinagi insa etmesi igin
insanin dnce barinak yapmayi dgrenmesi, sonra tarima baslayarak yerlesik hayata gecmesi gerekiyordu. Yerlesik
hayata ge¢memis ilkel avci toplumlarinda inancin yerinin olmadigi disiiniilityordu.Gobekli tepe bu ezberi
bozmustur. Anlasildi ki Gobekli Tepe’de yasayan insanlarin, yerlesik hayata gegmeden once ileri diizeyde
muhendislik zekalariin ve heykelleri igleyecek bir estetik anlayiglarinin var oldugu anlagilmaktadir. En 6nemlisi
daha avci ve toplayici toplumu iken bile bir inanca sahip olduklart ve bu inanglari igingdrkemli tapinaklar yaptiklar
anlasilmistir.2018 yilinda 42'nci Diinya Miras Komitesi Toplantisi'nda Diinya Mirasi Kalict Listesi'ne dahil edilen
Gobekli Tepe’de ve Kiiltiir turizminin yani sira 6nemli inan¢ merkezlerinden bir olarak dikkati ¢eken Sanliurfa'da,
'2019 Gobekli tepe Yili' sayesinde turizmde yogunluk yasamaya baslamistir. 2018 yilinda Sanliurfa’ya gelen turist
sayist 1.010.079 kisi olmustur. 2019 yili hedefi 2,5milyon kisidir. Bunun sonucunda Tirkiye ve Sanliurfa
ekonomisinde turizm yoluyla énemli kazanimlar saglanacaktir.

Anahtar Kelimeler: Sanliurfa, Tarih, Gobekli Tepe, Neolitik.

THE STARTING POINT IN THE HISTORY OF THE WORLD FAITH
GOBEKLITEPE "

Dr. Ogr. Uyesi Mehmet AKBIYIK
Sanlurfa Harran Universitesi Turizm ve Otel isletmeciligi Yiiksek Okulu
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ABSTRACT

GobekliTepe is located in Sanliurfa not only for Turkey, is a prehistoric archaeological site has a very important
value for the whole world. Approximately 12,000 years old GobekliTepe has changed some of the theories accepted
in world history. It aims of this study to introduce our century the most important archaeological finds in the world
in which GobekliTepe, Turkey and Sanliurfa is to contribute to the economy.

At the highest point of the hilly area to the north of the Harran Plain, 17 km away from Sanliurfa, one of the most
popular archaeological-touristic centers of the last years, GobekliTepe, which is one of the most popular
archaeological-touristic centers of the recent years, is the first of its kind in Istanbul. Neolithic settlement was
determined during the survey. However, in the years when this research was carried out, what was known about the
Neolithic period did not allow GobekliTepe to be understood as a special place. The importance of the German
archaeologist. Dr. Dr. Klaus Schmidt (professor of the Orient at the German Archeology Institute in Berlin and a
professor at the University of Erlangen) started with the excavations in 1995, which he has been continuing until
today. As a result of the excavations, the artifacts at GobekliTepe were found to be approximately 12000 years ago.
In other words, this period corresponds to the period in which Man begins to pass from a temporary (hunter-
gatherer) lifestyle to a settled system (farmer-producer). All these artefacts from the excavation are considered to be
inhabited thousands of years ago by the modest and simple lifestyle of the people living here. At the same time,
these works reveal a culture that has reached an astonishing level for this period.

GobekliTepe is not a settlement for daily life. On the contrary, this is a place of religious, that is, built for
ceremonial purposes and composed of monumental buildings where people meet from time to time.

The GobekliTepeare the first known temples that human beings make with their own hands. In order to build such a
complex temple, one had to learn to make shelter before, and then to settle in agriculture and begin to live. It was
thought that there was no place for belief in primitive hunter societies that had not come to life. The hill top has
ruined this crush. It is understood that the people living in GobekliTepe have an aesthetic understanding that will
process advanced engineering intelligence and sculptures before they settle. Most importantly, even as a hunter and
gatherer society, it was understood that they had a belief and made magnificent temples for these beliefs.
GobekliTepe, which is included in the World Heritage Permanent List at the 42nd World Heritage Committee
Meeting in 2018; . In 2018, the number of tourists arriving in Sanliurfa was 1,010,079. The target for 2019 is 2.5
million people. As a result, Turkey and Sanliurfa significant gains in the economy through tourism will be provided.

Key Words: Sanliurfa, History, GobekliTepe, Neolithic

ULUSLARARASI ETKINLIKLERIN GELECEKTE OLUSTURABILECEKLERI
OLUMLU ETKIiLERIN YUKSELTILMESINE YONELIK BiR MODEL (")NERisi: 2018
TURK DUNYASI KULTUR BASKENTI KASTAMONU ORNEGI

_ Fatma BOLUKBAS
Kastamonu Universitesi Turizm Isletmeciligi ABD
fatma_bolukbas@hotmail.com

Prof. Dr. Kutay OKTAY
Kastamonu Universitesi Turizm Fakdltesi
koktay@kastamonu.edu.tr

OZET

Uluslararasi etkinlikler yapildiklar1 yerlere ekonomik, sosyal, kiiltiirel, politik, tanitim, alt ve iist yap1 kapsaminda
onemli katkilar saglayan organizasyonlardir. Bu katkilarin organizasyon tamamlandiktan sonra da devam etmesi,
etkinligin gerceklestigi yer acisindan ayrica dnem arz etmektedir. Yapilan uluslararasi etkinligin bolge tanitimina
sagladig1 katkilarin etkinligi takip eden yillarda da etkisini siirdlirmesi, organizasyon i¢in yapilan alt ve iist yapinin
kalict olmasi, yeni yatirimlarin bolgeye ¢ekilmesi, bolgenin organizasyon yapma yetkinligini kazanmas1 ve yeni
organizasyonlar i¢in referans olmasi gibi olumlu etkiler bu katkilara 6rnek olarak gosterilebilir. Son yillarda ¢esitli
ulusal ve uluslararasi organizasyonlar1 bagar1 ile gerceklestiren ve aragtirmanin c¢aligma sahasi olan Kastamonu,


mailto:mehmetakbiyik@harran.edu.tr
mailto:fatma_bolukbas@hotmail.com
mailto:koktay@kastamonu.edu.tr

2018 Yilinda Tiirk Kiiltiir Baskentligi unvanini almis ve bu kapsamda gerceklestirilen etkinliklere ev sahipligi
yapmustir. Bu organizasyon sayesinde il, yi1l boyunca ekonomi, turizm, tamtim ve kiiltlir alanlarinda cesitli
kazanimlara ulagmigtir. 2018 Tiirk Diinyast Kiiltiir Bagkentligi unvaninin gelecek yillarda da Kastamonu’ya
saglayacagi katkilarin devam ettirilerek yiikseltilmesi dikkate alinmasi gereken 6nemli bir konudur. Bu noktada,
Kastamonu’da gergeklesen bu uluslararasi etkinligin olasi olumlu etkilerinin siirdiiriilmesi ve yiikseltilmesine
yonelik gerceklestirilebilecek faaliyetlerin ve stratejilerin belirlenerek bir yol haritasi ¢izilmesi bu aragtirmanin
temel amacidir. Bu amag¢ dogrultusunda ¢alismanin yontemi nitel aragtirma modellerinden eylem arastirmasi olarak
belirlenmistir.

Anahtar Kelimeler: Tirk Diinyasi, Kiiltiir Bagkentligi, Kastamonu, Uluslararasi Etkinlik.

A MODEL PROPOSAL FOR RAISING THE POSITIVE IMPACTS OF
INTERNATIONAL ACTIVITIES IN THE FUTURE: A CASE OF KASTAMONU 2018
TURKISH CAPITAL OF CULTURE

ABSTRACT

International events are organizations that provide important contributions to economic, social, cultural, political,
publicity, infrastructure and superstructure. The continuation of these contributions after the completion of the
organization is also of importance for the place where the activity takes place. The contribution of international
events to the promotion of the region in the following years, the effectiveness of the following years, the continuity
of the organization for the organization of the superstructure and superstructure, new investments to the region, the
region to gain the competence of organization and the organization as a reference for new organizations can be
shown as an example. Kastamonu, which has carried out various national and international organizations
successfully in recent years and the field of study of the research, received the title of Turkish Cultural Capital in
2018 and hosted the activities carried out within this scope. Thanks to this organization, the province has achieved
various achievements in the fields of economy, tourism, promotion and culture throughout the year. The
continuation of the contribution of the 2018 Turkish World Capital of Culture title to Kastamonu in the coming
years is an important issue to be taken into consideration. At this point, the main purpose of this research is to
determine the activities and strategies that can be carried out to increase and maintain the possible positive effects of
this international activity in Kastamonu. For this purpose, the method of the study is determined as a research study
of qualitative research models.

Keyword: Turkish World, Capital of Culture, Kastamonu, International Events

IPEK YOLUN’DAKIi KULTUREL MiRASIN DUNYA TURIZMINE
KAZANDIRILMASI: KAZAKISTAN ORNEGI

Dr. Ogr. Uyesi Muharrem AVCI-Kastamonu Universitesi
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Karlygash SARTAYEVA- Kastamonu Universitesi
karlygash_sartaeva@mail.ru

OZET

Bu ¢alismada, Ulu Ipek Yolu’nun Atlas Okyanus’undan Cin’e Avrupa ve Asya’y1 gecerek, sadece ortagag
doneminde’ki eski bir ticaret aracit olmadigi, Bat1 ve Dogu kiiltiirleri arasinda iletisim kopriisii oldugu belirlenmis
olup, giiniimiiz diinyasinda da ekonomik, kiiltiirel ve siyasi acidan biiylik onem arzettigi tespit edilmistir. Bu ticaret
yolunun barig eksenli olarak turizm agisindan degerlendirilip degerlendirilemeyecegi incelenmistir.

Rotanin uzun kismi Kazakistan ve Orta Asya'dan gegmistir.

Makalemizde, Ulu Ipek Yolunun diinya uygarhigma ve kiiltiiriine katkisi, onun iginde Tiirk-Islam
medeniyetinin diinya medeniyetine ve insanliga kazandirdig1 ¢ok zengin somut ve somut olmayan kiilttirel miraslar
ele almmistir. Orta Asya’da Ulu Ipek Yolu’nun Orta Cag’da altin dénemlerini yasamis oldugu tespit edilmis;
Kasgarli Mahmud, Biruni, ibn-i Sina, Farabi, Ali Kuscu gibi aydnlarin da, Ulu Ipek Yolu’nun Orta Asya’da
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kurdugu medeniyetin diisiince ve bilim meyveleri oldugu gézlemlenmistir. Cin, Fars, Hindu, Islam medeniyetlerinin
kavsaginda yer alan Orta Asya’li aydinlar, biitiin bu kaynaklardan beslenerek eserlerini vermislerdir.

Avrasya’nin kitalararas1 karayolu ticaret yollarinin olusup gelismesi, biiylik antik devletlerin kiiltiirel
miraslarin meydana ¢ikarilmasi, mevcut iilkeler arasinda giivenli baris cabalar1 gerektiren uzun vadeli siyasi,
diplomatik ve ticari iliskilerin kurulmasi giiniimiiz Ulu Ipek Yolu’nun temel meseleleriyle ilgilidir.

Ulu Ipek Yolu’nda yayilan medeniyet unsurlar1 sadece ticaret ve yol sistemleriyle ilgili degildir. Kervanlar,
kervansaraylar, pazarlar, carsilar ve bu cercevede gelisen sehirler Ulu Ipek Yolu’nun sembolleri durumundadir. Bu
kiiltiirel degerlerin uluslararasi turizme kazandirilmasi biiyiik 6nem arz etmektedir. Calismamizda; mevcut durumu,
Ulu Ipek Yolu uzmanlarinin ve halkin gériisleriyle tespit ederek, Kazakistan turizmine yeni bir bakis acisi
kazandirilabilecegi diistiniilmektedir.

Anahtar Kelimeler: Ulu Ipek Yolu, Kazakistan, Diinya Turizmi, Kiiltiirel Miras

CONTRIBUTIONS OF SILK ROAD TO CULTURAL HERITAGE IN WORLD
TOURISM: KAZAKHSTAN SAMPLE

ABSTRACT

In this article, the Great Silk Road not only an old trading tool at medieval just passing through Europe and
Asia from the Atlantic Ocean of China and it is determined is a communication bridge between Western and Eastern
cultures, which today's, economicaly, culturally and politically pain has been found to be of great importance. This
peace axis trade route it has been investigated whether can be evaluated in terms of tourism.

The longest part of the route was through Kazakhstan and Central Asia.

In our article, the contribution of the Great Silk Road to the world civilization and culture, also very rich
tangible and intangible cultural heritages of Turkic-Islamic civilization bring world civilization and humanity. It has
been identified that Great Silk Road had lived its golden periods in the Central Asia at medieval period. It was
observed that the civilizations founded by the Great Silk Road in Central Asia were the fruits of thought and science,
such as Mahmoud, Biruni, Ibn-i Sina, Farabi, Ali Kuscu. Central Asian intellectuals from the crossroads of Chinese,
Persian, Hindu and Islamic civilizations have fed their works from all these sources. Formation and development of
Eurasia’s intercontinental highway trade routes, revealing the cultural heritage of the great ancient states, the
establishment of long-term political, diplomatic and commercial relations that require secure peace efforts among
the existing countries is related to the fundamental issues of the present-day Silk Road.

The radiating elements of civilization in the Great Silk Road is not just about trade and road system.
Caravans, caravanserais, markets, bazaars and developing cities are the symbols of the Great Silk Road. It is of great
importance to bring these cultural values into international tourism. In our article; the present situation, by
identifying are experts and public of the Great Silk Road, it is thought that a new perspective can be given to tourism
in Kazakhstan.

Keywords: Great Silk Road, Kazakhstan, World Tourism, Cultural Heritage
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IPEK YOLU UZERINDE KAZAKISTAN’IN TARAZ SEHRINDEKI AYSE BIBI

TURBESININ INANC TURIZM KAPSAMINDA TURIZM DESTINASYONUNA
DONUSTURULMESI

Dr. Ogr. Uyesi Muharrem AVCI-Kastamonu Universitesi
mavci@kastamonu.edu.tr

Zhuldyz SARTAYEVA- Kastamonu Universitesi
karlygash_sartaeva@mail.ru

OZET

Bu ¢alisgmamizda, Ulu ipek Yolu’nun kisa tarihi, onun kiiltiirel miras 6zelligi ve inang turizmi agisindan
Onemi incelenmistir.

Talas havzasinda 6nemli merkezlerden biri olmus Taraz sehri, Ipek Yolu giizergahinda olmasi sebebiyle de
dini ve mimari miras1 agisindan 6nemli eserlere sahiptir. Kazakistan bdlgesinin bugiinkii durumda ayakta olan en
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eski tiirbesinin bulundugu yer Taraz’dadir. Ayn1 zamanda en eski yapilarindan biri olan Ayse Bibi Tiirbesinin inang
turizm acisindan 6nemi iizerinde de durmak gerekmektedir. Ayrica, Ipek Yolu ticaretinin ne dlgiide Orta Asya ve
merkezinde bulunan Kazakistan’1 etkiledigi ortaya konmaya galisilmaktadir. Yani, Ipek Yolunun tarihsel
gelisiminden itibaren, Ipek Yolu ve ticareti sonucunda Orta Asya’nin nasil etkilendigi ve bu etkilerin Kazakistan ve
giiniimiizdeki turizmi i¢in ne tiir katkilar sagladig irdelenmektedir.

Yapi, Kazakistan’in giineyinde Kirgizistan sinirinda bulunan Taraz sehrindeki Ayse Bibi kdyilinde
bulunmaktadir. Eski adi Jambul olan Taraz; Karahanlilar doneminin kiiltiirel ve ekonomik ag¢ilarindan en gelismis
sehirlerinden biriydi. Arastirmacilar tarafindan mimarisine ve siisleme 6zelliklerine dayanilarak 11. — 12. Yiizyil
araliginda tarihlendirilmektedir. Bu mezar anitlari, s6z konusu yerde en eski ¢aglardan beri siiregelen Tiirk Mimari
eserleri geleneginin, Tiirk-Islam donemi ve Karahanli dénemindeki &nemli temsilcileri olmustur.“ipek Yolu
Uzerinde Kazakistan’mn Taraz sehrindeki Ayse Bibi Tiirbesinin Inan¢ Turizm Kapsaminda Turizm Destinasyonuna
Déoniistiiriilmesi” baglikli ¢aligmamizda adi gegen sehirde bulunan Ayse Bibi, Babaci Hatun ve Karahan Turbeleri de
incelenmistir.

Anahtar Kelimeler: Kazakistan, Ipek Yolu, Ayse Bibi, Inan¢ Turizmi, Turizm Destinasyonu.

AISHA-BIBI MAUSOLEUM ON THE TARAZ CITY OF KAZAKHSTAN ON THE SILK
ROAD TRANSFORMATION TO TOURISM DESTINATION IN THE CONTEXT OF
BELIEF TOURISM

ABSTRACT

In this article, the short history of Great Silk Road, its importance for cultural heritage and examined the
belief tourism.

Taraz city, one of the important centers in the Talas basin, has important artifacts in terms of religious and
architectural heritage because it is on the Silk Road route. The current oldest mausoleum in Kazakhstan is located in
Taraz. At the same time, one of the oldest structures of Aisha Bibi Mausoleum which importance of faith in tourism
need to provide. In addition, Kazakhstan, which located in center of Central Asia, tried to reveal the extent to which
the Silk Road trade has affected. So, from the historical development of the Silk Road, as a result of the Silk Road
and its trade, it is explored how Central Asia is affected and what kind of contribution these effects provide to
Kazakhstan and today's tourism.

The building is located in the village of Aisha Bibi in the city of Taraz, in the south of Kazakhstan. Taraz,
whose former name is Jambul; the Karahan period was one of the most developed cities in terms of cultural and
economic aspects. It is dated to the 11-12th century by the researchers based on its architecture and decorative
features. These monumental tombs have been the prominent representatives of the Turkic architectural monuments
in the Turkic-Islamic period and the Karahan period. Our article title “Aisha-Bibi mausoleum on the Taraz city of
Kazakhstan on the silk road transformation to tourism destination in the context of belief tourism” we were also
investigated the other tombs: Babaca Hatun and Karahan are located in said city Aisha Bibi.

Keywords: Kazakhstan, Great Silk Road, Aisha Bibi, Belief Tourism, Tourism Destination.
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KASTAMONU SAGLIK TURIZMi POTANSIYELI UZERINE BiR ARASTIRMA
A RESEARCH ON HEALTH TOURISM OPPORTUNITIES IN KASTAMONU
PROVINCE IN TURKEY

Dr. Ogr. Uyesi. Irfan MISIRLI
Kastamonu University

Dr. Ogr. Uyesi. Hakk1 CILGINOGLU
Kastamonu University

OZET

Turkiyenin turizm potansiyeli ve diinyadaki mevcut durumu irdelendiginde 2019 yili itibariyla ilk 10 iilke iginde
yer aldig1 goriilmektedir. Ancak {ilkenin potansiyeli goz oniine alindiginda daha fazla misafir ve daha fazla gelir



elde edebilecegi de ortadadir. Diinya turizminde tutunma ¢abalar1 daha ¢ok uygun ve ekonomik fiyat avantajini
kullanarak yiiriitiilmekte olup bu durumun gelecek yillarda siirdiiriilememesi gibi bir risk her zaman mevcuttur. Bu
riskleri kargilamak i¢in mutlaka turizmin gesitlendirilmesi ve 12 aya yayilmasmin saglanmasi gerekmektedir.
Literatiir incelendiginde diinya’da 200 den fazla turizm tiirii gézlenmektedir. Bu turizm tiirlerinde ¢ogu Tiirkiye’de
gerceklestirilebilmektedir. Klasik deniz, kum, gilines turizmi diginda kalan turizm tiirleri arasinda av turizmi,
dagcilik turizmi, kus gozlemciligi, magara turizmi akarsu turizmi, Ipekyolu turizmi, karanlk turizm, kiiltiir turizmi,
gastronomonmi turizmi gibi turizm tiirii sayilabilir. Ingiliz Daily Telegraph gazeterinde yaymlanan bir makalede
Ingiliz turistlerin Tiirkiye’ ziyaret etme amaglar1 arasinda ilk siralarda;

Dogal ve tarihi giizellikler

Yelken, sorf gibi su sporu aktiviteleri

Plajlar ve eglence kuliipleri

Tarihi doku

Festivaller

Ailelere sunulan farkli seceneklerin sunuluyor olusu ve
Fiyatlarin ekonomik olmasi olarak siralandirilmaktadir.

Liste incelendiginde sadece Tiirkiye’nin en ¢ok bilinen 6zelliklerinden kaynaklandigi gériilmektedir. Ornegin son
yillarda Tiirkiye’nin de ilk on sirada yer aldig saglik turizmi konusu gegmemektedir. Tiirkiye nin on binlerce
yillik tarihinde yer alan kaplicalar, tip biliminde eristigi nokta ve kaliteli hizmetleri ile dnemli bir potansiyele
sahiptir. Ayrica ve saglik turizminin giderek daha da 6onem kazandigr  diger iilkelerin bu konuya giderek daha ¢ok
o6nem verdikleri de agiktir. Yilda 10 Milyon saglik turisti Almanya ve Macaristan’1 ziyaret etmektedir. Rusya ve
Isvigre de saglik turizmi 6nemli bir yere gelmeye baslamistir. Ornegin Almanya’da 273 adet belgelendirilmis ve
belli standartlarda hizmet veren termal isletme bulunmaktadir. Erdogan ve Aklanoglu,2008).

Bu calismada, oncelikle Tiirkiye’deki saglik turizmi ile ilgili faaliyetler irdelenmekte ve 2018 yilinda Tiirk Diinyast
Kultir Baskenti segilen Kastamonu ilinin saglik turizmi ¢esitleri olarak; medikal turizm, termal turizm ve ileri yas
turizmi boyutlariyla ele alinmakta ve mevcut potansiyeli ortaya ¢ikartmak amaglanmaktadir.

Anahtar Kelimeler: Kastamonu, Tiirkiye Saglik Turizmi, Termal Turizm, leri Yas Turizmi

A RESEARCH ON HEALTH TOURISM OPPORTUNITIES IN KASTAMONU
PROVINCE IN TURKEY

Dr. Ogr. Uyesi. irfan MISIRLI
Kastamonu University
Dr. Ogr. Uyesi. Hakk1 CILGINOGLU
Kastamonu University

ABSTRACT

When Turkey's tourism potential and the current position in the World tourism shows that take part within the first
10 countries as of 2019. However, given its potential, it is clear that it can generate more guests and more income.
Efforts to hold in world tourism are carried out by using the appropriate and economic price advantage and there is
always a risk that this situation cannot be sustained in the future fore ever. To manage these risks, tourism must be
diversified to different torism types and spread to 12 months duration. When the literature is examined, more than
200 types of tourism are observed in the world. Most of these types of tourism can be implementand carried out in
Turkey. Different types of tourism other than classical sea, sand and sun tourism include hunting tourism,
mountaineering tourism, bird watching, cave tourism, river tourism, dark tourism, cultural tourism, gastronomomy
tourism. The British Daily Telegraph was published an article related with the British tourists visiting Turkey.
According to the survey the British tourists aims listed as follows.

* Natural and historical beauties

» Water sports activities such as sailing and surfing

* Beaches and entertainment clubs

*Historic texture

* Events

» Different options are offered to families and

* The cost of the holidays are found economic.

When the among list is examined only seems to arise from the most well known features of Turkey. For example,
in recent years, the issue of health tourism in Turkey does not go on in the upper scale. When spa is located in
Turkey's history, tens of thousands of annuals, the access point has a significant potential in medical science and



with high quality services. It is also evident that other countries, in which health tourism is becoming increasingly
important, are increasingly concerned about this issue. 10 million health tourists visit Germany and Hungary
annually. Health tourism has become an important place in Russia and Switzerland. In Germany, for example, there
are 273 certified and thermally operated thermal establishments. Erdogan and Aklanoglu, 2008).

In this study, it is examined primarily on activities related to health tourism in Turkey and in Kastamonu province
which was selected as the Turkish World Capital of Cultural City in 2018 as an assortment of health tourism
selected Kastamonu province; Medical tourism, thermal tourism and advanced age tourism is addressed in the
dimensions and aims to reveal the potential.

Key Words: Kastamonu province in Turkey, Health Tourism in Turkey, Thermal Tourism elderly and disabled
tourism.
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IPEK YOLU TURIZMININ YENILIKCI BIR YAKLASIMLA PAZARLANMASI
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OZET

Insanlar en eski caglardan beri seyahat etmektedir. Bu seyahatler kimi zamanlar goc, kimi zamanlar savaslar kimi
zamanlar ise merak nedeni ile yapilmigtir. Zamanla gelisen teknoloji ve artan gelir sebebiyle toplumlar, ¢agdas
turizm hareketlerine katilarak bilinmeyeni kesfetme diirtiisiiyle hareket etmislerdir. Ayn1 zamanda turizm, insanlarin
farkli kiiltiirler gérmelerine, tanimalarina ve etkilesim icerisinde olmalarina imkan taniyarak kiiltiirlerarast iletigimi
arttirip toplumlarin uyum ve anlayis igerisinde yasamasina olanak tanimistir. Turizm hareketlerinin artmasi, birgok
is kolunun ortaya ¢ikmasini ve istihdamin artmasini saglamaktadir. Bu nedenle, dogal, kiiltiirel, tarihi ¢ekiciliklere
sahip olan bolgeler ve iilkeler turizm alaninda birgok yatirim ve ¢alisma yapmaktalardir. Turizm agisindan 6nemli
cekim kaynaklarina sahip bélgelerden biri olan Ipek Yolu da, yiizyillar boyunca ticaretin gelismesinde, kiltirlerin,
dil ve dinlerin etkilesiminde énemli rol oynamustir. Ayrica ipek Yolu, tarihi ve kiiltiirel mirasi nesillerden nesillere
aktararak bu mirasin giiniimiize kadar gelmesini saglamistir. Bu 6zellikleri ile ipek Yolu bugiin kiiltiirel ve turistik
acidan oldukga 6nemli bir ¢ekim unsuru olarak karsimiza ¢ikmaktadir. ipek Yolunun sahip oldugu varliklarin bolge
iilkeleri agisindan ekonomik gelire doniistiiriilebilmesi i¢in tiim bu degerlerin turistik {iriin olarak pazarlanmasi
gerekmektedir. Ancak, turistik triinlerin pazarlanmasinda giintimiizde yogun bir rekabet s6z konusudur. Bu nedenle,
diger tiim destinasyonlar gibi Ipek Yolu da, rekabetin en yogun oldugu sektérlerin basinda gelen turizm pazarinda
pastadan pay alabilmek icin strekli olarak kendini yenilemek ve tuketicilerin taleplerine istek ve beklentilerine
yonelik tiriinler sunmak durumdadir. Pazarlama faaliyetleri de tiiketici odakli olarak degisen ve gelisen teknolojiye
ayak uydurarak yapilan etkinlikleri icermelidir. Ipek Yolu Turizminin de bu yenilik¢i yaklasimla ele aliip, en
uygun pazarlama stratejileriyle pazarlanarak turizm hareketliligine kazandirilmasi ve turizme farkli bir bakis agisi
getirilmesi Ipek Yolu turizminin gelecegi agisindan 6nem arz etmektedir. Bu noktadan hareketle bu ¢alismanin
amaci, Dogu ile Bat1 arasinda koprii vazifesi goren, kiiltiir ve medeniyetlerin etkilesiminde 6énemli bir yere sahip
olan ipek Yolu’nun yenilikgi bir yaklasimla pazarlanmasina yonelik dnerilerin gelistirilmesidir. Bu dogrultuda Ipek
Yolu Gzerinde bulunan Ulkelerdeki otellerin yenilik¢i pazarlama anlayislart belirlenmis olup bunlarin geleneksel ve
modern mimari 6zelliklerini kullanarak kendi konseptlerini olusturmak ve var olan eski yapitlarini da bu yonde
islevsellestirmek oldugu, teknolojik yeniliklerden de her an yararlanildigi, enerji bakimindan tasarruf saglamaya
calisan ve bu alanda ¢aligmalar yapmakta olan otellerinde oldugu tespit edilmistir.

Anahtar kelimeler: Turizm, ipek Yolu Turizmi, Yenilik¢ilik, Pazarlama
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MARKETING OF SILK ROAD TOURISM WITH AN INNOVATIVE APPROACH

ABSTRACT

People have been traveling since the oldest ages. These travels were sometimes carried out due to migration,
sometimes wars and sometimes curiosity. Due to time-consuming technology and increasing income, societies acted
with the urge to explore the unknown by participating in contemporary tourism movements. At the same time,
tourism has allowed people to see, recognize and interact with different cultures and increase intercultural
communication and enable communities to live in harmony and understanding. The increase in tourism movements
leads to the emergence of many lines of business and employment. For this reason, the regions and countries that
have natural, cultural and historical attractiveness make many investments and studies in the field of tourism. The
Silk Road, which is one of the most attractive tourism sources, has played an important role in the development of
trade, the interaction of cultures, languages and religions for centuries. In addition, the Silk Road has transferred the
historical and cultural heritage from generations to generations. With these features, the Silk Road is an important
attraction element in cultural and touristic aspects. All of these values must be marketed as touristic products in
order to convert the assets of the Silk Road to economic income for the countries in the region. However, there is an
intensive competition in the marketing of tourist products. For this reason, like all other destinations, the Silk Road
has to continuously renew itself in order to get a share of the pie in the tourism market, which is one of the sectors
where the competition is most intense, and to offer products for the demands and expectations of the consumers.
Marketing activities should include activities that keep pace with the changing and evolving technology. Silk Road
Tourism is taken into consideration with this innovative approach and marketed with the most appropriate marketing
strategies and it is important for the future of Silk Road tourism. From this point of view, the aim of this study is to
develop proposals for marketing an innovative approach of Silk Road, which acts as a bridge between East and West
and has an important place in the interaction of cultures and civilizations. In this direction, innovative marketing
concepts of the hotels on the Silk Road have been determined and they have been using their traditional and modern
architectural features to create their own concepts and to make their existing works in this direction functionalized
found to be in hotels.

Keywords: Tourism, Silk Road Tourism, Innovation, Marketing
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ULUSLARARASI TURK DUNYASI TURIZM SEMPOZYUMUNUN
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OZET

Tiirk diinyasinda turizm sektoriiniin glincel sorunlarina ¢oziim iiretmek ve sektoriin gelismesine katki saglamak
amactyla 2015 yilindan buyana Uluslararasi Tiirk Diinyas1 Tiirizm Sempozyumu diizenlenmektedir. Bu ¢alismada
sOzkonusu sempozyumun 2015-2018 yillar arasinda yayinlanan 4 adet bildiri kitabinda basilan bildirilerin genel bir
degerlendirmesi yapilmaktadir. Bildiriler yazar sayisi, iinvani, iilke ve kurum, konu, dil, yontem gibi katgetorilere
gore icerik analizine tabii tutulacaktir. Veriler yiizde frekans dagilimlar1 gibi tanimlayici istatsiksel tekniklerle analiz
edilecektir. Calismada elde edilecek sonucglarin bundan sonraki siirecte diizenlenecek olan Uluslararas1 Tiirk
Diinyas1 Tiirizm Sempozyumu ve turizm alaninda yapilacak olan benzer etkinlikler agisindan 6nemli ipuglari
verebilecegi diistintilmektedir.

Anahtar kelimeler: Uluslararasi Tiirk Diinyas1 Turizm Sempozyumu, Turizm, Bildiri Kitab, Icerik Analizi.

CONTENT ANALYSIS OF PAPERS CONTAINED IN PROCEEDINGS BOOKS OF
INTERNATIONAL TURKISH WORLD TOURISM SYMPOSIUM
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ABSTRACT

Since the year of 2015, International Symposium on Turkic World Tourism has been organized in order to provide
solutions to the current problems of the tourism sector and to contribute to the development of the sector. In this
study, a general evaluation of the papers published in the four proceedings books published between 2015-2018. The
papers will be subject to content analysis according to the number of authors, title, country and institution, subject,
language and method. The data will be analyzed by descriptive statistical techniques such as percentage frequency
distributions. It is thought that the results of the study will give important clues in terms of similar activities to be
carried out in the International Turkic World Tourism Symposium and tourism field.

Keywords: International Turkish World Tourism Symposium, Tourism, Proceedings Book, Content Analysi

BiSKEK HALKININ HELAL KONSEPTLI OTEL NIiTELIKLERINE iLiSKIN
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OZET

Helal turizm, giiniimiiz diinyasinda Miisliimanlarin Islami kosullara uygun tatil yapmasina imkan taniyan yeni bir
turizm olgusudur. Turizmin en 6nemli faaliyet alanlarindan biri olan konaklama isletmeleri de bu yeni akima adapte
olarak, helal konseptte hizmet vermeye baslamigtir. Ancak bu igletmelerin sahip olmasi gereken nitelikler hususunda
heniiz bir standart bulunmamaktadir. Bu sebeple helal konseptli otelleri tercih eden ya da edebilecek kisilerin,
otellerin sahip olmasi gerektigini diisiindiigii 6zelliklere iligkin disiinceleri 6nem arz etmektedir. Bu arastirmada,
Miisliiman niifusun yogun olmasi sebebiyle 6nemli bir turist potansiyeli teskil eden Biskek halkinin helal konseptli
otellere bakis agisini degerlendirmek amaglanmistir. Arastirmada nicel bir yontem benimsenmis ve anket
tekniginden faydalanilmistir. Anket sorulari olusturulurken, Zengin vd.’nin (2017) calismasi temel alinmistir.
Tesadufi olmayan 6rnekleme yontemlerinden kolayda 6rnekleme yontemi ile toplam 116 kisiye ulagilmistir. Elde
edilen veriler SPSS 22.0 istatistik paket programi aracilifiyla degerlendirilmistir. Arastirma sonucunda, Biskek
halkimin helal konseptli otellere yonelik olumlu bir bakis agisina sahip oldugu tespit edilmistir.

Anahtar kelimeler: Helal turizm, Helal konseptli oteller, Tercih edilme durumu, Biskek.

THE THOUGHTS OF BISHKEK PEOPLE IN THE HALAL CONCEPT HOTEL
QUALIFICATIONS AND PREFERENCES OF THESE HOTELS

ABSTRACT

Halal tourism is a new tourism phenomenon that allows Muslims to make a holiday suitable for Islamic conditions
in today's world. Accommodation establishments, one of the most important fields of activity of tourism, have
started to serve in halal concept by adapting to this new current. However, there is no standard regarding the
qualifications of these enterprises. For this reason, it is important to think about the characteristics of the hotels that
people who prefer or may prefer to have halal concept. In this study, it is aimed to evaluate the viewpoint of Bishkek
people with halal concept which constitutes an important tourist potential because of the high density of Muslim
population. In the study, a quantitative method was adopted and survey technique was used. The questionnaire was
based on the study of Zengin et al. (2017). A total of 116 people were reached by random sampling methods. The
data were evaluated by SPSS 22.0 statistical package program. As a result of the study, it was determined that
Bishkek people have a positive perspective towards halal concept hotels.

Keywords: Halal tourism, Halal concept hotels, Preferred status, Bishkek.
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MERKEZI VE YEREL YONETIMLERIN RESMi WEB SITELERINDE YER ALAN
BOLGESEL TURIZM DEGERLERINE iLiSKiN BiLGILERIN
KARSILASTIRILMASI?

Giilizar AKKUS
Dr. Ogr. Uye., Kastamonu Universitesi
gakkus@kastamonu.edu.tr
Sorumlu Yazar

) ) Cetin AKKUS )
Dr. Ogr. Uye., Kastamonu Universitesi
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OZET

Turizm destinasyonlarmin tanitimi ve pazarlanmasinda, destinasyon paydaslarinin ortak akil ile hareket etmesi
biiyiik 6nem arz etmektedir. Ozellikle bolge tanmtiminda, kamu sektorii paydas: sifati ile hem merkezi hem de yerel
yonetimlere biiyiik sorumluluk diigsmektedir. Ancak ayni bolgeye hizmet edilmesine ragmen iki yonetim sinifinin
birbirinden farkli ya da eksik bilgiler sunmasi, paydas birlikteligini olumsuz etkilemektedir. Bu arastirmada
Kastamonu ilinin turizm degerlerine yonelik Il Kiiltiir ve Turizm Miidiirliigii ile ilge belediyelerinin resmi web
sitelerinde yer alan bilgileri karsilastirarak bir degerlendirme yapmak amaclanmstir. {1k etapta Kastamonu il Kiiltiir
ve Turizm Midiirligii 2019 yili verilerine dayali olarak bir turizm degerleri envanteri ¢ikarilmigtir. Envanterde bu
degerlerin tiimii ilgeler bazinda ayristirilarak, her ilge belediyesi resmi web sitesinde bu bilgilerin varligi kontrol
edilmistir. Aragtirma sonucunda merkezi ve yerel yonetim web sitesi bilgi kaynaklarinin 6zellikle deniz, kiiltiir ve
kamp-karavan turizmi bilgileri agisindan ortak bir noktada bulustugu tespit edilmistir. Ancak ortak noktalarindan
ziyade farklilastiklar1 konular, oldukca fazla olup, detayli bir bigimde tartigilmistir.

Anahtar kelimeler: Merkezi yonetim, Yerel yonetim, Turizm degerleri, Web sitesi, Kastamonu.

COMPARISON OF INFORMATION ON REGIONAL TOURISM VALUES IN
OFFICIAL WEBSITES OF CENTRAL AND LOCAL GOVERNMENTS

ABSTRACT

In the promotion and marketing of tourism destinations, it is of great importance that the stakeholders of the
destination act with the common mind. Especially in the promotion of the region, both central and local government
shave great responsibility as public sectors take holders. However, the fact that the two management classes offer
different or incomplete information, although they serve the same region, adversely affect the stakeholder
association. In this research, it is aimed to make an evaluation by comparing the information in the official websites
of the Provincial Culture and Tourism Director at eand the county municipalities for the tourism values of the
Kastamonu province. In the first phase, an inventory of tourism values was made based on the 2019 data of
Kastamonu Provincial Directorate of Culture and Tourism. Intheinventory, all of these values were separated on the
basis of districts and the existence of this information was checked on the official website of each district
municipality. As a result of the research, it has been determined that central and local government website
information sources meet at a common point especially in terms of sea, culture and camp and caravan tourism
information. However, rather than their common points, the issues they differ are quite extensive and discussed in
detail.

Keywords:Central government, Localgovernment, Tourismvalues, Website, Kastamonu.

3Bu bildiri, Kastamonu Universitesi BAP Koordinatorliigii tarafindan desteklenen KU-BAP01/2018-4 projesi
kapsaminda elde edilen verilere dayanmaktadir.
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YEREL YONETIMLERIN TURISTIK CEKICILIKLERE ILiSKIiN BiLGi
KAYNAKLARI ARASINDAKI FARKLILIGIN DEGERLENDiRiLMESj*
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OZET

Sehir olarak bir turizm destinasyonun etkili bir sekilde tanitilmasinda yerel yonetimlere biiyiik sorumluluk
diismektedir. Her ilce belediyesinin sinirlart icerisinde bulunan turistik iiriin ¢esitlerini tespit etmis olmasi ve buna
iliskin bilgilendirme faaliyetlerini yiritebilmesi gerekmektedir. Aksi takdirde bolgeye dair cekiciliklerin turistler
tarafindan kesfedilmesinin beklenmesi, etkin destinasyon yonetimini miimkiin kilmamaktadir. Bu arastirmada,
Kastamonu ilceleri yerel yonetimlerinin bolgenin gekiciliklerine dair bilgilendirme faaliyetleri degerlendirilmistir.
Basili ve web tabanli bilgi kaynaklari taranmistir. Aragtirma sonucunda toplam 19 ilge belediyesi icerisinden Abana,
Azdavay ve Inebolu belediyelerinin basili ve web tabanli turistik bilgi kaynaklarmin diger ilge belediyelerine
nazaran daha kapsamli oldugu tespit edilmistir. Ilge belediyelerinin iki bilgi kaynag: arasindaki farklihiklar ise
detayli bir sekilde sunulmustur.

Anahtar kelimeler: Turistik tiriin, Bilgi kaynagi, Yerel yonetim, Kastamonu.

EVALUATION OF THE DIFFERENCE BETWEEN LOCAL GOVERNMENTS
INFORMATION SOURCES OF THE TOURISTIC PRODUCT DIVERSITY

ABSTRACT

Local government shave a great responsibility for the effectiv epromotion of a tourism destination as a city. Each
district municipality has identified the types of tourist products with intheboundaries of thecountyandshould be
abletocarryoutinformationactivitiesrelatedtothis.Otherwise, waitingfortouriststodiscovertheattraction of
theregiondoes not enableeffectivedestinationmanagement.Inthisstudy, informationactivities of
thelocaladministrations of Kastamonu districtsabouttheattractiveness of theregionwereevaluated.Printedand web-
basedinformationsourceshavebeenevaluated. As a result of thestudy, it wasdeterminedthattheprintedand web based
tourist in formation sources of Abana, Azdavay and Inebolu municipalities were more comprehensive than the other
district municipalities. The differences between the two sources of information of the district municipalities are
presented in detail.

Keywords:Touristicproduct, Information resource, Localadministration, Kastamonu.
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TURK KULTURUNDE SAMANIZM ETKISI
Dog. Dr. Canan TANRISEVER

Kastamonu Universitesi, Turizm Fakiiltesi, Turizm Rehberligi, Tiirkiye,
ctanrisever@kastamonu.edu.tr

OZET

Insanligm en eski dinlerinden biri olan Samanizm, binyillardir Tiirklerin ve yakin topluluklarin i¢ ve Orta Asya
bolgelerinde Saman ya da Kam denilen din adamlar tarafindangerceklestirilen bir inang ve uygulama seklidir.

*Bu  bildiri, Kastamonu Universitesi BAP Koordinatérligii tarafindan desteklenen KU-BAP01/2018-4 projesi
kapsaminda elde edilen verilere dayanmaktadir.
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Tiirklerin Islamiyeti kabul etmesi ile Miisliiman Tiirkler Saman gelenekleri ile Islamiyeti harmanlamis ve eski
Saman gelenekleri gliniimiize kadar varligii sitirdiirmistiir. Tirk kiltiiri igerisinde en ¢ok bilinen Saman
gelenekleri 6liim sonrasi adetler, nevruz ve kurbandir. Saman gelenekleri ayrica mimari ve sanatsal stislemelerde de
etkisini siirdiirmiistiir. Anadolu cografyasinda Artuklu, Ilhanli ve Anadolu Selguklu mimarileri Saman kiiltiiriinden
en ¢ok Ornegin bulundugu 6gelere sahiptir. Bu ¢alismada nitel arastirma tekniklerinden faydalanilarak Samanizmin
giiniimiiz Tiirk kiiltiiriindeki etkisinin ortaya konmasi amaglanmustir.

Anahtar Kelimeler: Samanizm, Saman, Tirk kiiltiirii, Samanizm etkileri
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OZET

Bu calismada, Kastamonu merkezde bulunan kaya (anit) mezarlarin turizm potansiyeli agisindan degerlendirilmesi,
Kastamonu turizmine ne gibi katkilar: olacag: arastirilmistir. Arastirmanin amaci,Kastamonu merkezde bulunan iki
adet kaya mezarmin turizm potansiyelini belirlemek ve bu potansiyeli artirici ¢6ziim 6nerileri gelistirmektir.Caligsma
nitel olarak tasarlanmistir. Kastamonu merkezde bulunan turizm ve kaya (anit) mezarlar konusunda yetkinon g
kisiye yapilandirilmis goriisme teknigi ile hazirlanmis ucu acik on soru yoneltilmistir. ilk dort soruyu
demografiksorular olusturmaktadir. Elde edilen veriler igerik analizi ile ¢oziimlenmistir. Arastirma sonunda
Kastamonu merkezde bulunan iki adet kaya (anit) mezarin turizm potansiyeli a¢isindan kiiltiir turizmi ve Kastamonu
Ozelinde iilke ekonomisine katki saglayacagi disliniilmektedir. Ekonomik, sosyal, kiltirel, tarihsel bircok
fonksiyonu olan anit-kaya mezarlar Kastamonu turizmi agisindan onem arz etmektedir.Eksikliklerin daha g¢ok
korunma ve temizlik konusunda oldugu belirtilmistir. igerisinde tanitim levhalar1 ve gelen ziyaretcilere verilmek
tizere el brosiirlerinin olmasi tanitict unsur olarak degerlendirilmektedir. Tanitimini artirmak i¢in ¢evre diizenlemesi,
giivenlik Onlemleri, tanitict levhalar, akademik c¢alismalar yapilmasi ve medya destegi alinmasielde edilen
bulgulardan bazilaridir.

Anahtar Kelimeler:Kaya (Anit) Mezarlar1, Kastamonu Merkez Kaya Mezarlari

ASIRI TURIZM VE DESTINASYON YONETIMi: AVRUPALI DESTINAYONLARIN
ASIRI TURIZM POLITiKALARININ DEGERLENDIRILMESI

~_ Murat Bayram
Dr, Ogr. Uyesi Pamukkale Universitesi
mbayram@pau.edu.tr
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OZET

Asirt turizm, belli zamanlarda ve belirli yerlerde turizmin etkisinin fiziksel, ekolojik, sosyal, ekonomik, psikolojik
ve politik kapasite esiginin asildigi durumlar olarak tanimlanmaktadir. Diger bir ifadeyle bir destinasyonda
turistlerin yogunlagsmasi ve buna bagli olarak turist tecriibesinin ve yerel halk memnuniyetinin olumsuz yonde
etkilenmesidir. Asir1 turizm bazi destinasyonlarda yerel halk iizerinde olumsuz sosyal bir etkiye sahip olurken bazi
destinasyonlarda ise ¢evreye olumsuz etkilemektedir. Asiri turizmin destinasyonlarda goériilmesinin baslica etkenleri,
konaklama ve ulasim imkanlarinin artmasi ve ucuzlagmasi, orta gelir diizeyine sahip insan sayisinin artmasi,
destinasyonlarin turizm planlamalarindaki eksiklikler, yiiksek niifusa sahip iilke vatandaglarinin uluslararasi turizm
faaliyetlerine katilmalar1 ve internetin diinya genelinde yayilmasi ile internete erisimin kolaylagmasi olarak
siralanabilir. Bununla birlikte destinasyonlar da asir1 turizmi yonetebilmek icin bazi dnlemler almaktadir. Bu
calismada asir1 turizm kavrami ve Avrupa’daki destinasyonlarin asirt turizme karsi aldigi onlemleri kapsayan
politikalar1 degerlendirilmistir.

Anahtar kelimeler: siirdiiriilebilir turizm, destinasyon yonetimi, asir1 turizm, yerel halk
ABSTRACT

Overtourism describes the situation in which the impact of tourism, at certain times and in certain locations, exceeds
physical, ecological, social, economic, psychological, and political capacity thresholds. In other words, it is the
concentration of tourists in a destination and accordingly the negative impact of the tourist experience and local
public satisfaction. In some destinations, overtourism has a negative social impact on the local community and in
some destinations it has negative effects on the environment. The main reasons of overtourism are, increase of
accommodation, increase in the number of people with middle income, deficiencies in tourism planning of
destinations, the participation of citizens of high population in international tourism activities and easy access to the
Internet. However, destinations also take some measures to manage overtourism. In this study, the concept of
overtourism and the policies of European destinations covering overtourism were evaluated.

Key words: sustainable tourism, destination management, overourism, local people

GENC iSTIHDAMI PROBLEMiNiN (:(")ZI"JMUNDE TURIZMIN GELISMESININ
ROLU
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Azerbaycan Turizm ve Menecment Universitesi
a.baghirli@gmail.com

OZET

Genglik istihdami sorununun ¢éziimii, diinyanin tiim iilkelerinde en acil konulardan biridir. Diinyada, genglerin%
25-30'u calismamakta ve bircok sosyal soruna yol agmaktadir. Issizlik vakalarinda, gengler sug, uyusturucu
bagimlilig1 ve bir¢ok olumsuz davranista bulunma egilimindedir. Son yillarda diinyanin birgok iilkesinde bu sorunu
¢ozmek icin ciddi onlemler alinmaktadir. Azerbaycan'da genclere istihdam saglamak icin pek ¢ok program
gelistirilmis ve uygulanmistir: Turizm gelisimi ve turizminde gen¢ kadrolara duyulan ihtiyag ve bunlarin
uygulanmas1 genglik istihdami sorunlarimin ¢oziilmesinde kilit araglardan biridir. Ulkemizin mevcut kapasiteleri,
maddi ve manevi zenginlikleri, zengin bitki Ortiisii ve faunasi, turizmin geligmesini etkilemekte ve finansal olmayan
sektoriin 6nde gelen sektdrlerinden birini turizmi tilkenin en karli alanlarindan birine doniigtiirmektedir.

Azerbaycan Turizm Enstitiisii (simdi Azerbaycan Turizm ve Yonetim Universitesi) profesyonel kadro saglamak igin
kuruldu. Yeni turizm tesislerinin agilmasiyla birlikte, yiiksek diizeyde bilgiye sahip genglere yonelik talep artmustir.
Kendi dilinde ¢alisabilen, kendi basmma calisabilen ve 6grendiklerini uygulayabilen gengler igin genis firsatlar
yaratilmgtir.

Halen iilkemizde yerli ve yabanci turistleri agirlamak ig¢in 570 otel ve otel tipi tesis bulunmaktadir. Bu tesislerde
gittikce daha fazla sayida geng insana ¢eviklik kazandirilmakta, son yillarda deneyimli evlerini kiralayan bolgelerde
yasayan insanlara da insanlarin sosyal refah1 artmaktadir.
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Ulkede uygulanan genglik politikasmnin istihdam sorunu iizerinde énemli bir etkisi var.

Anahtar kelimeler:geng, sosial, turizm, genglik politikasi

ROLE OF TOURISM DEVELOPMENT IN SOLVING YOUTH EMPLOYMENT
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Azerbaijan Tourism and Menecment University
a.baghirli@gmail.com

RESUME

The solution of youth employment problem is one of the most pressing issues in all countries of the world. In the
world, up to 25-30% of young people do not work, leading to many social problems. In unemployment cases, young
people tend to commit crime, drug addiction, and many negative behaviors. In recent years in many countries of the
world serious measures are taken to solve this problem. Many programs have been developed and implemented in
Azerbaijan to provide employment for young people. The need for young cadres in tourism development and
tourism and their application is one of the key tools for solving youth employment problems. Our country's existing
capacities, material and spiritual wealth, rich flora and fauna have affected the development of tourism, leading one
of the leading sectors of the non-financial sector to turning tourism into one of the most profitable areas in the
country. The Tourism Institute of Azerbaijan (now Azerbaijan Tourism and Management University) was created to
provide professional staff. With the opening of new tourism facilities, demand for young people with a high level of
knowledge has increased. Extensive opportunities have been created for young people who are capable of working
on their own language, capable of working on their own and applying what they have learned. At present, there are
570 hotels and hotel-type facilities in our country to host local and foreign tourists. In these facilities, more and
more young people are given agility. In recent years, the people living in the regions renting their seasoned homes
also improve people's social well-being. The youth policy implemented in the country has a significant impact on
the employment problem

Key words: young, sosial, tourism, youth policy

POJIb PA3BUTHSA TYPU3MA B PEIIEHUH ITPOBJIEMBI 3AHSITOCTH
MOJIOIEXKHA
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Aszep0aitmkan, baky, Képormy Parumos 822/23,
AzepOaiimkanckuii YauBepcuteT Typusma u MeHepKMeHTa
a.baghirli@gmail.com

PE3IOME

Permenue mpo6ieMsl 3aHITOCTH MOJIOAEKH SBISETCS OJHOM M3 CaMbIX aKTYyalbHBIX MPOOJIEM BO BCEX CTPaHAX MHpA.
B mMupe 10 25-30% MonoapIx el He paboTaroT, 4TO MPUBOJIUT KO MHOTHM COIMAIbHBIM MpolOiemaM. B ciaydae
6e3paboTHIBI MOJIOJBIE JIIOJM, KaK IIPaBWIIO, COBEPINAIOT IIPECTYIUICHHS, HAPKOMAHWIO W MHOTHE BHJIBI
HEraTUBHOTO INOBEJEHUs. B mociiesiHue robl BO MHOTHX CTpaHax MHpa MPEANPHHUMAIOTCS CEphe3HbIE MEPHI JUIs
peuienust 3Toit mpodiemsl. B AzepOaiimpkane Obu0 pa3paboTaHO M BHEJPEHO MHOTO MPOTpaMM ISl 00ecTedeHust
3aHATOCTH MoJjojaexu. [lorpeOHOCT, B MOJNOBIX Kajpax B PasBUTHM Typu3Ma U Typu3Ma W HMX HpPUMEHEHHE
SBJISIETCS OJHUM M3 KJIIOYEBBIX WHCTPYMEHTOB JUISl PEIICHMS MPoOJIeM 3aHSATOCTH MosonekH. CyIlecTByONIe B
Halled cTpaHe BO3MOXXHOCTH, MaTepuallbHOE M IyXOBHOE OorarcTBo, Ooraras ¢uopa M QayHa NOBIMSUIM Ha
pa3BUTHE TypHU3Ma, YTO TPHUBEIO K TOMY, YTO OJUH W3 BEIYIIHX CEKTOPOB HE(PHHAHCOBOTO CEKTOpa MPEBPATHII
TYpHU3M B OIMH U3 CAMBIX MPUOBUTFHBIX PAHOHOB CTPAHBI.

WuctutyT TypnsMa AzepOaiimkana (HeiHE A3epOaiikaHCKUH YHHBEPCUTET TYpH3Ma M MEHEIKMEHTa) OBLT CO37aH
Ui obecniedeHNs MpodecCHoHATBHBIX KaapoB. C OTKPBITHEM HOBBIX TYPHCTHYECKHX OOBEKTOB BO3POC CIIPOC HA
MOJIOJBIX JIFOAEH C BBICOKMM YPOBHEM 3HaHHUU. [l MOJOIBIX JFOAEH, KOTOphIe CHOCOOHBI paboTaTh Ha CBOEM
POTHOM S3BIKE, MOTYT pPabOTaTh CAaMOCTOSITEIHHO WM NPHMEHATH TOJTyYEHHBIC 3HAHHS, OBUIM CO3/[aHBI IIMPOKHE
BO3MO>KHOCTH.

B Hacrosiee Bpems B Halieli crpaHe HacuuThiBaeTcst 570 oreneil 1 00bEKTOB TOCTUHUYHOIO THIA ISl pa3MEIeHHs
MECTHBIX M MHOCTPAaHHBIX TYpHUCTOB. B 3THX yupexJeHusx Bce Ooinble W OOJbIEe MOJOABIX JIOJICH MOITydaroT
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cBOOOY AeicTBHA. B mociemnue roapl JI0a1, IPOKUBAIOIINE B pETHOHAX, CAAIOIINX B apSHIIy CBOU OBIBIITHE J0Ma,
TaKXKe yIy4IIAlT COIUATLHOE OJIaromoIydue JrICH.
Peanu3oBanHas B cTpaHe MOJIOACKHAS MOJUTHKA OKAa3bIBACT CYIICCTBEHHOE BIMSHUC HA TPOOJIEMY 3aHATOCTH

KaroueBrble ciioBa: MOJIOACKD, colluall, TYpU3M, MOJIOJACIKHAA IMOJIUTUKA

PA3BUTHE TYPU3MA B IOKHBIX PAHOHAX AZ{EPBAFIIDKAHA (HA TIPUMEPE
MACAJIVIMHCKOI'O PAUOHA)

Cany6ap ['anbapoBa
Jokropant AzepOaiimxanckoro Yausepcurera Typusma u MeHeKMeHTa
Qsenuber@rambler.ru

ABCTPAKT

B coBpeMeHHOM MHUpE TypHU3M CUHUTAETCS OJHOW M3 JMHAMHYHO Pa3BUBAIOUIMXCS U MPUOBUILHBIX cep IKOHOMHKH
nmr000i cTpaHbl. AsepOaiimkaHckas PecrmyOmuka He SBISETCS HCKIIOYCHHEM B JaHHOM Bompoce. Ceromss
Aszep0aiimKaH SBISETCS OJHUM U3 00BEKTOB MEXKTYHAPOIHOTO TypH3Ma, KOJIMYECTBO TYPUCTOB B CTPAHE C KaAXKIBIM
rogoM pacreT. Kak n apyrue pernonsl crpansl, KOxHbINH pernoH AsepOaifpkaHa, BRIACIAIOMNICS CBOCOOPa3HBIM
CyOTpPONMYECKUM KIMMATOM C HCKITIOYUTENILHO >KUBOIMCHOW IPHUPOJOH, OOraThIM pPacTUTENBbHBIM M JKHBOTHBIM
MUPOM, SBISIETCA NMPHUBIEKATENBHBIM U1 TYPUCTOB BCETO MHpa. Macanmsl SBISETCS OAHAM U3 KPAaCHBBIX PailoHOB
fora AsepOaiikaHa, KOTOPeIM rpaHuduT ¢ JleHkopanckmM, Jlepukckum, SApasiMiauHcknM, JDkanuimadaackuM,
Hedrewannackum paiioHamMu. OTOT paliOH W3AaBHA M3BECTCH CBOMMH I€NCOHBIMM HMCTOYHHUKAMHM, CaMbId
MOMYJSAPHBIA U3 HuX — VcTHCy, KOTOpBIE B IepeBoje ¢ a3zepOailKaHCKOTO S3bIKa O3HA4aeT «ropsyas BOJay.
JaHHbIil TepMasbHBIM UCTOYHUK MPOOMBAETCS B HECKOJIBKUX MecTax Ha Oepery peku Buisiirdail Ha CKJIOHE TOpEI
Jlom6arnoB Beiie ypoBHs Mops Ha 1650 MeTpoB. Boxa noctynaer u3 Henp 3emun ¢ riyounsl 90-250 M B ropsiuem
Buze (0kosio 69 rpasycoB) U HUCIOJIB3YETCs IPU JICYEHUH MHOTUX 3a00/1eBaHuil.

B Macamisl HaxoIuTCd MHOXECTBO PAa3IMYHBIX TYPUCTHUECKUX KOMILJIEKCOB, OJHHMM M3 KOTOPBIX SBISETCA
canaropuii «@Patumen-3axpa», KOTOPBIH MOCEIIAIOT KaK MECTHbIE, TaK W HHOCTpaHHble TypucThl. CeromHs B
Macamsl uist pa3BUTHS Typu3Ma 3(p(heKTHBHO MCHOIB3YIOTCS BCE PECYPCHI, KOTOPBIMHU 00JIa1aeT JaHHBII palioH.

KaruesBblie ciioBa: AzepOaiimkan, Macasl, Typu3M, 3KOHOMHUKA.
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OZET

Siirdiiriilebilir kalkinma i¢in en elverigli sektdr turizmdir. Bu sektorde faaliyet gosteren isletmeler ekonomik, sosyal
ve siyasal olaylara karsi oldukg¢a hassastir. Yapilan yatirimlarin etkinligi yillara gore farklilik gdstermektedir.
Hazirlanan bu ¢aligmada son bes (5) yilin istatistiklerinden yararlanilarak Kirgizistan’da faaliyet gosteren
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konaklama isletmelerinin etkin kullanilip kullanilmadig arastirilmistir. Aragtirma i¢in ¢oklu kriterlere gore karar
vermek amactyla 2006 yilindan beri kullanilan multimoora teknigi tercih edilmistir. Multimoora yontemiyle Etkin
kullanim analizi yapilirken Kirgizistan’a ait otel isletmeleri, bunlarin oda ve yatak kapasiteleri ile birlikte misafir
sayisi, geceleme sayist ve elde ettigi gelir miktarlart karsilastirilmistir. Yapilan islemler sonucunda konaklama
isletmelerinin yillara gore kapasite kullanimi multimoora teknigiyle siralanmistir. Analiz sonuglar1 Kirgizistan’in
turizm kapasitesini en etkin 2016 yilinda kullandigi, en diisik kapasite kullaniminin ise 2013 yilinda oldugu
goriilmektedir. Arastirma sonuglari, kapasite kullaniminda etkili olan unsurlarin tespit edilmesinin énemine vurgu
yapmakta; turizm planlama ve politikalarini belirleyenler ile yatirimeilarin bu durumu goéz 6niinde bulundurarak
gerekli onlemleri almalarina dikkat cekmektedir.

Anahtar Kelimeler: Kapasite Kullanimi, Karar Verme, Multimoora

COMPARING TOURISM ENTRERPRISES EFFECTIVENESS ACCORDING TO
YEARS BY MULTIMOORA TECHNIQUE

ABSTRACT

Tourism, the most favorable sector for sustainable development. Tourism enterprises are very sensitive to economic,
social and political stiations. So the effectiveness of the investments varies by years. In this study, the statistics of
tourism enterprises in Kyrgyzstan for the last five (5) years was used for analyses of the business process
effectiveness. Multimoora technique successfully used since 2006 for making decision in multiple criteria’s and so
Multimoora technique chosen for this study. For the analysis of the tourism enterprises effectiveness by Multimoore
method, hotels capacities, quantity of guests and overnight stays; the amount of general income were used to
compare hotels. As a result of the analysis we have the sorted list of hotel capacity use by the years. Worth noting
that Kyrgyzstan were used maximum effectively its tourism capacity in 2016, and lowest capacity utilization was in
2013. The results of the research emphasized the important of the determination of the main factors for the effective
capacity utilization and draws attention of the investors and tourism policy makers to take into consideration of the
effective capacity use while making decision.

Key words: Capacity Using, Decision Making, Multimoora
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OZET

Turizm isletmeleri insan giiciine dayali olarak faaliyet gostermektedir. Bundan dolay1 belirlenen hedeflere
ulasabilmek i¢in insan kaynaklarinin etkin bir sekilde degerlendirilmesi gerekmektedir. Bu konuda her yil pek ¢ok
calisma yapilmakta ve bircok oOlgek gelistirilmektedir. Siiphesiz her c¢aligma kendinden Once yapilanlarin
eksikliklerini gidermek veya daha iyi sonuglar almak i¢in yapilmistir. Benzer ¢alismalarin gelecekte yapilacagi da
agikardir. Buna ragmen ilgili alan yazin incelendiginde performans degerlendirmenin énemi birgok kisi ve kurum
tarafindan heniiz tam olarak anlagilamamistir. Performans degerlendirmenin dnemine ve saglayacagi faydalara
dikkat ¢ekmek icin hazirlanan bu calismanin verileri Biskek’te faaliyetin goOsteren konaklama isletmelerinde
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calisanlardan elde edilmistir. Elektronik ortamda degerlendirilen veriler ile isletmelerde kullanilan performans
degerlendirme yontemleri, 6nemi, amact ve saglayacagi avantajlar arastirilmistir. Bunun i¢in aragtirmada frekans
analizi, faktor analizi ve farklilik analizleri tercih edilmistir. Analiz sonuglar ilgili tablolar yardimiyla yorumlanmis
ve performans degerlendirme ile ilgili diisiincelerin demografik 6zelliklere gore farkliliklari belirlenmeye ¢alisilmig
ve gerekli oOneriler ile sonuglandirilmistir.  Hazirlanan bu g¢aligma personele, yoneticilere ve performans
degerlendirme konusunda yapilacak ¢alismalara fayda saglayacagi diisiiniilmektedir.

Anahtar Kelimeler: Turizm, Performans, Insan Kaynaklar

A RESEARCH ON THE IMPORTANCE OF PERFORMANCE EVALUATION
PROCESS IN TOURISM ENTERPRISES

ABSTRACT

Tourism enterprises operate on the basis of manpower. Therefore, it is necessary to evaluate the human resources
effectively in order to reach the determined targets. Many studies are being carried out each year and many scales
are being developed in this regard. No doubt, each study has been done to correct the deficiencies of the previous
ones or to get better results. It is obvious that similar studies will be carried out in the future. However, the
importance of performance evaluation has not yet been fully understood by many people and institutions when the
relevant literature is examined. The data of this study, which was prepared to draw attention to the importance of the
performance evaluation and its benefits, was obtained from the employees in the accommodation enterprises
operating in Bishkek. Thanks to the data evaluated electronically, the performance evaluation methods used in the
enterprises, the importance, aim and advantages that will be provided were investigated. In this study, frequency
analysis, factor analysis and differential analysis were preferred. The results of the analysis were interpreted with the
help of the related tables and the differences in the opinions about the performance evaluation according to the
demographic characteristics were tried to be determined and the study was finalized with the necessary
recommendations. It is thought that this study will benefit personnel, managers and performance evaluation studies.

Keywords: Tourism, Performance, Human Resources
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OZET

Tarih, bir kiiltiir 6gesidir ve bu kiiltiir 6gesi gegmisle simdi arasinda bag kurar. Bu bagin gii¢lii kalmasinda siiphesiz
cografya ve yasam betimlemeleri ¢ok mithimdir. Bunun i¢in tarihi yagam ve kiiltlir 6gelerini aktaran eserlerin
kiymeti daha da 6nem kaznamaktadir. Kiiltiirel miras, ona sahip ¢ikma ile ayakta kalir. Bolgelerin, insan
yasamlarinin, milli degerlerin canli tutulmasi aktarim araglari ile saglanir. Bu araglarin sayesinde bolge ile bilgiler
taze kalir ve yeni nesil algiya hitap etmeye devam eder. Bu aktarim araglarindan biri de siiphesiz Cengiz Dagcidir.
Cengiz Dagci, kendi bireysel yasamindan yola c¢ikarak, Kirim Tiirkliigii’nlin tarihini anlatmig muhterem bir
sahsiyettir. Bu ¢alismada, Cengiz Dagc1’nin eserleri araciligiyla; Kirim bolgesinin yeni nesil insanlara aktarilmasi,
betimlenen cografyanin hayal degil gercek bolgeler oldugu, eserler araci ile buradaki kiiltiiriin miiras olarak kalmasi
gerektigi gibi diigiinceler eserlerinde incelenmistir. Dagci, eserlerinde varolus psikolojisini muhtesem bir Uslup ile
dile getirmistir. Dagci’nin eserlerinde, savag ve siirgiin yasamis toplumlarda, yasanan toplumsal travmalarin,
bireysel ve toplumsal etkileri {izerinde durulup edebi eserlere yansiyan sosyal psikoloji ve varolus¢u psikoloji
izlerini 6rnek duygu-durum ve olaylarla incelenmistir. Bu incelemelerde adi gegen yerler hala Tiirk Kiiltiirli olarak
kadim yoniinii korumaktadir. Kirim’in siyasi ve politik durumlardan dolay1 uzun zamandir acilara sahitlik ediyor
olmasi, orada capcanl duran varlig1 yok etmeyecegi goriisii hakimdir. Ozellikle Tiirkiyeye yakin olmasi ve Kirim
Tirklerinin ¢ogunun Anadoluya gogiip gelmesi ile orada bitirilmemis seylerin oldugu duygusunu artirmaktadir.
Kirim bélgesi, bu acidan Tiirk Kiiltiir Turizminde belki de miimtaz bir yer oldugu sdylenebilir. Dagcinin eserleri



incelenerek sinema ve tv dizileri yapilip bélgenin uzun zamandir cektigi istiraplar dile getirilebilir. Ozellikle
Universitelerde okuyan geng yetiskinlerin kamp ve doga gezileri projeleri ile Tiirkiye’den turlar saglanabilir. Ote
yandan kongre turizmine doniik hareketlilikte Kirim Bolgesinden yerler tercih edilerek hem kiiltiirel hem de
akademik agidan canlilik kazandirilabilir. Boylelikle Dagcinin eserlerinde betimlenen onlarca 1stirap ve onlarca
dramin yansimalar aktarilarak yeni nesillere farkindalik kazandirilabilir. Ciinkii Kirim Tirklerinin o yillardaki
tarihi, psiko-sosyal ¢evrelerini, milli kimliklerini, kiiltiirel algilarin1 konu edinerek betimlenmesi gliniimiiz yeni ve
modern aktaricilarla canli tutulmasi gerekmektedir.

Anahtar Kelimeler: Cengiz Dagci, Kirim, Tiirk Kiiltiirii, Varolus Psikolojisi.
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ABCTPAKT

lactpoHOMHUUYECKHE  COOBITHS ~ SBIAIOTCS  OZHOW W3 (OPM  TaCTPOHOMHYECKOTO  TypU3Ma.
lacTpoHOMHYECKHM COOBITHSAM MOXKHO OTHECTHM T'aCTPOHOMHYECKHE SPMapKd; TacTPOHOMHUYECKHE (heCTHUBAIIM;
MEpONPUATHS, CBS3aHHbIE C MHAMU HALMOHAJIBHBIX WIM IPOTYKTOBBIX KYXOHb, OTKpBITBIE MacTep-KIacChl
M3BECTHBIX NIOBAPOB; AETCKUE raCTPOHOMUYECKHE TPa3IHUKH; KyJIHNHApHBIE KOHKYPCHI U T. 1.

HecmoTps Ha 7OCTaTOYHOCTH IpoBeAeHus B KbIprei3cTane COOBITHI TaCTPOHOMHYECKOTO XapaKTepa, OHU
OCTAIOTCSI MEHee H3y4eHHbIMH. B paboTe mpoaHaIu3HpoBaHbI Haubolee MOMYNSpHbIE T'aCTPOHOMHUYECKHE arpo-
(dectuBany, Takue Kak, GpecTuBaib 00K, aOPUKOCOBBIN (heCTUBAb, CMOPOAMHOBBIN (heCTUBAIb, POBOJUMBIC B
pasHbIx pernoHax Keipreisctana. B xome aHanmmM3a H3y4YeHbI TeMaTHKa, BO3PACT, IUTEIBHOCTh, YacTOTa
MPOBEIECHUSI, PETHOHBI IPOBE/ICHHS, MACIITA0, TPUMEPHOE KOJIMIECTBO IIOCETUTEIICH U 1TOIBE/ICHBI HTOTH.

KoaioueBble cioBa: dectrBaib, arpo-ecTUBaIb
ABSTRACT

Gastronomic events are a form of gastronomic tourism. Gastronomic events include gastronomic fairs;
gastronomic festivals; events related to the days of national or food cuisines; open workshops of famous chefs;
children's gastronomic holidays; culinary contests, etc.

Despite the sufficiency of gastronomic events in Kyrgyzstan, they remain less studied. The paper analyzes
the most popular gastronomic agro-festivals, such as the apple festival, apricot festival, currant festival, held in
different regions of Kyrgyzstan. In the course of the analysis, the topics, age, duration, frequency, regions, scale,
approximate number of visitors and the results were summarized.

Keywords: festival, agro-festival

UNIVERSITE OGRENCILERINDE FAST FOOD TUKETIM ALISKANLIKLARI VE
ETKILEYEN FAKTORLER: KIRGIZISTAN-TURKIYE MANAS UNIiVERSITESI
ARASTIRMASI
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OZET

Modern ¢agin insanlari, siizenli 6giinler, diizensiz 6gilinler, 6giin aralarinda atistirmalar, ev disinda yemek yemeler,
ayakiistii beslenme (fast food) vb. sekillerde beslenmektedirler. Insanlarin bu beslenme sekilleri genellikle aile,
cevre, medya ve iletisim araglari, 6zenti, ekonomik durum, arkadas ¢evresi, okul, teknoloji vb. pek cok faktérden
etkilenerek gelismekte bunlardan etkilenerek sekillenmektedir. Teknolojik gelismeler, kentlesme, kadinin is
yasaminda dnemli roller oynamasi, yogun yasam temposu, beslenme i¢in ayrilan zaman, aile ile veya yalniz yasama
gibi faktorler 6grencilerin beslenme aligkanliklarini ve seklini dogrudan etkilemektedir.

Universite dgrencileri egitim amaciyla siirekli ve aileleri ile yasadiklar1 ortamlardan uzaklasmakta ve yurtlarda veya
kiraladiklar1 evlerde arakadaslar1 ile yeni bir yasam ortanmu olusturmaktadirlar. Bu yeni yasam ortamlar1 dis
faktorlerinde etkisi ile birlikte genglerin beslenme sekillerini dogrudan etkilemektedir. Bu nedenle iiniversite
ogrencileri beslenme ve beslenme aligkanliklarinin yenilenmesi agisindan riskli bir grubu olusturmaktadir.
Universite dgrencilerinin beslenmesini etkileyen faktorler; sosyal, ekonomik, demografik, kiiltiirel, dogal kosullarin
yani sira dig goriiniime 6nem vermeleri, kilo almak istememeleri ve yetersiz beslenmeleri seklinde siralanabilir.
Ozellikle ekonomik kosullarin agirlasmast  (kisith  biitge ile yasamaya ¢aligmak) ogrencilerin yetersiz
beslenmelerine neden olmaktadir (Arslan, 1985; Saglam ve Yoriik¢li, 1996). Bunlara ilaveten gereksiz yiyecek-
icecek tiiketme ile fastfood beslenme egilimleri eklenince &grencilerin beslenme sorunlarinin daha da arttigi
belirtilmektedir (Dinger ve ark., 1997; Ergiilen ve ark., 2001; HeGeminia ve ark., 2002). Kirgizistan da dgrencilerin
genellikle tek 6giin yemek yedikleri, bunda da daha ¢ok sandvig, simit ve fast food gibi ekeonomik yiyecekleri
tercih ettikleri gorulmektedir.

Bu calismada Kirgizistan-Tiirkiye Manas Universitesinde 6grenim géren Ogrencilerin fast-food tlketim
aligkanliklar1 ve bu aligkanliklarimi etkileyen faktorler incelenmistir. Arastirmanin amaci; fast-food tiketen
ogrencilerin sosyo-ekonomik &zelliklerinin ve gereksinimlerinin degerlendirilmesi, bu gereksinimlerin altinda yatan
sosyal, kiiltiirel ve ekonomik nedenlerin belirlenmesi, arastirmaya katilan &grencilerin bazi sosyo-demografik
ozellikleri ve beslenme aligkanliklarinin, fast-food tercih sebepleri ile fast food tiiketim sikliklariin saptanmasidir.

Anahtar Kelimeler: Beslenme, Ogrenciler, Fast-Food tiiketim.

COBPEMEHHOE COCTOSHUE CAPBI-YEJIEKCKOI'O 3AITIOBEJHUKA JJIsA
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AHHOTANUA

B nanHON cTaThe paccMaTpUBAIOTCA TEPCIEKTUBBI M pPa3BUTUE HKOTypusMa B 3amoBenHuke Capsl Uenek,
SBIISIOIINIACS TOCTONPUMEYATeIbHOCTEI0 KBIpreI3cTana, KOTOPBI OBUT BKIIIOYEH B CHHCOK OOBEKTOB MHPOBOTO
Hacienus. B cBA3u ¢ 3TuM, pacTymias NOMYJISIPHOCTh SKOTYpU3Ma MO3BOJISIOT CUMTATh PAa3BUTUE SKOTYypU3Ma He
TOJIBKO MEPCIIEKTUBHBIM, HO U HE0OXoauMbIM Ut KbeIprezctana

Kirouesnble cioBa: Keipreizcran, 6nocdepnsrii 3anoBenauk Capei-Uenek, 6nopasnoodpasue, OHECKO, Typusm,
AKOTYPU3M

MODERN CONDITION OF SARY-CHELEK RESERVE FOR
ECOTOURISM DEVELOPMENT

ANNOTATION



This article discusses the prospects and development of ecotourism in the Sary Chelek reserve, which is a landmark
of Kyrgyzstan, which was included in the list of World Heritage Sites. In this regard, the growing popularity of
ecotourism suggests that the development of ecotourism is not only promising, but also necessary for Kyrgyzstan.

Keywords: Kyrgyzstan, Sary-Chelek biosphere reserve, biodiversity, UNESCO, tourism, ecotourism
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OZET

Gastronomi turizminin son yillarda alternatif turizm gesitleri arasinda talebi stirekli artmaktadir. Bir iilkenin mutfak
kiiltiiriinii olusturan gastronomik {irlinleri ve beslenme kiiltiiriinii yerinde deneyimlemek isteyen turistler, bu
amaglarin1 gergeklestirmek i¢in seyahatlere ¢ikmaktadirlar. Gastronomi turizmine olan talebin artmasi ile birlikte
tilkeler, sahip olduklar1 gastronomik kaynaklari turizme kazandirmak igin gesitli caligmalar yapmaktadirlar.
Kirgizistan binlerce yillik beslenme geleneksel kiiltiiriiyle donatilmis mutfaga sahipbir tilkedir. Kirgiz mutfagim
olusturan yiyecekler geleneksel pisirme yontemleri ve otantik mutfak kiiltiiriine sahiptir. Kirgiz mutfak kiiltiiriinde
et tirlinleri, hamur isleri ve otantik yiyeceklerden olusan 100 ° e yakin yiyecek ve igecek iirlinii yer almaktadir. Bu
iiriinler gastronomi amacli seyahat eden turistler i¢in dnemli bir ¢ekicilige sahiptir.

Gastronomi amagli seyahat eden turistler icin, ziyaret ettikleri iilkelerde nerede hangi yiyeceklerini bilmek ve buna
gore seyahat programlar1 hazirlamak seyahatlerinden yiksek verimlilik ve tatmin elde edebilmek ic¢in blyiuk 6nem
tagimaktadir. Bu nedenle ziyaret edilecek iilkenin mutfak {iriinlerinini envanterinin ¢ikarilmasi, 6zgiinlik ve
popiilaritesinin belirlenenerek gastronomi haritasinin ¢ikarilmasi dnemlidir. Gastronomi haritasinin hazirlanmasi
iilke mutfaginin pazarlanabilmesi i¢in 6nemli bir ara¢ olacaktir.

Bu ¢alismada Kirgiz mutfagina ait yiyecek ve igeceklerin envanterinin ¢ikarilmasi, bolgelere gore 6zgiinlik durumu
ile popularitesinin belirlenmesi ve nihayetinde gastronomi haritasinin ¢ikarilmasi amaglanmaktadir.

Anahtar Kelimeler:Gastronomi Turizmi, Mutfak Uriinleri, Kirgizistan Mutfagi, Gastronomi Haritas.
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OZET

Gegtigimiz 10 yil, bilgi ve iletisim teknolojileri alanindaki bilimsel ve teknolojik gelismelerin genis niifusa
yayilmast ile karakterize edilmektedir. Gengler, duyarliliklarindan dolay1 toplumun en aktif parcasi, en etkilenen ve
en hizli degisenlerdir. Dolayisiyla, degisen bu ortamda yeni nesil teknolojik gelismeleri yakindan takip etmekte ve
modern kosullara daha iyi adapte olabilmektedirler.

Sosyal medya platformu, bir biitiin olarak sosyal ¢evreyi, insanlarin kisiligini ve ahlakini etkilerken, temsil edilen
gruplarin sosyal ve psikolojik 6zelliklerinin, ilgili davranis motivasyonunun ve 6zel se¢imlerinin olugmasini saglar.



Bu nedenle, sosyal medya ortami giderek daha fazla iletisim ve kullanici etkilesimi ozelliklerini incelemeyi
amagclayan arastirma konular1 olarak ilgi uyandirmaktadir. Bu arastirmanin amaci, {iniversite dgrencilerinin mobil
teknoloji segimlerinin ve kullanim tercihlerinin belirlenmesidir. Bigkek'te 6grenimine devam eden iiniversite
gengleri arastirmanin ana kiitlesini olusturmaktadir.

Anahtar Kelimeler: Modern teknolojileri, Gniversite gencleri, sosyal medya
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SOSYAL MEDYA PAZARLAMASI: BISKEK TURIZM SEKTORU TUKETICILERI
ORNEGINDE

Gulnara Karadeniz?, Mehmet Karadeniz?, Serhat Atmaca®
Adina Toktorbekova“, Alina Egemberdi kizi°, Kanikey Tairbekova®

OZET

Sosyal medya platformlarinda yasanan hizli teknolojik gelismeler, pek ¢ok sektorde oldugu gibi turizm sektdriinii de
etkilemektedir. Turizm sektoriiniin elektronik ortama ge¢mesi hem isletmeler hem tiiketiciler icin avantaj
saglamaktadir. Sosyal medyanin kullanimi arttik¢a igletmeler miisterileriyle bu platformda kolay, ucuz ve hizli
sekilde iletisime gegebilmektedirler.

Sosyal medya platformlari ¢ok fazla insanin kullandig1 ve bilgi topladig: yerler oldugu i¢in isletmeler agisindan yeni
tilketiciler bulmak, var olan tiiketiciyle iletisim halinde kalmak agisindan 6nem tagimaktadir. Dolayisiyla, Sosyal
medyanin turizmde kullanimina yonelik aragtirmalar giincelligini korumaktadir. Arastirmada, turizm tiiketicilerinin
sosyal paylagim sitelerine iligkin algilarinin belirlenmesi ve bu algilarinin demografik ve cografi 6zelliklerine gore
farklilagip farklilagmadiginin incelenmesi amaglanmaktadir. Aragtirmanin ana kiitlesini Bigkek sakinleri
olusturmaktadir. Veri toplama araci olarak anket yontemi kullanilmis olup 356 anket toplanmustir. Arastirmanin
verilerinin degerlemesinde ¢oklu tercih modellerinden Multinomial Logit modeli kullanilacaktir.

Anahtar kelimeler: E-turizm, sosyal medya pazarlamasi, bilgi teknolojileri.
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OZET

Orta Asya’nin demokrasi ile yonetilen iilkelerinden biri olan Kirgizistan kiiltiirel ve dogal zenginliklerin yanisira
geleneksel Tiirk sporlarinin da icra edildigi bir cografyadadir. 2014 yilindan beri {igiinciisii diizenlenen Diinya
Gogebe Oyunlart Kirgizistan’in gerek bdlgesel gerekse uluslararasi taninirligt acisindan 6nem arz etmektedir. Eyliil
ayinin basinda baglayan ve bir hafta siiren Diinya G6¢ebe Oyunlari’na diinyanin her yerinden 2014 yilinda on
dokuz, 2016 yilinda altmus iki, 2018 yilinda da seksen iki iilkeden sporcular katilmistir.

Kirgizca, ingilizce, Rusca, Tiirkce, Fransizca, Arabga, Cince gibi pek ¢ok dilde tanitima yonelik medya materyalleri
ile birlikte Diinya Gogebe Oyunlari’nin yapildigi donemde kiiresel olarak Kirgizistan’in taninirligi artmaktadir.
Oyunlarin yapildigt donemde gerek ulusal gerekse uluslararasi medyada gorsel ve yazili pek ¢ok haber
yapilmaktadir. Gazete haberi, kose yazisi, spor haberleri, dis haberler ve turizm haberleri gibi Kkategoride
degerlendirilebilecek olan bu tiirler taninirlik baglaminda Kirgizistan’a katki sunmaktadir.

Diinya Gogebe Oyunlari, Kirgizistan, tanitim ve turizm gibi konular baglaminda bir kavramsal yapi olusturan
¢alisma Diinya Gogebe Oyunlari ile ilgili gazetelerde ¢ikan haberleri analiz etmektedir. Bu maksat ile Ney York
Times (USA), Rossiyskaya Gazeta (Rusya) ve Sabah Gazetesi (Tiirkiye) olmak tizere {i¢ farkli dilde yayimnlanan
gazeteler Ornek segilmistir. Calisgma bu gazetelere uygulanacak olan icerik analizini ise yontem olarak
belirlemektedir.

Anahtar kelimeler: Diinya Gogebe Oyunlari, turizm, Kirgizistan, tanitim.

THE CONTRIBUTION OF THE WORLD NOMAD GAMES TO THE
INTERNATIONAL PROMOTION OF KYRGYZSTAN (THE CONTENT ANALYSIS
OF NEWSPAPERS “NEW YORK TIMES”, “POCCHUHMCKAS I'ABETA”, “SABAH
GAZETESI”)

ABSTRACT

Kyrgyzstan, one of Central Asia's democracy-managed countries, is in a geography where traditional Turkish sports
are carried out as well as cultural and natural richness. The World Nomad Games, which have been organized for
the third time since 2014, are important in terms of regional and international recognition of Kyrgyzstan. In World
Nomad Games, which held in the first week of September, participated athletes from nineteen countries of the whole
world in 2014, sixty-two in 2016 and eighty-two in 2018. Due to media materials in many languages such as
Kyrgyz, English, Russian, Turkish, French, Arabic, Chinese and others, the recognition of Kyrgyzstan in the world
is increasing especially during the nomadic games. There are many visuals and written news in the national and
international media at that time. The newspaper news, column, sports, foreign and tourism news contribute to the
promotion of tourism in Kyrgyzstan and this country generally. The study, which forms a conceptual framework in
the context of World Nomad Games, Kyrgyzstan, promotion and tourism, analyzes the news about the World
Nomadic Games. The “Ney York Times” (USA), “Poccuiickas razera” (Russia) and “Sabah Gazetesi” (Turkey)
samples are selected newspapers published in three different languages. As a method of research used the content
analysis in this study.

Key words: world nomad games, tourism, Kyrgyzstan, promotion.

TURIST DENEYIMLERININ PAYLASIM PLATFORMU OLARAK YOUTUBE
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OZET

fletisim teknolojileri alaninda yasanan degisimler her alanda oldugu gibi, turizm alaninda da bir takim degisim ve
doniistimleri beraberinde getirmistir. Turizm sektorii acisindan olduk¢a dnemli olan bu degisimlerden biri de turist
deneyimlerinin paylasimina iliskindir. Geleneksel yontemde, turist deneyimleri genellikle sikayet ya da memnuniyet
olarak algilanmakta ve bu deneyimler daha c¢ok kisi ve kurumlar arasinda isleyen bir siirecten ibaret olmaktadir.
Ancak iletisim teknolojilerinin, ozellikle de sosyal medyanin giindelik hayatin bir pargasi olmasiyla turist
deneyimleri de kisi ve kurumlar arasinda sakli kalan bir sir olmaktan ¢ikmustir. Boylelikle, giiniimiizde turistler
yasadiklart deneyimlere iliskin hem igerik tireticisi hem de igerik tiiketicisi bir konuma gelmisglerdir. Turistler bir
yandan turist olarak yasadiklar1 deneyimleri kayit altina alarak bunu internet temelli ¢esitli platformlarda paylasima
acmakta; diger yandan da baskalari tarafindan paylasilan igeriklere kolaylikla erisim saglamaktadirlar. Turistlerin
gerek turizm motivasyonlar1 gerekse de karar verme siirecleri agisindan oldukga 6nemli olan bu durum, turizm
sektoriiniin miisteri odakli olarak geligsmesi agisindan da olduk¢a 6nem arz etmektedir.

Bu caligma, turist deneyimlerinin paylagim platformlarindan biri olarak YouTube’u 6rnek almaktadir. YouTube,
turistlerin deneyimlerine iligskin video paylasmalarina ve paylasilan videolara iliskin yorum yapmalarina olanak
tanimaktadir. Paylasim ve erisimi herkese acik olan bu platform, 6zellikle potansiyel turistler i¢in olduk¢a dnemli
bir rol oynamaktadir. Buradan yola ¢ikan c¢alismada, Kirgizistan’t ziyaret eden turistlerin deneyimlerine iliskin
YouTube’da paylastiklart videolar incelenmektedir. 2018 yili ile smrli tutulan c¢alismada, bilimsel arastirma
yontemlerinden icerik analizi yonteminin kategori analizi tekniginden yararlanilmaktadir.Calisma kapsaminda
Tiirkge, Ingilizce, Kirgizca ve Rusga olmak iizere 20 adet videoya ulasilmistir. Bu videolar bicim ve igerik agisindan
olusturulan cesitli alt kategoriler iizeriden degerlendirilerek Kirgizistan’t ziyaret eden turistlerin deneyimlerine
iligkin ¢esitli veriler elde edilmis ve bu verilerin Kirgizistan’in potansiyel turizmine olan etkileri tartisilmistir.

Anahtar kelimeler: Turist deneyimi, YouTube, Kirgizistan.

YOUTUBE AS A SHARING PLATFORM OF TOURISTIC EXPERIENCES
(RESEARCH ON YOUTUBE VIDEOS SHARED BY TOURISTS, WHO VISITED
KYRGYZSTAN)

ABSTRACT

Changes in the field of communication technologies have brought about changes and transformations in the field of
tourism as in every field. One of the most important changes in tourism sector is the sharing of tourist experiences.
In the traditional way, tourist experiences are often perceived as complaints or gratification, and these experiences
consist more of a process that runs between individuals and institutions. However, the fact that communication
technologies, especially social media, is a part of daily life and tourist experiences are no longer a secret hidden
between individuals and institutions. In this way, tourists are both content producers and content consumers in terms
of their experiences. Tourists share their experiences as tourists and share them on various internet-based platforms;
on the other hand, they provide easy access to content shared by others. This situation, which is very important in
terms of both tourism motivations and decision-making processes of tourists, is also very important for the
development of tourism sector as customer-oriented.

This research is based on YouTube as one of the sharing platforms of tourist experiences. YouTube allows tourists
to share videos about their experiences and comment on shared videos. This platform, which is open to sharing and
access, plays a particularly important role for potential tourists. In this study, the videos shared on YouTube by
tourists visiting Kyrgyzstan are analyzed. In the study which is limited to 2018, the category analysis technique of
content analysis method is used from scientific research methods. 20 videos including Turkish, English, Kyrgyz and
Russian languages have been reached within the scope of the study. These videos were evaluated on various
subcategories that were formed in terms of form and content and various data about the experiences of tourists
visiting Kyrgyzstan were obtained and their effects on potential tourism of Kyrgyzstan were discussed.

Key words: Tourist Experiences, YouTube, Kyrgyzstan.

KULTUREL MiRASIN TASIYICISI OLARAK MUZE BELGESELLERI
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OZET

Glinlimiizde ise miize kavrami somut ve soyut insanlik mirasini koruyan ve gelecek nesillere aktaran 6nemli
mekanlar iizerinden anlam bulmaktadir.

Belgeseller de tipki miizeler gibi insanlifin yasanmig ya da yasanmakta olan birikimlerinin ger¢ege en
yakinbicimde yorumlanarak bir sinematografi iriiniine déniismiis halidir. ilk belgesel ‘Nanook of the North’den bu
yana belgesel tiiri toplumlarin kiiltiirel birikimlerinin yansidigi mecralardan biri olmustur. Bu kapsamda
degerlendirildiginde miize belgeselleri soyut ve somut kiiltiirel mirasin tek bir mekandan c¢ikarilip daha genis
kitlelere duyurulmasi anlaminda dnemlidir.

Miize, miizenin islevleri, belgesel ve miize belgeseli gibi konular baglaminda bir kavramsal gergeve kuran
caligma; miize belgeselciligine 6rnek olarak Kirgizistan-Tiirkiye Manas Universitesi ‘Miras’ isimli miize belgeselini
ele almaktadir. Bu belgeselin analizi i¢in tercih edilen yontem ise i¢erik analizi yontemidir.

Anahtar kelimeler: Mize, Belgesel, Kiltirel miras

ABSTRACT

Since the very first era to the present museums offer to classify almost all the phases of the history of humanity,
serve as the culture carrier of the society. The archaic origin of the concept goes to the muses, which are
thedaughters of the goddess of memory in Greek mythology Mnemosyne.

Key words: museum, documentary, cultural heritage

TURIZMDE iS-YASAM DENGESININ ORGUTSEL SADAKATE ETKISI:
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Kirgizistan-Tiirkiye Manas Universitesi, KIRGIZISTAN
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Bu calismada, turizm isletmelerinde caliganlarin ig-yasam dengesi ve oOrgiitsel sadakat diizeyleri arasindaki iliski
durumunu belirlemek amaglanmaktadir. Bu amagla, Kirgizistan’in Biskek sehrinde faaliyet gosteren turizm isletmeleri
ozet (konaklama isletmeleri, seyahat acentalari/tur operatorleri ve yiyecek-igecek isletmeleri) ¢alisanlarina yonelik

veri toplamak amagli anket uygulanmustir. Verilerin toplanmasinda kolayda 6rneklem yontemi kullamilmugtir.
Gelistirilen anket {i¢ boliimden olugmaktadir. Birinci boliimde, demografik sorular (cinsiyet, yas, egitim durumu,
medeni durum, aylik gelir durumu, calistig1 isletme tiirii, isletmede ¢alisilan siire) yer almaktadir. ikinci bdliimde,
turizm isletmelerinde ¢aliganlarin ig-yagam dengesi algisini belirlemek i¢in, Brough ve ark. (2014) tarafindan kullanilan
ve 4 ifadeden olusan 6lgek bulunmaktadir. Uglincii béliimde ise, Ineson ve ark. (2011) tarafindan kullanilan ve 21
maddeden olusan orgiitsel sadakat 6lgegi yer almaktadir. Olgeklere giivenirlik analizi yapilmistir. Buna gore dlgeklerin
Cronbach's alpha (o)) katsayilari; is-yasam dengesi Olgegi icin 0,748, orgiitsel sadakat diizeyi dlgegi icin ise 0,926
olarak tespit edilmistir. Bu sonuglarin istatistiki olarak giivenilir oldugu ifade edilebilir. Ayrica, verilerin normal
dagilima uygun oldugu tespit edilmis ve parametrik testler yapilmasina karar verilmistir. Calisanlarin is-yagam dengesi
ve Orgiitsel sadakat diizeylerine iliskin algilarmi belirlemek icin korelasyon ve regresyon analizlerinden
yararlanilmistir. Yapilan analiz sonucunda, is-yasam dengesi ile orgiitsel sadakat diizeyi arasinda anlamli bir iliski
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oldugu tespit edilmistir. Boylece, caliganlarin is-yasamlarina ne kadar deger verilirse ona gore sadakat diizeylerinde
artis olacagi ifade edilebilir.

Anahtar kelimeler: Is-yasam Dengesi, Orgiitsel Sadakat, Turizm, Biskek, Kirgizistan.

THE EFFECT OF WORK-LIFE BALANCE ON ORGANIZATIONAL LOYALTY IN
TOURISM: THE CASE OF BISHKEK

In this study, it is aimed to determine the relationship between work-life balance and organizational loyalty levels of

employees in tourism enterprises. For this purpose, a questionnaire was conducted to collect data for the
ABSTRACT  tourism enterprises (accommodation establishments, travel agencies / tour operators and food and
beverage enterprises) operating in Bishkek city of Kyrgyzstan. The convenience sampling method was used to collect
data. The developed questionnaire consists of three parts. In the first part, demographic questions (gender, age,
educational status, marital status, monthly income status, type of business, period worked in the enterprise) are
included. In the second part, 4-item scale used by Brough et al. (2014) is took place in the questionnaire to determine
the work-life balance of the employees in the tourism enterprises. In the third section, there is an organizational loyalty
scale consisting of 21 items and used by Ineson et al (2011). The reliability of the scale was analyzed. Accordingly,
Cronbach's alpha () coefficients of the scales; the work-life balance scale was 0.748 and the organizational loyalty
level scale was 0.926. It can be stated that these results are statistically reliable. In addition, it was determined that the
data were suitable for normal distribution and it was decided to perform parametric tests. Correlation and regression
analyzes were used to determine the perceptions of employees about work-life balance and organizational loyalty
levels. As a result of the analysis, it was found that there was a significant relationship between work-life balance and
organizational loyalty level. Thus, it can be stated that the loyalty levels of employees will be increased according to
the value of work-life balance.

Keywords: Work-life Balance, Organizational Loyalty, Tourism, Bishkek, Kyrgyzstan.
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KIRGIZISTAN iICERIKLI BELGESEL FILMLERINDE KIRGIZISTAN IMAJI
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Nursultan Stanaliev
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OZET

Bu arastirmada amaglanan, turizm tanittiminda diger tanitim araglarina gére daha ucuza mal olan ve tanitimin daha
etkili yapildig1 sinemanin, 6zellikle belgesel filmlerim turizm amaclh kullaniminin incelenmesidir. Ayrica sinema
araciligiyla turistlerin gidecekleri yere karar vermeleri siirecinde belirleyici etkisi olan tilke imajlarinin
olusturulmasiin ve kalabalik ¢ekim ekibinden dolay1 - yam sira g¢ekimi takip eden basin mensuplari ve sinema
tutkunlari- sinemalarin ¢ekim asamasindayken bile turizm hareketliligi yaratmasinin {izerinde durulmustur. Onun
disinda filmlerin uluslararasi g¢esitli film festivallerine katilmalar1 ve biiyiik ekrandan gosterilmesi de bir iilkenin
tanttilmasidir. Ozellikle belgesel filmlerinde sinema tiiriiniin herhangi bir 6ykiiyii daha gercekei yansitabilme
ozelliginden dolayi iilkenin imaj1 daha giivenilir bir sekilde aktarilir.

Arastirmanin  6rneklemi olarak Kirgizistan’in bagimsizliktan sonra Kirgizistan icerikli ve uluslararasi film
festivallerinde katilmis olan belgesel filmler tercih edilmistir. Kirgiz belgesel filmlerinin basarili olanlar1 Kirgizistan
dogasini, kiiltiiriinii ve insanlarin1 yansitmaktadir.Bu dogrultuda aragtirmanin objesi olarak “Gogebe”, “Sari-
Oy”’ve“Tien Shan - A Kyrgyz Ski Adventure” Belgesel filmleri gostergebilimsel analiz yontemiyle incelenmistir.
Arastirmanin varsayimlari, sinemalarin gosterime girmelerinin ardindan filmin ¢ekiminin yapildig1r veya konunun
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gectigi yoreye turist akisinin artacagl veya azalacagi lizerinedir. Arastirmanin sonunda filmlerin gostergebilimsel
analizlerinin sonundaki bulgular varsayimlari dogrular niteliktedir.

Anahtar kelimeler:Turizm, Sinema, Belgesel, Tanitim, Imaj
ABSTRACT

The aim of this research is to examine the usage of cinema, especially documentary films for tourism oriented
objectives which costs less than the other presentation means and let more effective introduction in tourism
presentation. Besides it is pointed that the formation of the country images that has a characteristic impact through
the process in which tourists decide where to visit and the formation of touristic activation because of the crowded
shot team -and also the passionate lover of cinema and the journalists who follow the take- even in the take stage.
Apart from this, the participation of films at various international film festivals and showing them on the large
screen is also could be considered a promotion of country. Especially in documentary films, the image of the
country is transferred more reliably due to the fact that cinema genre can reflect any story more realistically.

As a sample of the study were selected documentaries about Kyrgyzstan and Kyrgyz people which participated at
international film festivals after independence. Kyrgyz documentary films reflect the nature, culture and people of
Kyrgyzstan. According to that standpoint, the films like “Nomad”, “Sary-Oy” and “Tien Shan - A Kyrgyz Ski
Adventure” are investigated by semiology analysis methods. The hypothesis of the reseach are about the rising
tourist visits to the place where the takes of the film fulfilled and the story realized just after the projection started.
The findings of the semiology analysis confirmed the assumptions at the end of the investigation.

Key words: Tourism, Cinema, Documentary, Presentation, Marketing, Image

PA3ZBUTHE IOPUINYECKON KOHIENIIUA PEJIUTAO3HOI'O TYPU3MA ’
3UEPAT TYPU3MA B PECIIYBJIMKE Y3BEKUCTAH

Tynsranosa Azusa
7677812@gmail.com atulyaganova@mdis.uz

Ha nannoe Bpemsi PecnyOnnke Y30eKHCTaH MPEICTOMT NPUHATHE pPsiJa MEp IO Pa3BUTHIO Pa3jIMUuHBIX THUIIOB
penmuruo3Horo typusma. C mpunsatueM byxapckoit Jleknapaiuu o mpu3HaHWUW Y30E€KHUCTaHa OJIHUM W3 IIEHTPOB
3uepar Typu3Ma, BXOXKIeHHEM Y30eKHCTaHa B IECATKY CaMBbIX NPHUBIEKATEIbHBIX HAPABICHUH 110 3UEpaT-TypU3MY
cpenu crpan-aseHoB OMC mo Bepcun GMTI 2019 oco6eHHO OCTpo BCTaI BOIPOC O MOATOTOBKE HHYPACTPYKTYPHI,
3aKOHOJIAaTETIbCTBA, M PETYIUPOBAHNN OTHOIICHUH 31epaT Typru3Ma U PeIMTHO3HOT0 TypU3Ma U K TaKUM MacITabam
TypusMa. Mctopuueckoe Hacieane Y30ekucTana nodykaaeT MUILUTHOHBI TYPUCTOB K MOCEIIeHHI0 Y30ekucTana.!

B cratbe paccMmaTpuBalOTCS BOIPOCH IMPABOBOTO PETYIMPOBAHMSA OTHOLICHMH PEIMIHO3HOTO TypH3Ma U
MaJIOMHUYECTBA (3Uepar) B cTpaHe. PaccMaTpuBaeTcs akTyalbHOCTh PETUTHO3HOTOTYpU3Ma JUlsl Y30€KUCTaHa B €T0
Tpex (opMax: MaJTOMHHYECTBO, IKCKYPCHOHHBIE TYPhI IO PEIUTHO3HON TeMaTHKE M CIIEHaIN3UPOBAHHbBIE TYPHI, B
KOTOPBIX OOBEANHSIOTCS MAJTOMHUKH W 3KCKypcaHTHl. OOBSICHACTCANOHATHIHOE pasiM4yue TaHHBIX MOHITHH, U3
KOTOPBIX UCXOANUT HEOOXOAMMOCTh PA3IMYMA B IOJX0JIaX W HPUHIHUIAX OKAa3aHHUS COOTBETCTBYIOMINX TYPUCTCKUX
yeayr. OOcyxaaeTcs NOTeHIHAT BO3/ICHCTBYUS PETMIHO3HOTO Typr3Ma Ha Y30eknucraH. PaccMaTpuBaeTcst BOIIPOC O
TOM, KTO JIOJDKEH OBITH YIIOJTHOMOYEH OPraHH30BhIBATh MAJIOMHHYECKNE U PEIIUTHO3ZHBIE TYPHI.

O060CHOBBIBAETCS AKTYAJIbHOCTb CO3JaHHA  CIICHUAJIU3UPOBAHHBIX TYPUCTUYCCKUX (prM, 3aHUMaromuxcsa
(I)OpMI/IpOBaHI/IeM U MNPOJABUIKCHUEM HNAJIOMHHYCCKUX TIOC3/0K. AKIICHTI/IpyeTCH BHHUMaHHUEC Ha HpO6J’I€M€
KBaJ’II/I(i)I/IKaIII/II/I OKCKYPCOBOJOB MNAJOMHHUYCCKUX TYpPOB, HCO6XO,HI/IMOCTI/I MOATOTOBKU  CIICUATIM3UPOBAHHBIX
KagpoB U1 3KCKYPCUOHHOI'O obecrieueHust PEIUTUO3HOT0 Typu3dMa U IMAJOMHHUYCCTBA. O060CHOBBIBAETCS
MMpaKTUICCKad 3HAYUMOCTb BHECAPCHU A CIICHIUAJIbHBIX O6pa30BaTeJ’IBHHX porpamm.

KiroueBble c10Ba: NaJTOMHUYECTBO, 3UE€PAT, PEIUTHO3HBIN TYpU3M, IPaBO, PEryINPOBaHHE
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PENIPE3EHTAIIUA TYPU3MA B TIOPKCKUX PETHOHAX POCCHUU B
COIUAJIBHBIX MEJIUA (HA TIPUMEPE HUHCTAI'PAM)

Amnanuenkosa [Tomunaa MropesHa, KaHAMIAT SKOHOMHYCSCKUX HAYK, KAHTUIAT COI[MOJIOTHYECKUX HAYK, Ipodeccop
kadepbl HENPOU3BOJACTBEHHON Cephl U COIMATBHBIX TEXHOIOTUH AKaIEMUH TPY/a U COIIMATBHBIX OTHOIICHUH,
r.MockBa, Poccuus

AHHOTALNA.

B HacTosmee BpeMs B TYpH3M pacCMaTpHUBAcTCsl HE TONBKO KakK IEPCIEKTHBHAS c(epafesiTeNbHOCTH
OTAETBHBIX TyPUCTHYECKUX KOMITAHWH, HO M KaK 3(Q(EKTUBHOE CPEACTBO NMPUBICUECHHS TOCTEH HA Ty, MIH HHYIO
TEPPUTOPUIO, YTO CIIOCOOCTBYET YBETHMUCHUIO TYPIIOTOKA, IOMYJIIPHOCTH JIE€CTHHAIINHY, aKTHBU3alNu OM3HECA B ee
TpaHMIAX M, KaK CJIEACTBHE — 00eCIeUNBACT YKOHOMUUECKOE U COIIMAILHOE PA3BHUTHE.

CoBpeMeHHbIE MAPKETHHIOBBIE HHCTPYMEHTHI YIPABICHUS UMHUUKEM TYPHCTHIECKOH AECTHHALUN aKTHBHO
UCTIONB3YIOT COLMAIbHBIE MEANA, CIOCOOHbBIE aKKyMYJIHPOBAaTh M TAPreTUPOBATH LENCBBIC ayAUTOPHH, TIPEIIaraTh
KOHEYHBIM TOTPEOHTENISIM «BKYCHBI» KOHTEHT. OJHMM M3 OCHOBHBIX TPEHJOB MapKEeTHHra TYPHCTHYECKUX
TEPPUTOPUIl SBIISETCS BU3yaIM3alls TYPUCTHUECKHX OOBEKTOB MW akTHBHocTeW. HambGomee »sddexTrBHO
Perpe3eHTUPOBaTh TYPUCTUYECKYIO MPUBJIEKATEILHOCTh PErMOHA MOXKET ceTh MHcTarpam, oObeanHsonias Ooiee
800 MiIH mosp30BaTENCH.

ABTOpCKOE HCcleloBaHue, TpoBeeHHoe B nepuo 2018-2019 rr noka3zano, 4To Typu3M TIOPKCKHX PETHOHOB
Poccuiickoit ®epeparm  pemnpe3eHTHpOBaH B VIHCTarpaM HEpaBHOMEpPHO, a IIeJICHANpaBieHHass padoTa IIo
HOITyISIPU3ALUU TYPUCTHYECKUX HAIIPABICHUN B COLUAIIBHON CETH HE BEAETCS.

OCHOBHBIE BBIBOJBI IT0 HCCIIEA0BAHHIO:

- I'ocynapCTBEHHBIMH OpraHaMH, OTBETCTBEHHBIMH 3a DPa3BUTHE TEPPUTOPUN B TIOPKCKHX PETHOHAX
Poccuiickoit @enepanuu MHCTarpam He paccMaTpUBAETCs KAK HHCTPYMEHT MapKETUHIOBOM MOJIUTHKH;

- penpes3eHTanys Typu3Ma B TIOPKCKHAX PETHOHAX OCYHIECTBIIAETCS CTUXUITHO YaCTHBIMU IOJIb30BATEISIMH B
paMKax caMOCTOSITETIbHBIX IIOCTOB;

- aKKayHTBI, CTICIIHATIU3UPYIOIIUECS HAa TYpU3Me B PETHOHAX, MPEACTaBICHbl IPEUMYIIIECTBEHHO YaCTHBIMU
THJaMH, IpeAIaralolliiMy 3KCKYPCHOHHBIE YCIYTH «I10 MECTY»;

- BU3YyaJIbHBIN KOHTEHT aKKayHTOB (POKYCHpYeTCs MPEenMYIIECTBEHHO Ha PUPOJHBIX 00bEeKTax U Haubosee
MOMYJIAPHBIX TYPUCTHYECKUX JOCTONPUMEUYATEIBHOCTSIX;

- MHCTPYMEHTBHI MIPOJIBMKEHUST MH(OPMAIMHK (XIIITETH, FEOJIOKALHSI U TIP.) UCIIONIB3YIOTCS Ci1ado;

- B TeMaTH4ecKOM IpocTpaHcTBe MHCTarpam ecth oTAenbHBIC OJIOTEPHI, CHOCOOHBIE B NEPCIEKTHUBE CTaTh
JMJepaMn MHEHHH W TIIaBHBIMH HH(O-ITPOMOYTEpaMH, OJJHAKO HEOOXOAMMO CHCTEMAaTH3UPOBATh paboTy C HUMH.

HccnenoBanne mokasano, 4To MOMyJsSpH3alUs TypusMa B TIOPKCKUX pernoHax Poccuiickoit ®denepanuu
MIOCPE/ICTBOM  COLMANbHOW ceTn IHcTarpaM uMeeT O4YeHb OOJNbIIME NEPCIEKTHBBI W BBHICOKHMH ypPOBEHB
3¢ PEeKTUBHOCTH, OJTHAKO CIEYeT UCIIOIb30BaTh 3TOT HHCTPYMEHT Oojiee aKTHBHO.

KiroueBble cioBa: Typu3M, BU3yalln3allvs, MapKETHHT TEPPUTOPHUH, MPOJIBMKEHHUE, COIMAILHBIE CETH,
WNucrarpam
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COBPEMEHHOE COCTOSHHUE BHYTPEHHEI'O 1 BBE3/IHOI'O TYPU3MA B
PECITYBJIMKE BAIIKOPTOCTAH

Ha6uesa Anma-CymanbaxTiepoBHa
OI'BOY BO YI'HTY, cienuanbHOCTh: HHHOBAIIMOHHBIE TEXHOJIOTUH BTYPUCTKONH HHAYCTPHUH (MarucTp)
e-mail: nabievaaisha@mail.ru

AnHomayus:

B cratee paccmatpuBaercs PecnyOmmka bamkoprocTaH, Kak OJUH W3 PETHOHOB-JIUAECPOB BHYTPEHHETO
Typusma Poccun. OTmedaroTcst OCOOCHHOCTH pETHOHA, B KOTOPOM DACHOJOXKEH TPETHH 10 BEIHMYMHE
TOPHOJNBDKHBINA KypOpT, HAIIMOHAJIFHBIE TAPKH ¥ MHOTOYHCIICHHBIE CAaHATOPHH. B HacTodmee BpeMs TypHHIYCTPHUS
BamkopTocrana aBuraercsi Bepe] B OCHOBHOM YCHJIMSIMH SHTY3MAaCTOB-OJMHOYEK, B TO BpeMsI KaK HEOOXOIUMO
CEPBE3HOE IrOCYJAPCTBEHHO-YaCTHOE IIAPTHEPCTBO.
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OtMeuaeTcst Tak e HOBbIA Openpa Terra Bashkiria - Typuctuueckuit 6penn Bamikoprocrana, KOTOpPBIH
MOJHMMAET Ha HOBHIM YPOBEHb TYPUCTHYECKYIO OTPACib PETMOHA KaK HA BHYTPEHHEM, TaK M Ha MEKIYyHAPOIHOM
YpOBHE.

IpemaraloTcs TyTH pELIEHHs BO3HMKIINX IPOOJIEM C YYETOM KIMMATHYECKUX, OJTHUYECKUX H
reorpauUeCcKuX YCIOBHH ¢ BHEAPEHUEM HOBBIX pa3pabOTaHHBIX M Pa3pabaTbiBAEMBIX TIPOEKTOB.

OPTATACBIPJIBIK KA3AKCTAH K9HE TYPKI 9JIEMI

AckapAoOnyansl, PaxatTobamkaHOB
M.X.dynatuateiHaarsl T apa3sMeMIIeKe TTIKYHIBEPCUTET1

trt. 84@mail.ru

AHHOTANA

Maxanaga Anrtaif )KepiHiH eXelNTi TYpKi XaJlbIKTapbIHBIH OTaHBI eKeHIT1 jkoHe Teop ANTalibIH TYpKi oeMi
XaJIBIKTaphl YIIIH aJIaTBIH OPHBI TYPabl ailThLIa bl

VI rachlp/bIH eKiHIII JKapThIChIHAA anemre auria Typik ummnepusicsl Kypbuibin, Kopesnan Kapa TeHisre
JICWIHT1 apalibIKThl KaMTBIIBI. ABTOpJIap TYPIKTEP OChI Ke3eHJe OYKiJ IeMJIK TapuXH apeHara HIapyallbUIbIKThIH
€H Heri3ri Typi, TeMip eHJipiciMeH oHrili OONFaHIBIFBI Typalibl TYXKBIPBIM kacaiasl. Typikrep Kpitaiinan mbsikkan
XKibexri Xepopra TeHi3i jkaramaybl enjaepiHe xerkizeTiH JKiOex caynachkl >KOJIApbIHBIH HErisri OejiriH e3
GakputaybHIa yeTaapl. OChl XKOIAAPBIH HETi3T1 OaFbITTaphl Kasipri KasakcTan TeppUTOPHSICH apKbIIbI OTKEH.

Maxkanaga Kazak TapuUXbIHBIH €H OacThl Ke3eHIepiHiH Oipi opTa FachIPIBIK TYPKUIEp Ke3eHI Macerelnepi
KapacTeIpsUTFaH. «Typik» 3THOHHMIHIH IIBIFY Tapuxbl, TYpKi KaFaHaTTapBIHBIH KypbUTyHl %koHE VI raceipman XII
FaceIpra JEHIHT1 TYPKi XaJbIKTApPBIHBIH TapHXbIHA JKaH-)KAaKThl TANAay kacairaH. TypiKTepAiH HIBIFY TETi allblH
TalimackiMeH OalIaHBICTBIPFAHABIFEl JKOHIHAE NepeKTep KenTipinred. TypkinepHiH ATHHUKANBIK Herizi OoJFaH
Talranap MEH XaJlbIKTapbIH JKOHE XYyH, TYPKi IMIICpHsIIapBIHBIH KypaMblHa KipreH 20-1aH actaM TYPKi JKYPTBIHBIH
py-Taiinanapbl: neyeHer, KUMak, KbIIIIaK, OFbI3, HEMEK, OallKypT, 0acMbLl, Kai, sI0Fy, TaTtap, KbIpFbI3, LTI, TyXCH,
AFMa, [IapyX, YHFbIp, TAHFYT, KWJaH Tarbl Jla 0acka Tainanap Typajbl MariyMmaTTapra TokrajiraH. COHbIMEH KaTtap
Makanaga Typik KaraHaTTapblHBIH OpPTAaJlBIKTapbl OOJFaH Ka3ak »KEpIiHIErl OpTarachIpibIK Kajajap >KeHiHIe
JKa3bUIFaH.

Herisri ce3nep: Oprta rachIpibiK, AnTaii xxepi, Typki KaraHaTTapbl, TYPKi MEMJICKETTEPi, OPTaFrachIPJIbIK Kajaiap.
CPEI[HEBEKOBBIﬁ KA3AXCTAH U TIOPKCKU1 MUP

Ackap Abnyansl, PaxarTo0amkaHoB
M.X.Tapa3ckuii rocygapcTBeHHblil yausepcureT uM. M. X. Jlynatu

trt. 84@mail.ru

AHHOTANA

B cratbe pacckasbiBaercs o Poguse npeBHETIOpKCKHX HapooB AnTasd u o Mecte Tup-AnTas Ui HapoJOB
TIOPKCKOTO MUpA.

Bo BTOpOIi monosunae VI Beka Obuia co3JaHa BCEMUPHO M3BECTHAS TypelKas MMIEpHs, OXBaThIBAIOMINI
nepuon ot Kopen 1o YepHOro Mopsi. ABTOPHI IE€NAOT BEIBOJ O TOM, YTO TYPKH B 3TOT MEPHO]I CTAJIM N3BECTHHI Ha
BcemupHOil HCTOpUUYECKOH apeHe OJHUM U3 OCHOBHBIX BUIOB XO35HCTBA, IPOU3BOJCTBOM XKeie3a. TypKu AepKainu
o7 KOHTPOJEM OCHOBHYIO YacTh WICJIKOBOM TOProBid, TNoOcTaBisifomed menk u3 Kurtas B cTpassl
CpennzemHOMOpBs. OCHOBHBIE HANPABJIEHHUS STHX JOPOT MPOIILIN Yepe3 TEPPUTOPHIO coBpeMeHHoro Kazaxcrana.

B cratee paccMOTpeHBI BOIPOCHI CPEIHEBEKOBOTO MEPHOJAa TIOPKCKOTO IIEPHOAA, OJHWM M3 TIIaBHBIX
ATAIOB Ka3aXCKOW MCTOpUH. B X0/ MeponpusTHs ObUT TIPOBEIEH BCECTOPOHHHUI aHAIM3 MCTOPHUH BO3HUKHOBEHHS
sTHOHNMay» "Typik", co3aaHus TIOPKCKUX KaraHaToB M MCTOpUH TIOPKCKUX HapoaoB ¢ VI no XII Beka. IIpuBenens
JIaHHBIE O TOM, YTO TIOPKH CBSI3aHBI C TOJIOJHBIM IUIEMEHEM. B cocTaB TIOPKCKHX IIeMeH BXOAAT Gonee 20 mieMeH
TIOPKCKHX IUIEMEH: IIeYeHEer, KHUMaK, KBIIMYaK,0Ty3, HEeMeK, OallKopTocTaH, 0acMbul, Kai, 50Ty, TaTapcKHH,
KUPTrU3CKUM, IMUTUIb, TYXCH, SiTMa, IIApX, YHUTypcKkuil, TaHryT, KMJaH U Apyrue. B craTbe Takxke rOBOPHUTCS O
CpPEHEBEKOBBIX TOPOJIax Ha Ka3axCKOM 3emiie, Tie ObUTH LEHTPhI TIOPKCKUX KaraHaToB.
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KnaoueBble cioBa: CpPCAHEBCKOBELIC, anTaickue 3€MJIM, TIOPKCKHC KaraHaTbl, TIOPKCKUEC TOCYydapCTBa,
CpPCAHECBCKOBLIC TOpOJa.

MEDIEVAL KAZAKHSTAN AND THE TURKIC WORLD

AskarAbdualy, RahatTobadzhanov
Taraz state University named M. Kh. Dulati

trt. 84@mail.ru
ANNOTATION

The article describes the Homeland of the ancient Turkic peoples of Altai and the place of TIR-Altai for the peoples
of the Turkic world.

In the second half of the VI century, the world-famous Turkish Empire was created, covering the period
from Korea to the Black sea. The authors conclude that the Turks in this period became known in the world
historical arena as one of the main types of economy, the production of iron. The Turks controlled the bulk of the
silk trade, supplying silk from China to the Mediterranean countries. The main directions of these roads passed
through the territory of modern Kazakhstan.

The article deals with the medieval period of the Turkic period, one of the main stages of the Kazakh
history. During the event, a comprehensive analysis of the history of the ethnonym™ Tyrik", the creation of Turkic
khanates and the history of the Turkic peoples from VI to XII century was carried out. The data that the Turks are
associated with a hungry tribe are given. Part of the Turkic tribes includes more than 20 tribes of Turkic tribes:
peachiness, gimag, Kipchak, oghuz, yemek, bashkortostan, basmyl, kai, yabgu, tatar, kirghiz, shigil, tukhsi, yagma,
sharh, uighur, tangut, gidanand other. The article also refers to the medieval cities in the Kazakh land, where there
were centers of Turkic Khanate.

Key words: medieval, land of the Altai, the Turkic Kaganate, the Turkic States of the medieval city.
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TEOPETUYECKHWI AHAJIN3 U ACHHEKTBI IIO3HABATEJIBHOT'O
TYPU3MA KA3ZAXCTAHA

bunanu Mamoes

JIOLIEHT, Y HUBEPCUTET HHOCTPAHHBIX S3BIKOB U ICTIOBOM Kaphephl AIIMaTHI
akku2006@inbox.ru

AHHOTAIMS

B 1no3HaBaTebHOM TypU3Me YeJOBEK B PEalbHOCTH BCTPEYACTCS C TEM, O Y€M OH TOJIBKO YMTAJ WIIH YTO
BUJIEN TI0 TENEBUJIEHHUIO. DJTa BCTPEYa C PEANbHOCTHIO OKA3bIBACTCS Tropa3qo 0oliee 3alOMHHAMONICHCT U
BO3JICHCTBYIOIIEH HA €ro BOOOpa)KEHHE, YeM MPOYMTAHHbIC KHUTU M YBWjEHHbIE (QuibMbl. HoBble BriedaTieHUs
MO3BOJISIET YEJIOBEKY 3aHOBO OCMBICIHTH CBOW JKU3HEHHBIH MyTh, YBHIETh HOBBIE MOPU30HTHI, MOJYYUTH HOBBIC
CTUMYJIBI JJid TBOPYCCKOTO CaMOBBLIPAXXCHUA. TypI/ICTOB MPUBJICKAOT HM3BCCTHBIC APXUTCKTYPHBIC MaMATHHKH,
OCOOEHHOCTH TOPOJCKUX JaHAMAPTOB W 00pasza >XU3HH HanOoJiee M3BECTHBIX METanoyncoB. O3HAKOMUTEILHBIC
MOE3[IKU B IPYTHE CTPAHbI COBEPIIAIOT ACCATKH MUUTHOHOB JIFOICH.

KiroueBble ciioBa: [1o3HABATENBHBIA TYPHU3M, KVAbMYPHbIU MYPU3M, APXATEKTYPHBIE TaMATHHKH
ANNOTATION

In this article we have search the informative tourism as well. Nowadays, a person meets with what he just
read or saw on television. This encounter with reality turns out to be much more memorable and influences his
imagination than read the books and watch the films. New impressions allow a person to rethink his life path, see
new horizons, get new incentives for creative self-expression. Tourists are attracted by famous architectural
monuments, especially urban landscapes and lifestyle of the most famous megalopolises. Well known that tens of
millions of people make study tours to other countries.
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Key words: Informative tourism, cultural tourism, architectural monuments

«AHAJIN3 COCTOSHUSA U POPMUPOBAHUE CUCTEMBbI COIITUAJIBHOI'O
TYPU3MA»

Camnapranues C.K.
Jouent xadeapsr K OKOHOMHUKH U YIPABICHUM»
YHUBEPCUTET HHOCTPAHHBIX S3bIKOB U JEJI0BOH Kapbepbl

AHHOTAIUS

I'moGanbHble M3MEHEHUS B HAalleM OOINECTBE B MOCIEAHUE JECATHICTHS MMEIN BEChbMa IPOTHBOPEUNBBIC
MIOCJIC/ICTBHSA, KOTOPBIE BHIPA3MIINCH B M3MEHEHNH CTPYKTYPBI OOIIECTBA, KOTAa OONbIIasi YaCTh HACEICHHS CTPaHbI
OKa3aJlach B CaMOM HHU3y COLIMANBHON JeCTHHULBI. Pedb HIET B NEPBYIO Odepenb O MOSABICHUN TAKHX YA3BHMBIX B
COIIMAIBHOM IUTAaHE KaTeropusxX HaceleHUS Kak Oe3paboTHbIC, WHBAIHIBI, NMEHCHOHEPHI, ETH M MOAPOCTKHU3
Masioo0eCIIeUeHHbIX CeMeH, KOTOpble HEe HaxXOJAT HaJJIexalled TOANCPKKH B cdepe Typu3Ma, CO CTOPOHBI
rocyapcTBa M oOuiecTBa. B craThe NMpoBeNEH TIIATEIbHBIH aHalM3 COBPEMEHHOTO COCTOSHHS COLMAIbHOTO
TypH3Ma M OIpe/eICHbl BO3MOXHBIE ITyTH peali3allii CUCTEMHBIX IPe0Opa3oBaHuii B JaHHOI cdepe.

Kawuesble caoBa: CouuanbHBI TypU3M,COIMATbHBI NPUOPUTET, CTALMOHAPHBIC Jareps,3KOHOMHUYCCKas
TpaHCHOPMAIIMSA,TIOMA €  OTPAHUYCHHBIMH  BO3MOXKHOCTSIMH,MCIUKO—COIMAJbHAs M  [CHXOJOTHYECKAs
peabmnTamus.

ANNOTATION TO THE ARTICLE

This article is dedicated to the global changes in our society.In recent decades have had very contradictory
consequences, which have been expressed in changing the structure of society, when most of the country’s
population found itself at the bottom of the social ladder as well. It is primarily about the emergence of such socially
vulnerable categories of the population as the unemployed, the disabled, pensioners, children and adolescents from
low-income families who do not find adequate support in the field of tourism from the state and society. In the
article we tried to analyse the current state of social tourism and identified possible ways to implement systemic
transformations in this area.

Ae Yol G Vo G Vo
3AMAHAYU TYPUCTIK HHAYCTPUSHBI JAMBITY

Hypraza Aiicyiy Hypra3zaxei3sl
et Tinmep *xoHe icKepIlik Kapbepa yHUBEpcUTeTi, «Typu3M» MaMaHIBIFBI | — IIi KypC MarucTpaHThI
aysulu.nurtaza@mail.ru

AHHOTALIUA

Makanaza Ka3ipri HapblK 3aMaHbBIHIAaFbl TYPU3MHIH JaMBII KeJle jKaTKaH HETi3ri cajajapbl MEH HETi3Ti 3aMaHayHu
WHIYCTPHUSACHIHBIH KAPKBIHIBI JaMyBIHBIH MIHACTTEPI MCH ©3€KTi MAceleNepi KapacThIPbUIFaH.

3epTTey MoHI peTiHAe TYPU3MHIH KY3BIPETTUIIK cajlachlHa OaiJIaHBICTHI KYKBIKTaphl MCH HOpPMAJIaphl KOHE
TEXHUKACHI, HHCTUTYIIMOHAJIBIK HEMECe MYIJICNi Tapam Mocelelepi TalIaHFaH.

3epTTey HOTHXKECIHIC YKOHOMHUKAHBIH 0acThl callachl OOJBIN TAOBUIATHIH TYPHUCTIK KBI3BMETTIH JaMy JKOJAapbl MEH
TYypU3M callachlHIa 0acKapyIbl XKy3ere achIpyIbIH Ke3eHISPl jKOHEe TYPUCTIK aiMaKTapsl TYPaKThl 0OacKapaThiH
HIeTTiMIEP/IiH TYPBICTHIFBI TOJBIKTAl 3epTTEIreH.
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Heri3ri ce3mep: Typu3M, SKOHOMHKA, pEKpealyis, HHIYCTPUS, MHCTUTYLHOHANIBIK, SKOJOTHSJIBIK  SJIEMEHT,
TYPHCTIK pecypc.

ABSTRACT

The article deals with topical issues and challenges of the rapidly developing industry of modern tourism and the
main contemporary industries.

The subject of the research is the issues of the competencies of tourism related to the rights and the norms and
techniques, institutional or stakeholder issues.

As a result of the research, the ways of development of tourist activity and the stages of management in the field of
tourism and the correctness of the decisions that permanently control the tourist zones, which are the main branches
of the economy, are fully studied.

Key words: tourism, economy, recreation industry, institutional, ecological element, tourist resource.
3AMAHAYHU TYPUCTIK UHAYCTPUSHbI JAMBITY

Hypraza Ajicyiy Hypra3zaxei3sl
et Tinaep xoHe icKepIIiK Kapbepa YHUBEpcHUTeTi, «Typn3M» MaMaHIBIFEI | — IIi Kypc MarucTpaHThI
aysulu.nurtaza@mail.ru

AHHOTAIMS

Makanaaa Ka3ipri HapblK 3aMaHbIHIAFBl TYPU3MHIH JaMbINl KEJIe KAaTKaH HETI3ri canajgapbl MEH HEri3ri 3aMaHayu
WHIYCTPUSCHIHBIH KAPKBIHIIbI JaMYybIHBIH MIHICTTEPI MCH ©3CKTi Maceleiepi KapacThIPhLUIFaH.

3epTTey MOHI peTiHAe TYpPH3MHIH KY3BIPETTUTK CajachlHa OalIaHBICThl KYKBIKTAPhl MEH HOPMAlaphbl JKOHE
TEXHHUKACBI, HTHCTUTYILIMOHAIIBIK HEMECe MYIICIi Tapam Macelenepi TalaaHFaH.

3epTTey HOTUIKECIH/IE YKOHOMHUKAHBIH 0AcThbl Cajachl OOJBIN TAOBUIATHIH TYPUCTIK KbI3METTIH JaMy JKOJIapbl MEH
TYpHU3M callachlHAa 0acKapy/bl XKy3ere achIpyIblH Ke3eHIepl KOHE TYPUCTIK allMaKTap/bl TYpakThl OacKapaThiH
HICHIIMAEP/IIH AYPHICTBIFBI TOJBIKTAM 3EPTTEITCH.

Herisri ce3nep: TypusM, SKOHOMHKA, pPEKpealus, WHIYCTPHUS, WHCTHUTYLIHOHAIJIBIK, JKOJOTHSIIBIK  3JEMEHT,
TYPHCTIK pecypc.

ABSTRACT

The article deals with topical issues and challenges of the rapidly developing industry of modern tourism and the
main contemporary industries.

The subject of the research is the issues of the competencies of tourism related to the rights and the norms and
techniques, institutional or stakeholder issues.

As a result of the research, the ways of development of tourist activity and the stages of management in the field of
tourism and the correctness of the decisions that permanently control the tourist zones, which are the main branches
of the economy, are fully studied.

Key words: tourism, economy, recreation industry, institutional, ecological element, tourist resource.

KA3AKCTAH PECIHHYBJIMKACBIHIA TYPUCTIK ®UPMAJIAPJIA
HETEJIAIK TOKIPUBEHI KOJITIAHY AbI )KETIJLAIPY

Anambexoa Mynaup PaxmatniiaesHa
[Tenaroruka FeIIBIMIAPBIHBIH MArucTpi
et Tinumep >xoHe iCKepIlik Kapbepa YHUBEPCHUTETI
Moldir_kza@mail.ru

AHHOTAIUA
Typuctik Oer-OeliHeHI >XOFaprbl JEHreie KaJbINTACTRIPY YIIIH TYpPHCTIK (QupMaiapia COHFBI YJTiJeri

MEeTEeNAIK TOKIPUOSHI emiMi3zie KETUITIPYAl KoJaay OpPTAIBIKTapbIH YHBIMIACTBHIPY, COHIAN-aK IIET eJIJEeTi O3BIK
YJIrizieri KpI3MeT JeHreHiH eniMi3ie KOIIaHy, CaJlaHblH JaMyblHa BIKIAJ €TeTiH MYMKIHIIITIKTepAl apTTHIPaIbL.
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ANNOTATION

In order to form a tourist image at a high level, the organization of centers to support the improvement of the
country's latest foreign experience in tourist firms, as well as the use of the country's advanced level of activity
abroad, will increase the opportunities that contribute to the development of the industry.

Herisri ce3nep: crparrerus, Toxipude, TypuUCTIK Gpupma.

POLITICAL ASPECTS OF INTERNATIONAL TOURISM

et Tinpmep 'xoHe iCKepIIiK Kapbepa YHUBEPCUTETIHIH
ara okpITyHbIc Kapumcakos A.O.

AHJATIA:

byn makamama XanbslkapaiblK TYpU3MII JaMBITyFa dcep eTeTiH cascH (akTopiap MEH OJapAblH BIKHAl €Ty
epeKIIeNiKTepi KapacTeIpblianbsl, OpTaiblK A3us eNepiHIeri XanblKapaablK TYPU3MI TaMBITY Maceleliepi, CoHIai-
aK OJIapJBbIH TYpPH3M CallaChIHJIaFbl MEMJICKETTIK casicaThl TallaHabl. ABTOP XaJbIKapajblK TYPU3MIl JaMBITYAAFbI
MoceNeNnep i ey iH HeTi3ri >KoJIapbeiHblg Oipi peTiHge KOFaMbIK JUIUIOMATHS PECypCTapblH OENCeHl TapTy
KO3KapachIH YCTaHAbL.

Tyiiin ce3gep: xaJbIKapaJiblK TYpU3M, TYPHUCTIK TapTHIMJBLIBIK, XaJbIKAPAJbIK BIHTBIMAKTACTBIK, CBHIPTKBICAICH
UMUK, KOFaM/BIK JTUAIIIIOMATUS.

AHHOTAIIUA:

B nmanHOW crathe paccMaTpUBAIOTCS TOJMTHYECKHE (AKTOPBl W OCOOCHHOCTHM HX BIHMSHUS Ha pa3sBUTHE
MEKIYHAPOIHOTO TYpHU3Ma, aHAIM3UPYIOTCS MTPOOIEMBI pa3BUTHSI MEXIYHAPOAHOTO Typu3Ma cTpaH LleHTpanbpHON
A3nm, a TakKe UX rocyJapCTBEHHAS IMOJWTHKA B 00JACTH Typu3Ma. ABTOP MPUAEPKHUBACTCS MO3UIUN AKTUBHOTO
NPUBJICUEHHST PECYPCOB ITyOJIMYHON JUIIIOMATHH, KaK OJMH U3 OCHOBHBIX CIIOCOOOB pelLIeHHs! MpodieM B 00nacTu
Pa3BUTHA MEXIYHAPOJHOTO TypH3Ma

KiroueBble ci10Ba: MeXIyHApOAHBIN TypU3M, TYPUCTCKasl MPUBJIEKATEILHOCTh, MEXKTYHAPOIHOE COTPYTHUUECTBO,
BHEIITHETIOIUTHYCCKAN UMUK, ITyOJHYHAS TATUIOMATHS.

ABSTRACT:

This article discusses the political factors and features of their impact on the development of international tourism,
analyzes the problems of international tourism in Central Asia, as well as their state tourism policy. The author
adheres to the position of actively attracting public diplomacy resources as one of the main ways of solving
problems in the development of international tourism.

Key words: international tourism, tourist attraction, international cooperation, foreign policy image, public
diplomacy.

MMABJIOJAP OHIPIHJAEI'T TAPUXU MAHBI3bBI 5JKOFAPBI HBICAH/IAPBIHBIH,

TYPU3M JAMYBIHIAT'BI AJTATBIH OPHBI

JHunapa Jlayitke3sl EcumoBa
C.TopaiirsipoB aTeiHars! [1aBnonap MemnekeTTik YHUBEpCcUTETI
IL.F.K., KAyBIMAACTHIPBUIFaH mpodeccop I'eorpadus sxoHe Typu3M KadeIpachiHBIH MEHTePYIIiCi
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AHHOTALUA

Makanana [TaBnonap oOJBICHIHAAFEI TAPUXH MaHbI3BI )KOFAphl HBICAHAAPbIHA CHIIATTaMa Oepe OTBHIPHII, MICTEIIIK
TYPHUCTEP/IiH KbI3BIFYIIBUIBIFBIHA U OPBIHAAP/IBIH KaTerOpusIIaphl aHbIKTaIaabl. EpTic Mans! eHipinaeri Cakpanbab
OpBIHIApAbl aHbIKTay OOWBIHIIA CilaTeMenepre CYHEeHe OTBIPBIN, HBICAHIAPABIH TYPHU3MJEIl alaThlH OpHBIHA
FBUIBIMU TYpZe Heri3 Oepingi. ConpiMeH Katap, [laBionap eHipiHaeri KeHe OpbIHIApP, IIHU MaHbI3bI Oap HbICaHIap,
KWelli OpbIHAapFa TOKTajbIHAbl. [laBnonap eHipinzeri «[laBiaomap oONBICEIHBIH KHeJl reorpaduscel» x00achbIHBIH
JKy3ere achIpbUTyblHA OalaHBICTHI aHBIKTAJFAH HBICaHAapFa na cumarrama Oepirteni. JKammer [TaBmomap eHipi
TapUXH, KOHE KOHE KHelll OPBIHAAPABIH YCHIHBUIFAH Ti3iMi KWHAKTAJbIIN, ONAPABIH TYPU3M JaMYBIHIAFBl aJaThiH
poni GarananraH. COHBIMEH KaTap, TApPUXH MaHBI3bI JKOFAphl HBICAHAAP KOMETIMEH CaKpasbIbl TYPH3MAI JAMEITY,
OHIp/IiH TAHBIMIBUTBIFBIH apTTHIPY OOMBIHINIA OaFrajibl MAIIMETTEP OEpisireH.

ANNOTATION

The article describes the categories of attractions of foreign tourists, describes the objects of high historical
significance in the Pavlodar region. On the basis of references to the definition of sacral points in the suburb of
Irtysh, a scientific base was provided for the placement of objects in tourism. Besides, discussed ancient sites,
religious sites, holy places of Pavlodar region. Also the objects revealed in connection with the implementation of
the project “The Holy Geography of Pavlodar Region” will be described. In general, Pavlodar region summed up the
list of historical, ancient and sacred sites and their role in the development of tourism. In addition, valuable data on
the development of sacred tourism, raising awareness of the region are also provided with valuable objects.

Herisri ce3nep: cakpanbabl reorpadus, TApUXy HbICAHIAP, KHENi OPBIHIAP, CaKpallbbl TypusM, [laBnonap eHipi.

PERSPECTIVES OF USING OF THE SOCIAL MEDIA IN THE MARKETING WITHIN
TOURISM INDUSTRY IN THE REPUBLIC OF KAZAKHSTAN

BekbolatKair AkmaralSarsenova
Master of Science in Marketing and Strategy Candidate of Economic Science
Taraz Innovation and Humanities University Taraz Innovation and Humanities University
Kair_bekbolat@mail.ru Sakmaral887@gmail.com

ABSTRACT

In the new global economy the rapidly developing area of social media has a significant impact on business
sphere including the tourism industry. Despite the high popularity of internet-based resources and the increasing
number of researches on the social media application in business, there is still the lack of academic studies on this
issue in context of Kazakhstan. Cultural, educational, demographical, financial as well as political aspects have
high level of probability to strongly influence the success of the adoption of social media within the industry. This
study aims to explore the possible areas of application of social media as a marketing tool within the tourism
industry in the Republic of Kazakhstan. Also, the research performs the set of practical recommendations for the
tourism industry workers to provide greater value to customer and maximize its profits. Apart from the obvious
areas where the social media can be used such as segmentation, communication and promotion, the current
research shows the role of the social media as an important factor affecting the customer experience that gains the
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popularity inmarketing.

Keywords: Social media, demographic, Kazakhstan, tourism, internet, online
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ITPOI'PAMMHAS CTATBA «PYXAHHU KAHI'BIPY» KAK MEXAHWU3M PA3BUTUA
TYPU3MA B ’KAMBBLIICKOM OBJIACTH

Gulmira AKHATOVA, Cayne KYHI'YPOBA
Master, M.Kh. DulatyTaraz State University,
E-mail: omarova-69@bk.ru

AHHOTAIUA

Ommpasice Ha mporpammuyro ctateio [lepsoro Ilpesunenta PKH.A.Ha3zapbaeBa «B3risg B Oyayiuee:
MOJICpHU3AIMsl OOLIECTBEHHOTO CO3HAHMS», aBTOP  AHAIM3UPYET MEXaHM3MbI MOJEPHHU3ALUHU OOIECTBEHHOTO
CO3HAHMSl Ha OCHOBE MJCHM COXPAaHEHUS HaIMOHAJbHOW HMICHTHMYHOCTH. O030p  ucropuorpaduu, pa3BUTHA
00pa30oBaHysl, HAYKU U KYJIbTYpPhl B COBETCKUI MEPHOJ, MO3BOJISET aBTOPY JAaHHOHM CTaTbU CHAEJIATh BBIBOJ O TOM,
YTO B YKa3aHHOE BpeMs HMENIN MECTO CO3HATENIbHOE W3KUBAHME U YHHUYTOXKECHUE TPATULUN, WACONOTHYECKUN
KOHTPOJIb HAJ IYXOBHOW JXM3HBIO OOIIECTBA, MAaHUITYJHUPOBAHHE CO3HAaHMWEM, YHHUYTO)XKEHHE HHAKOMBICIHS Ha
HNPOTSHKEHUH BCErO ABAJLATOTO BeKa. ABTOp CTaTbU IAeT ONpPENENICHUE MOHATHIO «HALMOHANbHAS UACHTUYHOCTD,
MPOBOJIUT aHAJIN3 JAHHOTO MOHATHA B nepuoj cymectBoBanus CCCP, moka3plBaeT, Kak M3MEHUIIOCH COAEPIKaHHE
JAHHOTO TMOHATHUS B IEPHOJ HE3aBUCHMOro cymecTBoBaHMs Ka3zaxcrana. B Xxoge aHammsza  HallMOHAJIBHOU
UCHTUYHOCTH aBTOP BBIABISET CYUIHOCTh HAIIMOHAJIBHO-TEHETHUYECKOro KOJa M JOKa3bIBAeT, YTO JaHHBIH KOJ
ABJISIETCA CTEpKHEM, COCOUHSIOIIMM MpOLUIOe, HacTosllee M Oynymee Kasaxckoro Hapopa. IlocpeactBom
COTIOCTAaBUTENIFHOTO aHAIM3a AaBTOP MPOCIEIUIAa SBOJIIOLHUIO MOHIATHUSA «HAIlMOHAJIbHAs HMACHTHYHOCTHY, OXBATUB
MepuoJ ¢ Havana JBaJlaToro Beka Mo HacTosmee Bpems. Ilo MHEHuIO aBTOpa CTaTh, B HACTOALIMNA IEpHO,
HayMHas ¢ MOMeHTa oOpeTeHus Ka3axcraHoMm HE3aBUCHMOCTH, B PecIyOJIMKe HauyalluCh IPOLECChl HAIIMOHABHO-
KyJIBTYpHOTO BO3poxaeHus. CyIIHOCTh  HAIlMOHANBHOTO BO3POXKICHMSA packpbiTa B crathe Jlumepa Haruw,
OpUEHTHUPOBAHHOI Ha BO3POXKAECHUE NYXOBHBIX LEHHOCTEH Ka3aXCTaHIIEB, B YACTHOCTH, HAIIMOHAJIBHON KYIbTYPHI,
Tpaauui, oObdaeB M OOPSAIOB, HAMOHAILHON MAEHTHYHOCTH. B cOoXpaHeHMH HAIlMOHAIBHOW WAEHTHYHOCTH
aBTOP OTBOJAUT OCOOYIO PpOJIb Pa3BHUTHIO S3bIKAa KaK OpraHa HAI[MOHAJIBHOTO CaMOCO3HaHUS. B 3Toil cBA3M cMeHa
anaBuTa MMEET BaXKHOE 3HAUEHHWE. ABTOP TaKKe INPHUXOAUT K BEIBOLY O TOM, YTO MEPEX0J{ Ka3axCKOTO MHChMa
Ha JIATHHUITYy, O KOTOPOM pedb uaet B ctatbe [lepsoro [Ipesmaenta PK H..A. Ha3ap6aeBa, BHeceT BECOMBIN BKIIaJ
B Jeno coOmmkeHus KaszaxcraHa ¢ TIOPKOS3BIYHBIM MHPOM, a TaKXKe  Ha IOBBIIIEHHE TIOOATbHOM
KOHKYPEHTOCIIOCOOHOCTH Ka3aXxCTaHIEB U Pa3BUTHIO TypusMa B KazaxcTane.

B 3axroueHuun aBTOp NOAYEPKUBAET, YTO IOCTHIKEHUE OCHOBHOM Lienu, KoTopyro Jlunep Hauuu craBut
nepes  pecimyONMKOW BO3MOXKHO MPH  «IIPUMHPEHHM TIOJIFOCOBY» - COBPEMEHHOI0 IJIOOANBHOTO MHpa H
HALlMOHAJILHOTO - FEHETUYECKOrO KOJa.

DEVELOPMENT OF TOURISM IN KAZAKHSTAN WITHIN THE FRAMEWORK OF
THE « SPIRITUAL RENEWAL» PROGRAM

ANNOTATION

Relying on the program article by the country’s head N.A. Nazarbayev “Glance at the future:
modernization of the social consciousness”, the author analyzes social consciousness mechanics of modernization
on the basis of national identity idea maintenance. Historiography overview, education, science, and culture
development at Soviet times allows the author of this article draw the conclusion that conscious elimination and
tradition destruction, ideological control on the spiritual life, conscious manipulation, dissidence destruction were
taking place during the whole 20th century. The author of the article gives a definition to a concept of “a national
identity”, conducts analysis of the given concept, in the period of the USSR existence, and shows how the content
of the given concept has changed during the period of Kazakhstani independent existence. The author, during the
procedure of analysis, elicits the essence of national genetic code and proves that the given code is a core which
links past, present, and the future of the Kazakh nation. The author has observed the “national identity” definition of
evolution through competitive analysis covering the period from the beginning of the twentieth century to present



times. In the opinion of the author of the article, the process of national - cultural revival have started in the republic
at that time since Kazakhstan got the independence. Existence of national revival is revealed in the article of the The
firstpresident of Kazakhstan Republic which focuses on spiritual customs revival of the Kazakhs values, particularly
the national culture, traditions, customs and ceremonials and national identity as well. In order to maintain the
national identity, the author gives a main role to the development of the language as a body of national self-
consciousness. This way the alphabet change has a significant role. The author also concludes that the conversion
from Kazakh alphabet to Latin, which is discussed in the article by the country’s head, N.A. Nazarbayev, will
contribute significantly in the approach of Kazakhstan to Turkic world. In the conclusion, the author highlights that
the achieving of the main goal, which is put in front of the public by the Leader of the Nation, is possible at
“conciliation of poles” —a modern global world and national-genetic code.

Key words:,revival, national culture, national identity, globalization, oven prices.
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KA3AKCTAHJIA TYPUCTIK WHIYCTPUSIHBI JAMBITY IBIH AJIFBI IIAPTTAPBI
"KOHE OHBbI SJKOHOMHUKAJBIK KOJIJIAY

Mounparaesa JIuga MxnacoBHa
M.X.[dynatu atbiHars! Tapa3 MEMIIEKETTIK YHUBEPCUTETI, MATUCTP
E-mail:mlida_1973@mail.ru

AHHOTaLUA

Byrinri Tagna, )xahanmaHy yaepici apkachlHIa, SIeMIIK 9KOHOMHKaIa Typu3M OacThl peimiH OipiH aTKapar
otelp. Jymmexysimik Typucrtik ¥YieiMubsiH (ATY) mepekrepiHe Ha3ap aymapbll Kapacak, TYPH3MHEH TYCETiH
NalaHblH OpacaH 30p eKeHAIriH Kepim oTeipMbI3. TinTi TypH3MHEH TYCKEH TaObIC MyHail, MyHail eHiMAEpi KoHE
ABTOMOOWJIb SKCIIOPTBHIHBIH TaOBICBIHAH KEHiH TYpaKThl YIIIHINI OPBIH/IA €KEH/IT Al ThIIBII KeJe/i.

CoHpaii aneMJiK TYpUCTIK UHIYCTPHUSJIAFbl KOJ JKETKEH J>KETICTIKTEep/i Kepe OTBIPHIIN, Oi31iH eniMizae ne
TYPU3M/II AAMBITYABIH KQKETTUIIr TYBIHAAWTHIHIBIFGl 3aHABUIBIK. EIIMI3/IH HApBIKTHIK KOHOMHUKAFa ©TKEHJIrH
JKOHE OJIEMIK eJJIEPMEH KapbIM-KAThIHACTAPBIHBIH AapPTKAHABIFbIHA OalIaHbICTBl TYPHUCTIK HMHIYCTPHUSHBI
YHBIMIACTBIPY IBIH HAKThI Ke3€HIHIH OacTanFaHIbIFbl 1ayChI3.

3epTTeyAiH MakcaThl JKePriTKTI JIEeMallbIC OPBIHAApPHl MEH MapIIpyTTapAarbl TYPHCTIK 3KCKYPCHSIBIK
KbI3MET KOpCeTy MeKeMellepi aTKapaTblH >KYMBICTApPBIH aHBIKTAy. 3epTTeyle JAeMajbic OpBIHJAPBIHIAFHI
TYpHUCTEpre, MOACHH-TAHBIMIBIK, cayJa KbI3METTEpiH KOpCETEeTiH MEeKeMeNepAiH, MaTepHall/IbIK-TeXHUKAIBIK
Oazamapapl Kypy JKoHE TypusM cdepacklHa OUTIKTUIr JKOFapbl MaMaHAap NaibIHAAHTBIH MeKeMeJIepaiH
(yHKIMATIapB! aHBIKTAII b,

Kazakcrania TypHUCTIK MHAYCTPUSHBI JaMbITYABIH aJfbl IIAPTTapbl JKOHE OHbI YKOHOMHKAJBIK KOJIJIay
Ka)XKETTIJIr KapacThIPbULIBL.

Kiarrik ce3aep:TypusM, TypuCTIK HHIYCTpUS, MOJCHH-TAaHBIMJIBIK, cayJda KbI3METTEpPiH Kepcery,
TypHU3MIe MaMaHJIap JailbiHaay, TYPU3MAl SKOHOMHUKAIIBIK KOJIIAY.

HCIOJb30BAHUE AYJINUOTUI0B JIJISI HOBBIIIEHWUS TYPUCTCKON
MPUBJEKATEJIBHOCTH )KAMBBLIICKOH OBJIACTH

Haranbsa YepHsiBckas
Tapasckuii rocynapcTBeHHbl yHuBepcuteT uMeHu M. X. [lynaru, K.T.H.
E-mail:chnp.tarsu.kz@gmail.com
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Tapa3sckuil rocyapcTBeHHbIN yHuBepcuteT uMmenu M. X Jlynatu, maructp
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AHHOTALIAS

CeronHsi TYpUCTBI aKTUBHO OCBAaWBAaIOT HOBBIE TEXHOJIOTWMH, AOCTYNHBI MHTEPHET M Smart-TEXHOJOTMH MOTYT
00eCIeYnTh BBICOKHI ypOBEHb yNOOCTBA, MHTEPAKTHBHOCTH W IEPCOHANU3ALUM YCIyT. BoibmHMHCTBO 00BEKTOB
KyJBbTYPHOTO HAacJeIMs TakXKe HaXOIITCs B Ipolecce Mepexoja OT TPaIHLHOHHON TypHCTHYECKOH CTPYKTYPHI K
MHTEIUICKTYyaJIbHOM, OJaromapsi BKIIOYCHHIO HH()OPMAIIMOHHO-TENEKOMMYHHUKAIIMOHHBIX — TEXHOJIOTHH B
(usnveckyro HHQPACTPYKTYPY.

OIHMM U3 NEPCIEKTHBHBIX BAapUAHTOB PA3BUTHS CUUTAETCS MCIOJIB30BaHHWE OOHOBJICHHBIX BEPCHIl ayAHOTHIOB,
pacnpocTpaHseMbIX HE TOJBKO B BUJE CIICLUAIBHBIX YCTPOMCTB, HO M B (popMare MHTEPHET NPHIOKEHHH IS
cMapT(OHOB. AYAMOTHIBI IIMPOKO PACIPOCTPAHEHbI 32 PyOEKOM M C pa3BUTHEM Typu3Ma OHHU Bce Ooublie
nosiBisitores B Kazaxcrane. OfHUM U3 MPEUMYILECTB ayAMOTHIOB SBILSIETCS MOTyYCHHE MEPCOHATU3UPOBAHHOTO
00pa30BaTEIbHOTO OIBITa B CBOEM COOCTBEHHOM TEMIIE.

Llenbro MccIe0BaHuUs OIPEAEICHO N3yYeHNE COBPEMEHHOTO PhIHKA U BOCTPEOOBAHHOCTH ayJHOTHIOB PA3IMYHOTO
¢dopmara, B TOM 4Hciie MOOMJIBHBIX NPWJIOKECHUH AJISI NOBBINIEHHS TYPUCTCKOW INPHBJIEKATEIHHOCTH pernoHa. B
paboTe ompeneNeHbl OCHOBHBIC JpaiBepbl pHIHKA pa3paboTKH MOOHMJIBHBIX TNPHIOKCHHH M IOCTaBIINKH
HOPTATUBHBIX ayJHOTHIOB.

[opraTiBHBIE ayAHOTUABI SIBISIOTCS ONHHM H3 CEPBHCOB M OOBIYHO INPEAOCTABIAIOTCA 3a OTHCIBHYIO IUIATy.
PaccMOTpeH phIHOK COBPEMEHHBIX MOOHMIIBHBIX SKCKYPCHOHHBIX IIPUIIOKESHHUH, BBIBICHBI KaK IPEUMYILECTBA, TaK H
HEKOTOpble 0O0INMe HEeJOCTaTKU - HENOJHBIH 00beM HH(OpMAaIuu, cnocod Mojadyd M OTCYTCTBHE HWHTCPAKLIHUH.
Vcnonp3oBaHue aynuoTHIOB TYPHCTaMH, a TaKKe M HMX INPEHJIOKCHHE CO CTOPOHBI TYPUCTHYECKUX (HPM
MMpouCXoauT HE CTOJb AaKTUBHO, UYTO MOATBEPXKAACTCA TMPOBEACHHBIM B XOJ€ HCCICAOBAHUA OIPOCOM
npejcTaBuTeNicii TyphupM U caMuX TYypHCTOB, HaXOISIUXCs B ropone Tapas. B cTaThe aHATU3UPYIOTCS MPUUNHBI
HU3KOI'0 UCIIOJB30BaHUA ayAUOTHUI0B, IOATBECPKAACTCA MHOFO(byHKHI/IOHaJ'H)HOCTL ayanuoruaoB, paCCMaTpuBarOTCA
MYTH YJIydllIeHHs X (yHKIUOHAIBHOCTH (YAOOCTBO MCIOJIb30BAHMS, HHTEPAKTUBHOCTh M COLIMANIbHBIE (DYHKIHHN),
B TOM YHCJIE JUIsl pa3pabOTYMKOB IIPOTPAMM.

KnaroueBble ciioBa: ayauorua, TOpTaTUBHBIE ayIdWOTHIBI, MOOUJIbHBIE NPUIIOKCHUA  IJIA BKCKprHﬁ,
HCIOJIb30BaHUC ayJUOTHUI0B, OOBEKTHI KYJbTYPHOT'O HaCJICAUs, Smart'TypI/BM

THE USE OF AUDIO GUIDES FOR INCREASING THE TOURIST
ATTRACTIVENESS ON THE EXAMPLE OF THE ZHAMBYL REGION

Natalya Chernyavskaya
M.Kh.Dulaty Taraz State University, PhD
E-mail:chnp.tarsu.kz@gmail.com

Valery Yashinsky
M.Kh.Dulaty Taraz State University, master
E-mail: v_ler_a@mail.ru

ABSTRACT

Nowadays, tourists are actively recognizing new technologies; available Internet and smart technologies can provide
a high level of convenience, interactivity and personalization of services. Most cultural heritage objects are also in
the process of transitioning from a traditional to an intellectual tourism structure, due to the incorporation of
information and telecommunications technologies into the physical infrastructure.

One of the promising development options is using updated versions of audio guides, distributed not only in the
form of special devices, but also in the format of Internet applications for smartphones. Audio guides are widely
distributed abroad and with the development of tourism, they are increasingly appearing in Kazakhstan. One of the
advantages of audio guides is to get a personalized educational experience at your own pace.

The aim of the study is to learn the current market and the demand for audio guides of various formats, including
mobile applications to increase the tourist attractiveness of the region. The paper identifies the main drivers of the
mobile application development market and suppliers of portable audio guides.

Portable audio guides are one of the services, which are usually provided for a fee. The market of modern mobile
excursion applications is considered; both advantages and some general shortcomings are revealed - an incomplete
amount of information, a method of presentation and the absence of interaction. Using audio guides by tourists, as
well as their offer from travel companies, is not so active, as evidenced by a survey of representatives of travel
agencies and tourists in the city of Taraz conducted during the study. The article analyzes the reasons of low use of
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audio guides, confirms the multifunctionality of them, and discusses ways to improve their functionality (usability,
interactivity and social functions), including for program developers.

Key words: audio guide, portable audio guides, mobile apps for excursions, using of audio guides, cultural heritage
objects, smart tourism

LY OHIPIHIH TAPUXU OPBIHJAAPBIH JAMBITY

Toneyosa Aitnam UmanajimHa
«Kibek xompl MekTen-nuneiiiy KMM, Iy kanacer
Ainash_toleuova@mail.ru

AHHOTAIIA

Kasakcran xepi epre 3amanaapaaH Oepi OTBHIPHIKIIEI MOICHUETTIH Maiga O0IFaH KOHE OHBIH JaMbIFaH aiiMarbl.
Omapneie imiage ayHuere oirimi ¥Yuel JKiOex >KONBIHAAFel OipHeEIIe TYPKI MEMIICKETTepIiH acTaHAchl OONFaH
Adpacunab, byxapa, O3kenn, Cyxab xoHe banmacaryH xanmamapsl. OKiHINIKe Kapai, OyT KamagapAblH KOIIIUTTiHIH
OpHaJacKaH >KepiH aHbIKTay ©Te KUBbIHFa COFBIN KYp. Ecki KamanmapzpiH, OekiHicrepnin opeiaaapsl 1y, Tamac
©3CH/ICPIHIH AKANTAPBIHIA apXCOJOTHSIBIK SCKEPTKILITEeP KYHIHE CAKTaNbIN KeAreH. Me3risl aFbIMBIMCH OJIAP IbIH
KOIIIIri ©3[epiHiH aFaliKbl aTtaylapblHAH aibIpbUTFaH. bisre oy kKanamap KyM, cas, TONbIpAaK OacKaH YJIKEHII -
Kinniii tedesnep KyiiHze, ChIpbl ablIMaraH KYHiH/e KeJil KeTKEH.

CoHpaii jxepacThlHAA KanraHaapAblH Oipi omemre oWrimi Tapuxu banacaryH kamacel. OHBIH Kall jxepze
OpHaJIaCKaH aHBIKTaYMCH HIBIFBICTaHYIIBI FaubiMaap X1V racelpabiH OaceiHaH Oepi aitHanbicyasl. bamacaryn bateic
Typik KaraHAaTHIHBIH OacTBl acTaHACHI, CasiCH, SKOHOMHKAIBIK JXOHE PYXaHH MOJICHUCTHIH OPTANBIHBI OOJFaHBI
Tapuxu nepekrepnaeH Oenrimi. CoHABIKTaH Ma bamacaFryHHBIH TypraH JKepiH aHBIKTAyIbIH TapUXH Ja, FEUIBIMH 1A
30p MoHi 0ap eKeHiH ecTe caKTarl, OHBI i3[IeyTe Ko KOHUT OOiHIi.

OTKeH TapuXbIMBI3IBI OiMMel OYTiHTI TIpNiriMi3miH KacweTiH Oaranail anMalMBI3, al OHCBI3 EPTEHIi
OMIpIMI3IiH ce3iHy Ae¢ KUBIH. TapuXChl3 XalbIK XOK, MOICHHUETCI3 €Nl Ke3JeCHeimi, Kaaplp - KacHeTCi3 JKep
6onmaiinel. Bykin mexipeni bamacaryH KalnachIHBIH TAPUXbI, TAMBIPBI TEPEHJIC )KATKAHBIH JKAaKChI O1J1eMi3.

XaIbIKThIH TapuXbl, MOACHHUETI, JYHHE TaHBIMBLTIPUIUIIK aFbIMbl OipTyTac nyHue. COHABIKTaH, OapibIK
JIEpEKTep/i 3epTTeN, KYMHUs ChIPJApBIH alllbIll, TAPHUXH ECKEPTKIIl PETIHJAC >KAHAPTHUIYbIHA BIKMAJ €Ty YIIiH
OipIiraMa >KyMBICTap Kacajibl.

Herisri ce3nep: Y1 XKiOek k05161, apXeonorusuIblK eckepTkilurep, batsic Typik MeMIekeTiHiH acTaHajIapbl,
reorpadusIbIK aTayiaap, OpTarachpJBIK Kajajap, MoJianap, OekiHicTep, capaiiap, TYpaKThl MEKEeHJEp, TYPHU3M,,
OroKeT, TaOBIC, MATPUOTH3M.

DEVELOPING OF HISTORICAL PLACE IN SHU REGION

Ainash Toleuova
“Zhibek zholy school-lyceum”

ANNOTATION

Kazakhstan is a developed and developed region of ancient culture. Among them are Afrasiab, Bukhara,
Uzgen, Sujab and Balasagun, the capital of several Turkic statas on the Great Silk Road. Unfortunately, most of
these cities are difficult to locate . Places of ancient cities, fortresses have been preserved as archeological
monuments in the Chu and Talas rivers. Periodically, many of them have lost their original names. We have come to
these cities in the form of sand, clay, and, sand-climbing clay.

One of the underpassesis the world - renomned Balasagun city. Orientalist scientists have been exploring since
the beginning of the XIV centuary, determining where they are located . Historically, Balasagun is the main capital
of the Western Turkic Kaganate , a center of political , economic and spiritual culture. That is why , | have come to
my senses as to the fact that the dating of Balasagun is historically and scientifically important , and | have
given much attention to its search .

Without knowing our past history , we can not appreciate the quality of our present life , without which it is
diffcult to feel our future. There is no history without a people without a culture ,and no dignity is a place of honor.
We know the history and history of the entire history of Balasagun.
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The history ,culture ,world-wide knowledge of the peolple , the flow of life is a common world . So I think
some work has been done to study all the data, to reveal secrets and to be updated as historical count.

1y OoHIPIHIH TAPUXHU OPBIHAAPBIH JAMBITY

AHHOTAIUA

Kasakcran xepi epre 3amanmapaaH Oepi OTBHIPHIKIIEI MOIEHUETTIH Haia O0FaH KoHE OHBIH JaMbIFaH aiiMarbl.
Omnapaple imiHge ayHuere ourim ¥usl JKiOGek j>konbIHAAFBI OipHeIIe TYPKI MeMJIEKETTEepIiH acTaHachl OoJFaH
Adpacuad, byxapa, O3kenn, Cyxab xoHe banacaryn kananapbl. OKiHinKe Kapail, Oy KajgaaapablH KOIIIUITiHIH
OpHaJacKaH >KepiH aHBIKTay ©Te KUBIHFa COFBIN XXYp. Ecki kamanmapzpid, Oekinicrepnin opsaaapsl Ly, Tamac
©3CH/IEPIHIH aJKaNTapbIH/Ia apXCOIOTHUIBIK €CKEPTKILITEp KYHiHAE CaKTaNbIN KelreH. Me3rii aFbIMbIMEH OJIapblH
KOIIIJIri e3epiHiH aFaliKpl aTaylapblHAH albIpbUIFaH. bisre oy kanamap KyM, cas, TONBIpAaK OacKaH YJIKEHII -
Kinniii tebesnep KyHiHze, ChIpbI abliIMaraH KYHiH/e KeJil KeTKEH.

CoHpail >xepacThIHAa KaJFaHAApOelH Oipi omemre oirimi Tapuxu bamacaryH kamacel. OHBIH Kail Jkepie
OpHaJIaCKaH aHBIKTAYMCEH HIBIFBICTaHyIIHI FajusiMaap X1V raceipabiH OackiHaH Oepi aitHanbIcyasl. bamacaryn bateic
Typik KaraHaTHIHBIH OAacThl acTaHACHI, CasCH, SKOHOMHKAIBIK JXOHE PyXaHH MOJICHUCTHIH OPTAJIBIHBI OOJFaHBI
Tapuxu aepexrepaeH Oenrini. CoHIpIKTaH na bamacaFyHHBIH TypFaH JKEpiH aHBIKTayIbIH TApUXH 1a, FUIBIMH Ja
30p MoHi 0ap eKeHiH ecTe caKTall, OHBI i3[IeyTe KO KOHUT OOTiHIi.

OTKeH TapuXBIMBI3IBI OiMMeld OYTiHTI TIpNiriMi3miH KacWeTiH Oaranaifi anMalMBI3, al OHCBI3 EPTEHIi
OMIpIMI3JiH ce3iHy Je KHbIH. TapHuxchl3 XallbIK JKOK, MOJCHUETCI3 e Ke3lecleii, Kaablp - Kacuerciz xep
6onmaiinel. Bykin mexipeni bamacaryH KalnachIHbIH TAPUXbI, TAMBIPBI TEPEHJIE )KATKAHBIH JKAaKChI O1J1eMi3.

XaInbIKTBIH TapuXbl, MOACHHUETI, AYHHE TAaHBIMBLTIPLIUTIK aFbIMbl OipTyTac nyHue. COHABIKTaH, OapibIK
JIepeKTepl 3epTTeN, KYIHs CHIpJIApbIH allblll, TAPUXH ECKEPTKIll PETiHAE >XaHAPThUIybIHA BIKMAl €Ty YIIiH
OipIraMa >KyMBICTap JKacajibl.

Heri3ri ce3nep: Y1 JKiGex >koJbl, apXeOJIOTHSIIBIK ecKepTKimTep, bateic Typik MeMIeKeTiHiH acTaHalaphl,
reorpadusIbIK aTayiaap, OpTarachIpiIBIK Kajajap, MoJyianap, OekiHicTep, capaiiap, TYpaKThl MEKEeHJAEp, TYpHU3M,,
OromKeT, TaOBIC, MATPUOTH3M.

SMART-TECHNOLOGIES IN MODERN EDUCATION

Aoumesa O.T.
Ipogheccop, 0okmop uckyccmeosedenus kaghedpvi Xyooxcecmeennoe oopasosanue, KazHITY um.Abas
artbura@gmail.com

AHHOTAIUA

B cratbe paccMaTpuBarOTCA HpO6J’IeMLI HCIOJIB30BaHUA UHTCIIIICKTYaJIbHBIX HH(bOpMaL[I/IOHHI)IX TEXHOJIOTHH B
00pa3oBareibHOM TIpoliecce. B COBpEMEHHBIX YCIOBHUSIX BO3HHKAET HEOOXOIUMOCTh CMapT-00pa3oBaHUS Kak
€CTECTBEHHOW TEHJEHIIMHM B COBPEMEHHOM TJI00AIbHOM 00pa30BaHMU: TMOKOCTh 0Opa30BaHUs B MHTEPAKTHUBHBIX
00pa30BaTeNbHBIX CPEAax; MePCOHANN3AIMS U aaanTanus o0y4eHust; CBOOOMHbII HOCTYI K KOHTEHTY BO BCEM MHpE.
CmapT-00y4eHHs JOCTUTAeTCsl 3a CUET HCIOJb30BAaHHUS TEXHOJIOTMYECKUX HHHOBaImii u MHTepHeTa, KOTOPBIi
MPEOCTABIIICT CTYACHTaM BO3MOXKHOCTH IMPUOOPETCHUS MPOGECCHOHATBHBIX KOMIIETCHIIMH Ha OCHOBE CHCTEMHOTO
MHOTOMEPHOTO BHJICHHWS W W3YYCHUS JUCIUIUIMH C YYEeTOM HUX CJIOXHOCTH W HENPEPHIBHOTO OOHOBJICHUS
COJCPIKAHUA. HHTGHHCKTyaﬂBHaﬂ cpeaa it CTYACHTOB: MHTCIIICKTYaJIbHAsA, MEKIANCIUIUIMHAPHO-OPUECHTUPOBAHHAA
oOpasoBarenbHasi cucTeMa HenpepbiBHOro ooOpaszoBanusi (Illkona, By3, KoprmopaTuBHOE OOyueHHE): — aJanTHBHAs
oOpa3oBarenbHasi mporpaMma, MmopTOJIHO; AOMOJHUTEIbHAS HHPOPMALUSI O CTYICHTAX;TEXHOJOTHS COBMECTHOIO
00y4eHHS — CO3/IaHue 3HAHUM.

KiroueBble cjI0Ba: CcMapT-TEXHOJIOTHH, WH(GOPMAIMOHHBIE TEXHOJIOTHH, VHTepHET, HEeIpephIBHOE
o0OpazoBaHue, TEXHOJIOTHYECKHE HHHOBALMHU, MOPT(HOIIHO.

ANNOTATION

In this article, the author discusses the problems of using Smart information technologies in the educational
process. In current conditions there is a necessity of smart education as a natural trend in contemporary global



education: flexibility of education in interactive educational environments; personalization and adaptation of
learning; free access to content worldwide. Smart learning is achieved through the use of technological innovation
and the Internet, which provides students with the opportunity to acquire professional competences on the basis of a
systematic and multidimensional vision of the study subjects with regard to their complexity and continuous content
updates. Smart environment for students: smart, interdisciplinary-oriented educational system of lifelong education
(school, University, corporate training): — adaptive educational programme, portfolio; more information about
students;technology of collaborative learning — creation of knowledge.

Keywords: Smart-technologies, information technologies, Internet, continuous education, technological
innovations, portfolio.

TOHIPJIIK JAIH — TYPKI XAJIBIKTAPBIHBIH MOJEHHN OPTAK MYPACHI, OHBIH
BYI'THI'TI TAHAAYBI TAHBIM/IBIK-9CTETUKAJIBIK KOPIHICI

Abunmesa O.T.
PhD, ©neprany moxropsl, kaym. IIpodeccop

Kamanodek I'yninana
6M041600 —«OHepTany» MaMaHABIFBIHBIH | Kypc MarucTpanThl, AGaii ateiHnarsl Kaz¥ 11y
Zhamalbek.danaaa@mail.ru

AHJATIA

Byn makamama onmemHIH TepTTeH Oip Oeriri ycTaHATBIH WCIaM MiHIHIH ©HEPMEH OalIaHBICHI TYpaibl ce3
KO3FaiiTeiH Oomambl3. [liHHIH ©Hepre THTI3TeH BIKIAJbI, OJNApAbIH ©3apa KapbIM-KATBIHACHI JKAHIBI JKOHE [Ie
OciiHeniey eHEpIMEH Koca JiHHIH jka30a oacOMeTiHe ICTUII3TeH OCepiH TalKblIaiMbi3. [[iHM eMIpIiH JKoHe
KYHIEJIKTI TYpMbIC — TIPIIUTIKTIH CHUOATThl OeNrijiepiH aHbIK Oepe OTHIPBIN, MYCBUIMAH KOPKEM CYpETiHIH
mebepiepi, pyxaHH - OHETelliK OarbIThl 0ap, ©3 MOHEPIIriH aWIIBIKTAIl, OHBIH KOMITO3UIHUACH Oiperei oiaysiH
epeKIlle TePeHIIIrIMeH, CaHaIbl IIBIHAWBIIBIFBIMEH €pEKIIeIICHTIHI JKaliabl Ol KO3FaablK. [ yMaHUCTIK uaeannap,
orapbl VcaaMaplK pyXaHWIBIK, OLTiMre JereH KYLITapiblK, aKbUIIBIH KyaTThl KYIIi, 9JEMUTIK IE€H KOpIllaraH
QNIEMHIH opaTyaHJBUTBIFBIH TaMalllanay KaOireTi — MiHe Oyiap, MYCBUIMAaHIapaKbIH KepceTe OUIreH Macelernep
OOJIBITT TaOBLIA L.

Tyiiin ce3nep:oHep, AiH, UCIaM OPKEHHETI, KOPKEM OeiiHeley, MOJICHUET, UCliaM JIiHi, 91e0H1eT, JiHU JacTaH,
KapBbIM-KaThIHAC, BIKIAJIIACTBIK.

ANNOTATION

In this article we will analyze the reflection of art in Islam, the revival of its genres in the eastern countries and
the advancement. Islam is the youngest and second largest adherents, a world monotheistic religion in which art
flourishes every year. In the article we will consider art in a broad aspect, not only in painting but also in the
reflection of Islam in Kazakh folklore.

Key words:religion, art, interconnection, Eastern culture, Islam, Islamic culture, folklore, reflection.
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3AHATOCTD B COEPE TYPU3MA KA3ZAXCTAHA

k.9.H. poneHT Cmarynosa K.P., Tapasckuii 'ocynapcrsennsiii Yuusepcuterum. M.X. Jlynatu
MarucTp 3koHoMuKkH baity3akoal .U., Kazaxckuii YHuBepcureT MexxyHapOAHBIX OTHOIIEHUI 1 MUPOBBIX SI3BIKOB
nM. AObUTaii xaHa



3aHATOCTh HACEJICHUS SIBIISIETCS] OTHON M3 3HAYMMbBIX XapaKTEPUCTUK SKOHOMHKH, a TaKkKe 0JI1arococTosHUS Hapo/a.
[TpoGriema 3aHATOCTH TPYNOCIOCOOHOTO HaceNeHHs paccMaTpUBaeTCs Kak OJHa W3 Hambojiee BaXKHBIX, TaK Kak
HanpsMyl0 CBs3aHa C TIEPCIEKTHBAMHM COLMAJIBHON CTAaOMIBHOCTH TOCyJapcTB. locynapcTBeHHash MOJIHUTHKA
3aHSATOCTU HACEJICHUS] — 3TO YacTh COLHAIbHO-?KOHOMHYECKOH MOJMTHKH Pa3BUTHS CTpaHbl Bo MHOTMX cTpaHax
TYpU3M WrpaeT 3HAYUTENbHYIO pOib B (OPMHUPOBAHHUM BAJIOBOTO BHYTPEHHETrO IPOJIYKTa, CO3JaHUU
JIOTIOJTHUTENBHBIX pabounX MecT M 00eCIeYeHNH 3aHATOCTH HacedeHus. Typu3M OKas3blBaeT OrpPOMHOE BIMSHHE Ha
TaKHe KIFOYEBBIC OTPACIH YKOHOMHKH, KaK TPAHCIIOPT U CBSA3b, CTPOUTEIIBCTBO, CEIBCKOE X03SIHCTBO, IIPOM3BOJICTBO
TOBapOB HApOJHOTO MoTpebienns u npyrue. Typucrudeckas cdepa — 3To cBoeoOpasHbIN KaTaau3aTop COLUAIBEHO-
9KOHOMHYECKOT'O Pa3BUTHS CTPAHBL

B Kazaxcrane TypusM HaumHaeT pa3BuBaThcs. CTpaHa pacronaraeT OOJIBIIMM IOTCHIMAJIOM IS BCEX BHIOB
Typu3Ma W pa3BUTHE ITOH OTpaciM MMeeT pellalollee 3Ha4YeHHe 11 PhIHKA TPyJa W 3aHATOCTH HACeJCHHS
pecITyOIHKH.

EMPLOYMENT IN THE FIELD OF TOURISM IN KAZAKHSTAN

Employment is one of the significant characteristics of the economy, as well as the welfare of the people. The
problem of employment of the working-age population is considered as one of the most important, as it is directly
related to the prospects of social stability of states. The state employment policy is part of the country's socio-
economic development policy. In many countries, tourism plays a significant role in shaping the gross domestic
product, creating additional jobs and providing employment for the population. Tourism has a huge impact on such
key sectors of the economy as transport and communications, construction, agriculture, production of consumer
goods and others. The tourism sector is a kind of catalyst for the socio-economic development of the country.

In Kazakhstan, tourism is beginning to develop. The country has great potential for all types of tourism and the
development of this industry is crucial for the labor market and employment of the population of the republic.
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KAMBbLLJ OBJIBICBIHJA IIIKI TYPU3MAI JAMBITY

CwmarynoBa Kymxexan PazuHoBHa 3.F.K., IOIIEHT
M.X.dynaru Tapa3 memiekerTik yuuBepcuteti, Tapas k, Kazakcran
kulzhexan@mail.ru

TYHUIHJIEME

Haxter makanana Kasakcrannma TypusMIi JaMbITy Moceselepi KapacThlpbuiajgsl. Enne 5KOHOMHKaHBIH
KOJIAMUIBI ©CYIH JKETUINIpY YIIiH TypH3MIe YJIKeH KeHUT OeniHy KaxkeT. TypusMm cama peTiHme enl OFOKETiHIH
BaFOTAJBIK TYCIMAEpiHe ocep ereni. ByriHTi TaHma 0i3/1e HEeTi3iHEeH MIBIFy TYpU3Mi JaMbIFaH. backiM OaFbITTHI iIIKi
JKOHE WIBIFY TypusMi amysl THic. JKaMOBIT OOJNBICHIHBIH TapUXU-COYIET OOBEKTIIEepl JKOHE PEeKpealusuIbIK
pecypcTapbIMEH TypU3MHIH OCBI TYpJIepiHe KbI3BIFYIIBUIBIK TaHbITa b, Kene Tapas kamaceina 2000 xbpurgaH actam
yakpIT Oonabl, coHnaii-ax UNECKO ky3eTinieTiH eckepTKiluTep Ti3iMiHE €HreH OipHelle TapUuXu-CoyJjeT
oObekTiiepi nae ©Oap. AlMaK  CHUpeK Ke3/IeCeTiH KpI3FajJaK TYpJIepiHiH OTaHbl. OHIPAIH TypHUCTEPiHIH
TapTHIMIIBUIBIFBIH apTTHIPY YIIiH, Tapa3 KajiacblHJa Tarbl Oip TYpHU3M HbICaHbI OOJIATBIH KOpMe OaKIIachlH Kypy
MYMKIHZITi 6ap. By 6akiana KeI3ralgakTeIH OapiblK TypJepiH YChIHYFa 00aabl

Tyiiin ce3nep: xipy Typu3Mmi, KepMme Oakmmacsl, imKki Typu3M, Keirangak, "Kidex XKomsr"y, Exxenri Tapas, tapuxu-
coyseT 00beKTIepi, MOJICHU-TApHXH MYpa.

ANNOTATION

This article discusses the development of tourism in Kazakhstan. With acceptable rates of economic growth in the
country there is a need to change the structure of it, and great attention is paid to tourism. Tourism as an industry has
an impact on foreign exchange earnings to the state budget. Today , we have mainly developed outbound tourism.
Priority should receive domestic and inbound tourism. Zhamby! region with its historical and architectural objects
and recreational resources is interesting for these types of tourism. The ancient city Taraz is more than 2000 years
old, and there are a few historical and architectural sites in city included in the list of protected monuments
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UNECKO. The region is home to rare species of tulips. To make the region more attractive for tourists we see the
opportunity to create in the city of Taraz expo garden, which will be another tourist destination. In this garden you
can imagine all kinds of tulips.

Keywords: entrance tourism, exhibition garden, internal tourism, tulips, "Silk Road", Ancient Taraz, historical and
architectural objects, cultural and historical heritage.

PA3BBUTHUE AKTUBHOI'O 9KOJOI'MYECKOI'O TYPU3MA B KA3AXCTAHE

AibkanYTtapbaeBa,, AnnHa XKarnmosckas., ['ynmemupaCateibanauesa,, Kazoek Lllymmmbaes,, Acxat Kyatbaes
Kazaxckwmif arporexandecknit yausepcurer nmenu C.Ceiidymmiaa
a.utar@mail.ru

AHHOTANIUSI

B crathe paccMaTpuBaIOTCSl MEPCHEKTUBBI Pa3BUTHSI aKTUBHOTO HKOJIOTUYECKOTO TypHU3Ma Ha TePPUTOPUHU
Pecrryonmkn Kazaxcran. PasBuTie naHHOTO HampaBiIeHHs Typu3Ma 3allO)KeHO B paMKaX TOCYIapCTBEHHOM
MOJIMTUKH Pa3BUTHsI TypUCTHUECKOH oTpaciau B Kazaxcrane. Hanbomee mepcneKTUBHBIMA MECTaMH JJII aKTHBHOTO
9KOJIOTHYECKOTO TypusMa B PecryOnuke sBisiorcs AnmarmHckas, Boctouno— m CeepHo - Kazaxcranckue
obmactu. Ocoboe BHHMaHHE AaBTOpPaMH CTAaThH YICJICHO TIIEPCIIEKTHBAM pa3BUTHS  3KOTypu3MaCeBepHOTO
Kazaxcrana, B wactHOCTH AKMonmHCKOH u [laBmomapckoit oOnacTeil W NMpUMEHEHHS KIACTEPHOTO IIOAXOa B
OpraHu3aluy TypU3Ma Ha Pa3iUYHbIX TEPPUTOPUANBHBIX YPOBHAX. TYPUCTCKUN KIACTEP — 3TO COCPEAOTOUYEHUE B
paMKax OJHOM OIPaHWYEHHOH TEPPUTOPUU B3aUMOCBSI3AaHHBIX NPEANPUATUN U OpPraHMU3aLUM, 3aHUMAIOUIUXCS
pa3paboOTKO, MPOU3BOACTBOM, MPOIBMKCHHEM M NPONAKEH TYPUCTCKOTO MPOIYKTa, a TAKKE NEATCIbHOCTHIO,
CMEXHOWH ¢ WHAYCTpUEH Typu3Ma U peKpeallMoHHbIMH yciayramu. COrjlacHO KJIacCTepHOMY MOAXOAY KaKIIbIi
TYPUCTCKHI KJacTep MOJDKCH OpPraHM30BaTh pa3pabOTKy HECKOJNBKHX TYPHUCTCKUX MPOAYKTOB, HO BBIOOp H
MPUOPUTETHI TYPUCTCKUX MPOTYKTOB 3aBUCAT OT MOTEHIMAJIOB Pa3BUTHS KaXKIOT0 MPOIYKTa B KaXKAOM Kiactepe. B
paMKax aKTHBHOTO SKOJIOTHUECKOT0, B TOM UHCJe IKCTpeManbHorotrypusma B PecyOnuke Kazaxctan HeoOxoqumo
pa3BUTHE TaKUX MPOAYKTOB TypU3Ma KaK «AKTHBHBIA M MO3HABATENbHBIN OTABIX», «OTABIX B ropax U Ha BOAEHU
«KpaTkoBpeMeHHBIH OTIBIX».

KutoueBble cJjI0Ba: aKTHBHBIA 3KOJOTMYECKUH TypH3M, KIAcTepHbI mnoaxoa,AkMmonuHckasu [laBnomapckas
obmactu

ANNOTATION

The article discusses the prospects for the development of active ecological tourism in the territory of the Republic
of Kazakhstan. The development of this direction of tourism is incorporated in the framework of the state policy of
development of the tourism industry in Kazakhstan. The most promising places for active eco-tourism in the
Republic are Almaty, East— and North Kazakhstan regions. The authors of the article paid special attention to the
prospects for the development of ecotourism in Northern Kazakhstan, in particular, Akmola and Pavlodar regions
and the use of the cluster approach in organizing tourism at various territorial levels. A tourist cluster is a
concentration within one limited territory of interrelated enterprises and organizations engaged in the development,
production, promotion and sale of a tourist product, as well as activities related to the tourism industry and
recreational services. According to the cluster approach, each tourist cluster should organize the development of
several tourist products, but the choice and priorities of tourist products depend on the development potential of each
product in each cluster. Within the framework of active ecological, including extreme tourism in the Republic of
Kazakhstan, the development of such tourism products as “Active and cognitive tourism”, “Tourism in the
mountains and on water” and “Short-term tourism” is necessary.

Keywords: active ecological tourism, cluster approach, Akmola and Pavlodar regions
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KA3AKCTAH/JA TYPU3M CAJIACBIH JAMBITYJJAFBI MAPKETHUHI TIK
3EPTTEVYJIEP

Kynabaepa JI.A. - ara OKBITYIIIBI
AHHOTAIIUAA

Makanana KazakcraHnarbsl TYPUCTIK KbI3SMETTETT MApKETHHITI OacKapyIbIH TEOPHSUIBIK JKOHE 9liCTEMENiK HeTi3epi,
TYpU3MHIH KaJBINTACHII TYPAaKThl JaMyblHA MYMKIHIOIK OepeTiH TypHUCTIK-peKpealnsulblK —pecypcTapMeH
KaMTaMachl3 eTylr OoJbIn TabbuIca, eKiHIII JKaFBIHAH TYPHU3M apKbUIBI 9JICYMETTiK-’KOHOMHUKAIIBIK MACEIeIepiH
IIETTy OHip PKOHOMHKACHIHBIH ©PKCH/ICYiHE aFBIIIApPT jKacail amaThIHAAd MYMKIHIIKTepi 0ap MyJIbTHIDIMKATHBTI
HOTIDKETE Be 00Ty epeKIIeiri KapacThIPhUTFaH.

TypucTik KBI3MET KOpPCeTyMEH aifHaJbICaThIH (prpMamap Kipy, IIBIFyY, iIKi TYpHU3M TYPJIEpiIMEH Katap, Bu3a
JKoHE 0acka Ja KyKaTTapAbl pociMmIey, oye, TeMip KON KelliriHe OWjeTTep cary, XeTki3inm Oepy, TypucTepai e3
KOJIIKTepIMEH TackIManjay, OeICeH Il Typu3M TYpJIepiMeH aifHaIIBICY/a KaKEeTTi Kypai-KaOabIKTapbl xKajra oepy,
CaKTaHJBIPY, TYPHUCTEpIi OpHaJacThpy, OpoHAay, aynapMma KbI3METTEpi KoHEe Oacka Ja KbI3MET TYpJepiH
YCBIHATBIHBI, €JIIMI3re KeNylll TypHCTepre YCHIHBUIATBIH TYPUCTIK OHIMJEP ILIHIE SKOJOTHUSIIBIK, TaHBIMABIK,
JKaFaKaUJIbIK XKOHE OCIICEHII TypH3M TypJiepi OachiM, TYPUCTIK (upManap ©3 KbI3METTEpiH TypJapIsl caTylaH
TYCKeH TaObIC K31 apKbUIbl KAPKbUIaHABIPAThIHBI CUIIATTAJIFaH.

CoHBIMEH KaTap TYpHUCTIK (upManap KbI3METIHIETi MapKeTHHITI XEeTUINipyre OaiIaHbBICTHI KYPTi3iiareH
TEOPISUTBIK-9ICTEMEITIK KaJbIITACYbl, 3epTTEYIIep HeTi3iHe Keeciaei TYKbIphIMAAp MEeH YCHIHBICTap OepiireH.

KinT ce3nep: aiimak, aneyMeTTiK-9KOHOMHUKAJIBIK MACeIeNiep, MAPKETHHT, TYPU3M, XaIbIKapalbIKTypU3M
ABSTRACT

The article presents the theoretical and methodological foundations of the marketing of tourism in Kazakhstan, the
provision of tourism and recreation resources for the sustainable development of tourism, and the solution of socio-
economic issues through tourism has a multiplicative effect that can potentially stimulate the economy of the region.

Along with entry, exit and domestic tourism, tourist service companies are given visa and other
documents, air tickets, train tickets, consumables, transportation of tourists on their own, rental of necessary
equipment in the field of active tourism, tourists are offered accommodation, booking , translation services and other
types of tourism; ecological, educational, beach and active tourism is provided to tourists, travel companies finance
their services through a source of income from the sale of tours.

The following theoretical-methodological formulas, based on the research, following the results of the
follow-up and recommendations on marketing in the tourism agenciesare described in this article too.

Key words:region, socio-economic issues, marketing, tourism, international tourism
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JKAMBbBLI OBJIBICBIH/IAYBI 9THOTYPU3MAI JAMBITY IbIH TABUFH 7KOHE
JAHAINADTBIK KA TANJIAPBI

A.T. lyiicembaeBa almira_toktanasar@mail.ru
A.A. Kagup6ekoBa
J.0. Aramesa datashevaO7@mail.ru
M. X. dynaru arsinaarsl Tapas MeMiekeTTik Y HUBEpCHUTETI

TYHUIHJIEME

’KaMObu1 O0OJNBICEIHAAFBI ATHOTYPU3MI JAAMBITYABIH TaOWFW JKOHE JaHAMAQTHIK >KaFAaiyiapbl aTThl
CTaThsila TYpU3MHIH TEK AeMallylaH Oacka e3re eijiepiH TapuXbIMEH, MSJEHHETIMEH J>KOHE rachIpiap OOWbI
XaJIBIKIEH Oipre >Kacachlll KeJle XKaTKaH CalIT-IaCTYPl XKoHE 9/IeT-FYPIbIMEH TaHBICY/Ibl MaKCcaT TYTYMEH >KacajaThlH
STHOTYPH3M J€N aTajaThlH TYPiHIH Jie MaHbI3bl 30p. TypusMm - Oyi1 »KaH-)KakKTbl KYOBIJIbIC, COHIBIKTAH OHBIH 9p
TYPJJITIH caKTay MaHBI3IBL. TYPHCTIK KOCIMKEPIIiK jKOHE TYPHU3M MHAYCTPHUACH TYPHUCTIK OPBIHIApAa MaHbI3/IbI ic-
mapanap eTKi3yre JailbiH 00JIybl Kepek. MemiiekeT Oys1 Mocenene yislecTipymni penre ue 0omysl kepek. bapibik
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JOCTYPJII TYPFBIH YH-TYPMBICTHIK FHUMapaTTapbl, YITTHIK KHIMIEPAi >KEPTUIKTI TYPFBIHIAPIBI KOpe amajbl,
JIOCTYPIl MEpeKenepre KaTbICaibl, YITTHIK TaFaMmIapJaH JOM TaThI, JJCTYPJi KOAECHIAIAp OHIMAEPIH CaThII
aJIa/Ibl.

AHHOTAIUS

B craree "npuponHeie W JaHmAQTHBIE YCIOBHS Pa3BUTHA 3THOTypu3Ma B JKamObuickoil oGmactn',
MOMHMO OTABIXa, MMEET OOJBIIOC 3HAYCHWE W TaK HAa3bIBAEMBIH STHOTYPHU3M, 3aKJIIOYAIOIIMICA C IIENBIO
3HAKOMCTBA C UCTOPHEH, KyJIbTYPOH U TPaIUIMAMH JPYTHX CTPaH M HApOJaMU Ha NMPOTSKEHUH BEKOB. Typu3aM-3To
Pa3HOCTOPOHHEE SIBICHHE, MOITOMY Ba)KHO COXPAaHHTh €ro pasHooOpasme. TypucTCkoe NMpeanpHHUMATENBCTBO U
WHIYCTPHS TypH3Ma IOJDKHBI OBITH TOTOBBI K TPOBENCHHIO BAXKHBIX MEPONPHATHH B TYPHCTCKHX MECTaX.
Tl'ocymapcTBO HOMKHO MMETh KOOPIMHUPYIOLIYIO POJIb B 3TOM BOmpoce. Bce TpaauIoHHBIE KUIHIIHO-OBITOBBIC
3/1aHMs, HAIIMOHAIBHBIE KOCTIOMBI MOTYT YBHAETh MECTHBIC XHUTEIH, yJaCTBYIOT B TPaJWIMOHHBIX IHpa3JIHUKAX,
YroLaloT HAIIMOHAIBHBIMHE OJII0/IaMH, TOKYIAl0T TPaJULIMOHHbBIE CYBEHHUPEI.

Heri3ri ce3nep: Typu3M, STHOTYpHU3M, 3THOC, CalT-AdCTYp, LIATKaJ, 94eT-FyphIl, Odlire, koknap, JanamadT, Kui3
Y.

KA3AKCTAH PECIHYBJIMKACBIHAA SKCTPEMAJIABI TYPU3MII JAMBITY
MYMKIHAIKTEPI

JoceiMoBa Opaskyib JKymabaeBHa,
M.X.dynatu atbiHars! Tapa3 MEMIICKETTIK YHUBEPCHUTETI,
Tapa3s kx, Kazakcran
Orazkul_77@mail.ru

AHHOTAIMS

Bencenni Typu3M KemnTereH AeMalbic TYpJiepiHiH Oipi Oosbin TaObutaabl. TypusmuiH OenceHnl Typiepi
TypUCTEp apachblHma TaHbIMajd. KenTereH agammap TayiapiblH, CapKbIpaMasiap[blH JKOHE Tay IIbIHIAPBIHBIH
CYIYJIBIFBIH KOpPYi, Tay ©3CHACPIMEH TOMEH Y3y, Tay NIAHFBUIAPBIMEH TYCY, OCBIHBIH apKACBIHAA TYPHCTEP
OenceH i Typu3Mre YHPEHY i Kanaiapl. ¥3aK yaksIT OOBI OCJICEH I TypH3M TaOUFATIICH HEMECE CIIOPTIICH TiKeIeH
OaiimaHbICTH 0OJIIBL. OHipiepae OelceHAl TyPU3MAL JaMBITY OaFBITTAPHI Kapaiabl. DKCTPEMAIIBI TYPU3MIII TaMBITY
YIIiH MYMKIHAIKTEep MEH JKaFJaiinap YCHIHBUIIHI.

KinT ce3mep: skcrpemanasl TypusM, TYpH3M, TYpU3M HHQPAKYPBUIBIMBI, casxaT, TYpPHU3M JKOHE IEeMalIbiC
afiMaKTapbl, CHOPTTHIK TyPH3M, EMIIK-CayBIKTBIPY TypH3Mi, 00C YaKbIT, CEpYEH.

ANNOTATION

Active tourism is one of many types of recreation. Active forms of tourism are very popular among tourists.
Many people prefer to enjoy the beauty of mountains, waterfalls and mountain peaks, down the mountain rivers,
skiing and thereby tourists learn active tourism. For a long time active tourism was directly related to the nature or
sports. There are considered the directions of active tourism development in the regions. Moreover, there are offered
opportuneties and conditions for the development of adventure tourism.

Keywords: adventure tourism, tourism, infrastructure of tourism, travel, tourism and recreation, sport
tourism, health recreational-tourism, leisure, walking.

INNPUMEHEHHME IPOHOB U HOBBIX IT TEXHOJIOI'HU B OBJIACTHU
TYPU3MA )KAMBBIJICKOHM OBJIACTH
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lameivoxan JKamcapOekon
Tapasckuii rocyqapcTBeHHbIN yHUBepcuTeT nmenn M. X Jlynaru, k.1.H., PhD
E-mail: galymjan.73@mail.ru

AHHOTAIUS

OnHUM W3 MEPCHEKTHBHBIX BAPUAHTOB PAa3BUTHs COBPEMEHHOTo Typu3Mma B ropoze Tapa3s u XKamObuickoii
00J7aCTH CUMTACTCS WCMOJIB30BAHKME JIPOHOB, TAK HA3BIBAEMBIX OCCIIMIIOTHBIX JICTATEIBHBIX aIlllapaTtoB, M HOBBIX
TEXHOJIOTUH B BHIE CICLHATIbHBIX YCTPONCTB, MPUIOKCHUN st cMapTGoHoB. COBPEeMEHHBIE TYPHCTHI aKTHBHO
OCBaMBAIOT HOBBIC SMart-TeXHOJOTHH, KOTOPBIE OOECICYMBAIOT BHICOKMH YPOBEHb yIOOCTBA CEpBHCA YCIYT.
Muorre OOBEKTHI KyJIBTYPHOTO HACICIOHMS TaKKe HaxOAATCS B MPOIECCe Mepexofa OT TPaaWIHOHHOM
TYPHCTHYECKOM  CTPYKTYpHl K  HHTCIUICKTyalbHOH,  Omaromaps  BKIIOYCHHIO  HH(POPMAIHOHHO-
TENCeKOMMYHHUKAIIMOHHBIX TEXHOJIOTHI B MHPPACTPYKTYPY Pa3BUTHSI COBPEMEHHOTO TypH3Ma.

JIpOHBI IIUPOKO PACIPOCTPAHEHBI 32 PYOSIKOM U C Pa3BUTHEM TYpHU3Ma OHH Bce OOJIbIIC MOSBISIOTCA U B
Kazaxcrane. OIHUM U3 OPEHMYILECTB NMPUMEHEHHE OCCIMIOTHBIX JIETATENbHBIX AMIapaToB SBIACTCS MOIYYCHHUE
NEePCOHATM3UPOBAHHOTO 00Pa30BATENHFHOTO OIBITA C MOMOIIBI0 KOTOPBIX TYPHCTBI CMOTYT YBHJETh pPa3jIMyYHbBIC
NMaMATHUKA apXUTCKTYPbl 1 UHBIC JOCTOINPUMEUATCIIBHOCTU C BBICOTHI JIETALICTO KBAAPOKONTEPA U MMOTYBCTBOBATH
ce0si CIIOBHO mapsiiias B HeOe MTuna.

Llenbro WcciieoBaHUS OMpPENCICHO H3YYCHHE COBPEMEHHOTO DPBIHKA M BOCTPEOOBAaHHOCTH HPUMEHEHHUS
IPOHOB, B TOM YHCIC MOOWIBHBIX MPUIOKCHHN UL NOBBILICHUS TYPHCTCKOM NPHBIEKATENBHOCTH pernoHa. B
paboTe OmpeNeNiCHB OCHOBHBIC HAIPABICHHUS M BHIBI IPOBEACHUS TYPHCTCKHX 3KCKYPCHH. PacCMOTpEH PBIHOK
COBPEMEHHBIX 9KCKYPCHOHHBIX MPUIOKCHHI H IIPOTPAMM, BBISIBICHBI KaK IPEMMYILECTBA, TaK 1 HEKOTOPHIE 00IIie
HEHOCTaTKU. VICroJip30BaHHE M IPUMEHEHHWE APOHOB B 00NacTH Typu3Ma Uil TYPHUCTOB, @ TaKkkKe U HX
MPCAJIOKEHUE CO CTOPOHBI TYPUCTHUCCKUX q)HpM MNponuCXoAUT HE CTOJb AaKTUBHO, YTO IMOATBECPKIAACTCA
IMPOBEACHHBIM B XOJC HCCJICAOBAaHHUA OIPOCOM Hpe,}ICTaBI/ITeHeﬁ Typ(l)I/IpM N CaMHUX TYpPHUCTOB, HaxXOIAIIUXCSA B
ropoge Tapas. B crarbe aHanu3upyloTCs TNPUYMHBI HE UCIOJIB30BaHHUA JPOHOB, IIOATBEPKAAECTCS
MHOTO(]YHKIIMOHAJILHOCTh JJPOHOB, PACCMATPUBAIOTCS MYTH YIYYIICHHUS X (YHKIMOHAIBHOCTH, B TOM YHCIE IS
pa3paboTYUKOB MPOTPAMM.

KiroueBble cji0oBa: IpoH, OCCIMIOTHEIC JETATSIBHBIE allllapaThl B TYpU3Me, BUPTYAIbHBIC YCTPOICTBA,
BUPTYaJIbHBIC YCTPOUCTBA OUKH, MOOWIIbHBIC TIPHIIOKCHHUS IS SKCKYPCHH, OOBEKTHI KYIbTYPHOTO HacIeIus,
Smart-TexHOJIOTUH.

APPLICATION OF DRONS AND NEW IT TECHNOLOGIES IN THE FIELD OF
TOURISM OF THE ZHAMBYL REGION

Galymzhan Japsarbekov
M.Kh.Dulaty Taraz State University, c.t.s. PhD
E-mail: galymjan.73@mail.ru

ABSTRACT

One of the promising options for the development of modern tourism in the city of Taraz and Zhambyl region
is the use of drones, the so-called unmanned aerial vehicles, and new technologies in the form of special devices,
applications for smartphones. Modern tourists are actively exploring new smart technologies that provide a high
level of convenience of service services. Many cultural heritage sites are also in the process of transition from a
traditional tourist structure to an intellectual one, thanks to the inclusion of information and telecommunication
technologies in the infrastructure of modern tourism development.

Drones are widely distributed abroad and with the development of tourism, they are increasingly appearing in
Kazakhstan. One of the advantages of using unmanned aerial vehicles is to obtain a personalized educational
experience with which tourists can see various architectural monuments and other sights from the height of a flying
quadrocopter and feel like a bird floating in the sky.

The aim of the study is to study the current market and the demand for the use of drones, including mobile
applications to increase the tourist attractiveness of the region. The work identifies the main directions and types of
tourist excursions. The market of modern excursion applications and programs is considered; both advantages and
some general disadvantages are revealed. The use and use of drones in the field of tourism for tourists, as well as
their offer from travel companies is not so active, as evidenced by a survey of representatives of travel agencies and
tourists who are in Taraz in the course of the study. The article analyzes the reasons for not using drones, confirms
the multifunctionality of drones, discusses ways to improve their functionality, including for program developers.
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Key words: drone, unmanned aerial vehicles in tourism, virtual devices, virtual devices, glasses, mobile
apps for excursions, objects of cultural heritage, smart technology.

KAMBbLJI OBJIBICBIHBIH TAPUXU-MOJIEHH 9JIEYETI

Epmek [IxonanoB, Anemupa [lyiicembaeBa
M. X. lynatu ateianars!l Tapas MemiekeTTik Y HUBEpCHTETI
Ermek_73@mail.ru, Almira_toktanasar @mail.ru

AHHOTANUA

OOJIBICTBIH TYPHUCTIK JKOHE PEKpealusuIblK 0ObEKTUIEpiH 3epPTTey KOHE TYPHUCTIK KIaCTepAl AaMbITY KOHE
aflMakTblH TYpPHUCTIK CalachlH JaMBITy TYXKbIPbIMJAMachl OOMBIHIIA TEOPUSUIBIK-ICTEMENIK Tacinaep MeH
MPaKTUKAIBIK KOPBITHIHIBLIAP Heri3inae JKamMObUT OOJBICBIHBIH YTBHIMJABI TYPHCTIK JaMyblHA KOHE alMaKTHIH
peKpealsuIbIK  QJISYeTiH amly YIIH KaXeTTI pecypcTapibl >KHHAayFa MYMKIHAIK OepeTiH JAepeKTep ajbIH[bI.
ABTOpABIH KEKE YJeci oleOHeTTi Talfay JXOHE CHHTE3ZCY, TYPHUCTIK KJIACTepAl ayMaKTBIK YHABIMIACTHIPY/IbI
KETIAIpyre apHaFaH TYKBIPBIMIAMAIIBIK epekesiep/i JKOHE OJapIbl HPaKTUKAJBIK ICKe achlpy OOMBIHIIA
YCBIHBICTapIbI 93ipiiey OobIn TaOblIanbl. Byt xyMeic aBTOpAbIH Ka3akcTaHHBIH ayMarblH TYPUCTIK-TeOrpadusIIbIK
3eprreyre xoHe KazakcTaHHBIH TypHU3M reorpadusachlH JaMBITYFa KOCKaH YiIeci peTiHAe KapacThIPbUIYbl MYMKIH.

Herisri ce3aep: MoneHu aneyeT, Typu3M, TapUXH XKOHE MOICHH MYpa, KECEHE, ECKEPTKIIITEP, MOJICHN Mypa.
ANNOTATION

Based on the study of tourist and recreational facilities of the region and theoretical-methodological approaches and
practical conclusions on the development of the tourism cluster and the concept of development of the tourist sector
of the region, data were obtained that contribute to the rational tourist development of Zhambyl region and
accumulation of the necessary resources to uncover the recreational potential of the region. The personal
contribution of the author consists in the analysis and synthesis of literary material, the development of conceptual
provisions for improving the territorial organization of the tourism cluster and recommendations for their practical
implementation. This work can be considered as a contribution of the author to the cause of the tourist-geographical
study of the territory of the country and the development of the geography of tourism in Kazakhstan.

Key words: cultural potential, tourism, historical and cultural heritage, mausoleum, monuments, cultural heritage.
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Makanaga XKamObu1 OOJBICHI  KEJIJIEH KbI3FalaKrap OTaHbl OOJBIN CaHaJaibl >KOHE OCHI TYCTEpHiH
KemnrereH Oipereil TypuyiepiHiH OoxysiMeH TaHbiMall. Kasakcran aymarbianarsl 1y, Iine TaynapbelHbIH eTerineH aui
KYHI€ JEHIH KeprilikTi eciMIIKTep aJleMiHiH kayhapbl caHajaThlH Perenb KbI3FaiJakTapblH OacTamkbl KYHiHIE
ke3nectipyre Oonansl. Byn ocem ecimuikrep 0i3xiH kepimizae Tsub-lllaHp TaynaapbIHBIH €Teri MeEH IIOJIEHT
JlaNlaHbIH TYHicep TychlHIa naina OonraH. Kazak TombIparbIHIAFsl OCBIHAY KaparaibiM, COHJali-aK epeKIie ryiaep
03 9JIeMUNTIriMEH KONTEreH XaJIbIKTHIH JKYPETiH jKayJiar, OipTiHaen OyKin asemre Tapaabl. TapThIMIbI KIMMaThI, Ta3a
aya, aca Oaif TaOuru maHAMAQTH )KOHE OMONOTHSIIBIK CaH TYPIi Oaraibl, CHPEK, SHAEMUKAIBIK, €peKIIe OCIMIIK,
XailyaHaTTap oJIeMi, FBUIBIMH, SKOHOMHUKAJIBIK YKOHE TAOUFU TYpHU3M YIIiH TapTHIMIBI ayMaFrbl.

Heri3ri ce3aep: Kp3rangax, TypucT, penbed, KOpHIK, (ecTHBaib, (GUIIKa, TYPUCTEp, TAOUFHA TypU3M, KbI3BUIT KiTall,
TapHuXH, pereib,

ABSTRACT

In the article Zhamby! region since ancient times is considered the birthplace of tulips and enjoys a large number of
unique species of these flowers. On the territory of Kazakhstan at the foot of the Chui, Ili mountains can still be
found in the original form of Regel tulips, which are masterpieces of the local flora. These colorful plants appeared
on our land at the foot of the Tien Shan mountains and at the junction of the desert steppe. These simple, as well as
unusual flowers on the Kazakh land gradually spread around the world, winning the beauty of the heart of many
Nations. Attractive climate, clean air, rich natural landscape and biologically diverse valuable, rare, endemic,
unusual plants, wildlife, attractive area for scientific, economic and natural tourism.

Keywords: Tulip, tourist, relief, reserve, festival, chip, tourists, natural tourism, Red book, historical, Regel,

ATPOTYPU3M KAK ®AKTOP YCTOMYUBOI'O PABBUTHS PETUOHA

PaiimbexoBa Ykan KeHecOekoBHa, cTapIinii MpenoaBaTeib
Tapaszckuil rocyiapcTBeHHbIN yHuBepcuteT uM. M. X Jlynatu

Ukan_r@mail.ru
AHHOTALUS

Crneunduka obpasza )KHU3HU HOTPEOUTEIS U €ro HOBas MCHXOJIOTHYECKas OpUEHTAlMsl TPeOYIOT HOBOTO MOJAX0/a K
OpraHm3au oTAbixa U jgocyra.  CoBpeMeHHBIE MOAXOAbI B TypU3MeE JOKAa3bIBAIOT 3(P(PEKTHBHOCTH CO3AAHUS
TYPUCTHYECKUX TPOAYKTOB C YYETOM HHTEPECOB IOTPEOUTENEH. ATpOoTYpU3M —3TO HOBOE MOIYJSIPHOE
HarpasjeHue B cdepe TypunHaycTpuu. Ha pas3BuTHe NaHHOTO HaNpaBlCHUS TOBIMSUIO «3€IEHOE ABMKEHHE» U
pa3BUTHE 3KOJOTMYECKOTO MHPOBO33pEHHA. DTOT BHJ TypH3Ma OCHOBAH Ha MPUHIMIIAX YCTOWYMBOTO PAa3BUTHUS —
coOmoieHnn GanaHca MEXIY SKOJOTMYECKUMHM, KyJIbTYPHO—HCTOPHUYECKUMH, COLMAIBHBIMH M 3KOHOMHYECKHMH
KOMITOHEHTaMH. ATpPOTYpPH3M SIBISETCS NEPCIEKTHBHBIM HAIlPaBI€HHEM BO MHOTHX CTpaHaX, B OCHOBHOM OH
paboTaer mox BHIOM Majoro OwsHeca, onxHako B KazaxcTaHe OH TOJBKO HAYMHAET 3apOXKIAThCS M MPHUHUMAET
HOBBIE HaNpaBJIeHHs pa3BUTHs. CTpaTerndyeckue IuiaHbl B 00JIacTH pa3BUTHS TypH3Ma B HAIlleH CTpaHe OTPa’KeHBI B
Konuenuust pasButust Typuctckoil orpacnu Pecybnmkm Kaszaxcran. B memom, Konumenmmst — comepxur
CTpaTernueckoe BUACHHE Pa3BUTHUs TypuU3Ma, OCHOBHBIC NPHUHIMIBI U OOIIME MOAXOABI K Pa3BUTHIO TYPUCTCKON
otpaciu pecrryonuku 10 2020 roga v IuTaHUpPyeTCs YBETUINTh 00beMa MHBECTUIMH B chepy Typusma B 5,4 paza. B
pONHM IBWKYIIEH CHIIBI MOXXET W JOJDKHO BBICTYHATh TOCYAApCTBO, KOTOPOE pacIojlaraeT OIpeeeHHBIMH
CpeICTBaMHU sl  TOMJCPKKH JESITEIPHOCTH B 00JAacTH CEIbCKOTO Typu3Ma U arpoTypmsma. I[lommmo
HETIOCPEACTBEHHON TMOJACPKKHA JIEATETPHOCTH B OOJACTH arpoTypu3Ma, BaXKHas 3a/Jada ToCyIapCTBEHHBIX
MpOTpaMM 3aKJIIOYaeTcs B CTUMYJIMPOBAHUHM NpEANpUHUMATENel, 0COOEHHO M3 YHCIa CEIbCKUX JKUTENeH, K
3aHATHIO TUM BUJIOM JAEATEIBbHOCTH.

KioueBble cioBa: TypusMm, arpoTypusM, UHIYCTpHUsS TypH3Ma,  pa3BUTHsS Typu3Ma, JOXOJ, HMHBECTHIHUS,
MOTEHIMAN PEruoHa, KPeCThIHCKOE XO3SIHCTBO.

AGRO-TOURISM AS A FACTOR SUSTAINABLE GROWTH
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OF THE REGION
Raimbekova Ukan Kenesbekovna, senior teacher

ABSTRACT

The specificity lifestyle of the consumer and its new psychological orientation require a new approach to recreation
and leisure activities. Modern approaches in tourism prove the effectiveness of creating tourism products with the
interests of consumers. Agro-tourism is a new popular trend in the field of tourism industry. The development of this
direction was influenced by the «green movement» and the development of ecological outlook. This type of tourism
is based on the principles of sustainable development - a balance between environmental, cultural, historical, social
and economic components. Agro-tourism is a promising direction in many countries, mainly it works under the
guise of small business, but in Kazakhstan it is only beginning to emerge and is adopting new directions for
development. Strategic plans for the development of tourism in our country are reflected in the Concept of
development of the tourism industry of the Republic of Kazakhstan. In general, the Concept contains a strategic
vision of tourism development, the basic principles and general approaches to the development of the tourism
industry republic until 2020. It is planned to increase the volume of investment in the tourism sector by 5.4 times. In
the role of the driving force can and should be the state which has certain funds to support rural tourism and agro-
tourism activities. In addition to directly supporting agro-tourism activities, an important task of government
programs is to stimulate entrepreneurs, especially from among the villagers, to engage in this type of activity.

Key words: tourism, agro-tourism, tourism industry, tourism development, peasant economy, potential of the
region, income, investment.

KA3AKCTAH PECITYBJMKACBIHAATBI TYPUCTIK KOMIIAHUSLITAP
CAUTTAPBIHBIH KOHTEHTIH TAJILIAY

Kazupa TACXKYPEKOBA, T.F.k.
M.X.dynatu ateiHAarel Tapa3z MEMIICKETTIK YHHBEPCHUTETI
E-mail: Taszhurekova@tarsu.kz

AHHOTAIMS

Kasipri 3amasfbl aKnapaTThIK TEXHOJOTHSUIAp TYpH3M CEKTOPBIH JaMbITYFa aWTapibIKTal yiec KOCabl.
WuTepHeTTeri TYPUCTIK KbI3METTEpAl jKapHamallay TYPHUCTIK areHTTIKTIH THIMAI BeO-CalThIH jxacamail, OHBIH
JKYMBICBIH aBTOMAaTTaHJIBIPY YIEPICIHCI3 MyMKIH eMec. byl Makanana Typu3M CEKTOPBIHBIH KbI3METIH JKETIIipyre
OarpITTaJIFAaH MHTEPHET-TEXHOJIOTHSAJIAPABl TaljayFa apHaifaH. 3epTTey/AiH MpPaKTHKAJIbIK MaHbI3JAbUIBIFBl -
Ka3zakcraHaarbl TYpH3M CEKTOPBIHBIH KBI3METIH KAMTaMAaChI3 €TETIH aKNapaTThIK TeXHOJIOTHSIAPIbl aHBIKTAY.

Tyiiinai ce3aep: Typu3M, aKIapaTThIK TEXHOJOTUSIIAP, 1aMy.
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ANNOTATION

Modern information technologies make a significant contribution to the development of the tourism sector.
Advertising of tourist services on the Internet is currently impossible without creating an effective travel agency
website, a process to automate its work. This article is devoted to the analysis of Internet technologies aimed at



improving the activities of the tourism sector. The practical significance of the study is to identify information
service technologies that provide the activities of the tourism sector in Kazakhstan.
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KOHTEHT-AHAJIN3 CAUTOB TYPUCTHUYECKNX KOMIIAHUI
B PECIIYBJIMKE KA3AXCTAH
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Tapa3sckuil rocy1apcTBeHHbIN yHUBepcuteT uMeHu M. X . JlynaTu, K.T.H.
E-mail: Taszhurekova@tarsu.kz

AHHOTAIUS

CoBpeMeHHbIE HH()OPMAIIMOHHBIC TEXHOJOTHH BHOCSIT CYIIECTBCHHBIA BKJIAI B Pa3BUTHC TYPHUCTCKOM
cheprl. Pexnama TypuUCTHUECKHX YyCAyr B ceTH VIHTepHET B HACTOsIEe BpEeMs HEBO3MOXKHA 0€3 co37aHus
3¢ GeKTUBHOTO caiiTa TyppHUpPMBI, Hpollecca aBTOMATH3allMH ¢ paOoThl. JlaHHAs CTaThs MOCBSIICHA AHAIH3Y
WHTepHET-TeXHOIOT Ui, HANIPABJICHHBIX Ha COBEPIICHCTBOBAHUE JCATCILHOCTH TypUCTCKOH cepbl. [IpakTudeckas
3HAYNMOCTh HCCIIEJOBaHUS COCTOUT B BBIABICHUN WH(POPMAIMOHHBIX CEPBUCHBIX TEXHOJOTHH, 00SCIICUMBAIOIINX
NeSTeTbHOCTD TYPUCTCKOM cdepsl KasaxcraHa.

KnaroueBrble ciioBa: TYpHu3Mm, I/IH(I)OpMaI_lI/IOHHLIG TCXHOJIOI'UH, PA3BUTHUC.

IQJIEYMETTIK TYPU3M )KOHE OHbIH OHIPIAEI'T JAMY BOJIAIIAT'BI

KemnxebaeBa Mapuna
M.X.dynatu atbiagarsl Tapa3 MemileKkeTTiKk YHUBEPCUTETI
K.Marina_1970@mail.ru

AHHOTANUA

Konnenmust passutust Typuctckoit otpacmu PecnyOmmkm Kazaxcram go 2020 roga Oputa TpuHATa B IETSAX
peamu3anuu [locmanus [Ipesunenra PecryOnmkn Kazaxcran Hypcynrana Hazap6aea Hapomy Kazaxcrawa ot 27
sauBaps 2012 ropa «ConnanbHO-3KOHOMHUYECKAs: MOJEPHU3AIMs — IIaBHBIN BEeKTOp pa3Butust Kazaxcranay B 4acTu
pasBUTHSL MHIYCTpUH Typu3Ma. B nemom, KoHumenmmust comepXHT CTpaTernueckoe BHJCHUE Pa3sBUTHS TypH3Ma,
OCHOBHBIE IPUHIMITEI U OOIINE MOAXOIBI K Pa3BUTHIO TYPUCTCKOW oTpaciu pecny6nuku 1o 2020 roga. B uwncne
(hakTOpOB, KOTOpbIE SABISAIOTCS CcHaOBIMH CTOpPOHaMM I pa3BuTUS TypusMma B KasaxcraHe, yKka3aHBI
CIIEIyIOIINe: CIIPOC Ha TypHCTCKHE yciayru B Ka3axcraHe orpaHWdeH MaTepHAIbHBIMH BO3MOXHOCTSIMHU T'pakJaaH,
OTCYTCTBHE CTAaHAAPTOB, NPUMEHSIEMBIX K ONPEACICHHBIM THUIIAM MECT Pa3MEIICHHS, M HPABWI PETyIUPOBAHUSA
COLMAJIBHOTO TypH3Ma, NPHMEHSIEMOro B OTHOLIEHMHM pabOTHHKOB M paboronarteneii. Pa3sutue coumanbHOro
TypuU3Ma OYEHb aKTyalbHO B Halle BpPeMs, HMOCKOJIBKY COIMAJIbHBIA TypHU3M - TakOW BUA TypU3Ma, KOTOPBII
cyOcuanpyercsl TOCYIapCcTBOM M IIpeJHa3HaueH HPaKTHYECKH JUIi BCEX KaTeropuil rpaxkaaH. B wrTore MokHO
BBIJIEJIUTH CJIEAYIOMINE NEPCHEKTUBBI PA3BUTUS COLMANBHOIO TypU3Ma. DTO COBEPUIEHCTBOBAHUE 3aKOHOAATENBHOM
06a3pl B OTHOIIGHHHM COIHMAJIBHOIO TYypU3Ma, COTPYIHHYECTBO TOCYIapCTBa C KpYIHBIM  OH3HECOM,
HEKOMMEPUYECKUMH, OJNaroTBOPUTENbHBIME OpraHM3alMsAMH. A TakXke pa3BUTHE Je4eOHO-03M0POBHUTEIHLHOTO U
CIIOPTHBHOTO TypU3Ma, KaKk HE00X0MMOT0 YCIIOBHS It (POPMUPOBAHUS 30POBOI HALIMH.

KiroueBble cjioBa: Typu3M, COLUANIBHBIN TypU3M, UHIYCTPUS TYpU3Ma, TYPUCTCKas A€ATEIbHOCTb, TYpOLIEpaTop,
TypareHT, CIIpoC Ha OTABIX, peKpeanus
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